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HAROLD . H. KASSARJXAN, 

[DELETED] 

•worn. 

DIRECT EXAMINATION 
BY MR. EDELLi 

Q. Dr. Kassarjian, ay nut is Marc 
Edell. X’a an attorney. X raprosant tha 
plaintiff. Hava you avar baan daposad bafora? 

A. Yas. 

Q. Do you understand tha nature and 
purpose of a deposition? 

A. Yas, 1 do, sera or lass. 

Q. Did you have an opportunity and did 
you speak with any of tha lawyers representing tha 
defendants in this ease? 
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A. X'va talked to thea but not on tha nature 
and purpose of a deposition. t 

Q. Let ee just give you sose ground rules 
so that wa all at least have seae basic 

i 

understanding of what’s going to happen here 
today, x'11 ask you soae guestions concerning 
your background, your opinions, your experience, 
soae of your papers. Xf any of ay guestions are 
unelear, if you don't understand then, they don’t 
aaka any sense, tell >e and X’ll try to rephrase 
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Kassarjian - direet 

the question. .IE you don't recall a East or if 

2 you don't know tho facts which would bo responsive 

3 to a question, toll ■# because wo oro going to 
presume that whon you anaworod a question that you 

5 |understood it and you're accurately responding to 
it. IE at any point in tine you want to take a 
break Eor any reason, let ee know and I'll be 
happy to aceoeaodate. Do you understand that 
9 ( everything that you and I and everyone else In 

this rooe eay say will be taken down by this young 
lady to your le£t who is a certified shorthand 
reporter and that the testiaony that you give here 
13 |today can under certain cireuastanees be used at 
the tiae o£ trial? 
a. Yes, I do. 

Q. Hhat is your area oE expertise? 

A. Z'a a professor at the graduate school o£ 

t 

aanageaent. X specialise in consular behavior. 

19 Q. Hhat is consumer behavior? 

20 A. Xt's the Study ofi the behavior ofi 

21 individuals In the aarketplaee. 

22 Q. Row long have you been specialising in 

23 the study o£ consumer behavior? 

24 A. My entire career. 

25 Q, Are there other people in the Sield o£ 
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Kaasarjian - direct 

consumer behavior who you recognize as experts? 


A. 

Yes. 

I would 

, say fifty to a hundred of 

them. 





Q. 

Do you 

know Joel Cohen? 

A. 

Yes. 




Q. 

Do you 

consider Joel Cohen to be one 


oC tho experts In Cho field o£ consumer behavior? 

i 

A. Ye*. 

Q. Can you toll ua the purpose of content 
analyaia? 

i 

) 

A. Xt'a an attempt to quantify communication* 

i 

material to cateqorize it and quantify ao we get a 

i 

better idea, better underatanding of what it ! 

I 

■tint. 

Q. What are the purpoaea for performing 

i 

content analyaia? 

A. There are time* when you cannot ask people'* 
opinion*. For example, if we wanted to get an 

i 

idea of the opinion of New Yorker* during tho < 

i 

I 

Revolutionary War, we really cannot aak Callup to i 

j 

go out and do a turvey ao one thing we can do i* a 
content analyaia of letter* to the editor that i 

j 

might have bean written in_tho local newapapera. 
we can do a content analyaia of the newapaper 
| article* and attempt to draw coneluaion* or 
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assuaptions about whit sight hiv« been it tost 
other tint, so thit's ont possible us«. Thor* in 
othors. 

Q. You performed i nuaber of eontont 
analyses, hivo you not, sir? 

A. Yes. 

Q. Is eontont analysis i recognised tool 
in tho mi of eensuatr behavior? 

A. Yos, it is. 

Q. For how long a period of tint has that 
boon so? 

A. Tho aothodology has boon than sines World 

war II, svon bofors World War II, but It was not 
pieked up in consuaor rossareh and eensuatr 
bohavlor until tho aiddlo 1970s, early 1970s, 
about 15 years, say. 

Q. Have you over porforaod a eontont 
analysis with respect to advertising? 

A. Yos, X have. 

fl. For what purpose? 

A. X wanted to see what the changing role of 
blacks were in our soeiety free 1946 through 1979, 
1 think it was. 

Q. The use of content analysis with 

respeet to advertising can help us doeido whether 
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Kassarjian * direet 

or not an «d 1* deceptive. l« that correct? 

MR. BLEAKLEYi Objection- to the for* 
of the question. 

THE NITNESSi That itiDi I can answer 

it? 

MR. BLEAKLEY > Ye* . 

A. Ho, it has nothing to do with deception. 
Content analysis can Merely toll you what if 
obj«etiv«ly in th* message itself. D«e«ptlon 
involves perception of individublt 4nd content 
*n*ly*i« do** not imurt p«re*ption of 
indivldu4ls. 

Q. can eonttnt 4n4lysit bt u**d to 
dttiriln* th* inttnt of th* advertising? 

A. It dopondi on wh4t ont «*4n* by 4pp4r*nt 
inttnt. Tou cm Make tssuiption* about the inttnt 
but it ia not 4 atudy of the inttnt of the 
eoeaunicetor or the perception of the 
interpreter. It if 4 ftudy of Merely whet if 
there, objectively what la thtre. 

Now, for example, if we tee that all 
the, every time a black appear* he appear* in a 
secondary role in an ad, we can aay well, it nay 
have been the intent of the advertiser or the 
advertising ageney to treat blacks as seeond-elass 
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Kasiarjian - direct 

citizens but that's not whot tho study is doing, 
ill tho study it tolling you is tho rolo of tho 
block. 

Q. Con o content onolysis of advertising 
reflect tho appeals in advertising? 

MR. BLEAKLEYs Objection to tho torn 
of tho question. 

A. If oppeols aeons the content, the 
substantive content of tho od, yes. If oppeols 
■sen how people were influenced or the Intent of 
the creator of the od, then no. 

Q. Con content onolysis of advertising 
refleet tho typos of claims being mode in the ads? 
A. Depending on tho definitions, yes. 

Q. Shot definition of cloias would you 
consider to bo one that would permit tho content 
analysis to reveal the types of claims being made? 

MR. SLEAKLEYi Objection to the fora 
of tho question. 

A. X just don't know what tho word typos of 
claims moans.. X'm trying to answer your question 
end yet X don't exactly understand what you moan 
by typos of claims. 

Q. Lot mo see if X can make it a little 
more clear, then. You've written papers on 
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Kassarjlan - direct 

content analyses. Xs that correct? 

A. I•*, X have. 

Q. Old you go ovir those papers with any 

I 

of tha lawyars in thla ca*a? ; 

A. Tha papar you ara looking at la a 1977 papar ! 

I 

in tha Journal of Conauaar Research. in fact, X 
recognize It up upsidadown. X don't renenber, X 

i 

raally don't raatibar talking about that papar to 
lawyara, in tha recant paat at laaat. 

Q. Do you racall atatlng that tha 
aathodology of eontent analyaia allow* for j 

reliable, valid and quantitative anawara to 
questions such as do cartain advertiser* engage in 
the use of eartaln types of thanes, appeals, 
elains or deceptive practices nore than other 

t 

advertisers or aganeias? 

A. Tea. 1 

Q. Do you still believe that that's so? 

A. That's fine the way X've defined those 
terns. X just don't know how you are defining 
then. 

Q. How do you define thenes? 

A. Thenes is the najor passage that's coning 

across in the ad. 

Q. How do you define appeals? 
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Kattarjian - direct 

A. X don't.see such difference between those 

2 two words. 

3 Q. How did you uso appeals In tho context 
of your stateaent In tho 1977 paper In tho Journal 

5 of Consuaor Research? 

A. That was written a dozen years ago. X think 
X was just stringing along words. That's all. 

Q, How did you use the tera elalas? 

9 A. Claias aeaning what the elaia of the 
advertiser was. 


What did you aoan by deceptive 


practices? 


A. I don't know. X don’t reaeaber what X aeant 
toy it then. If the deceptive practice Beans 

5 soaething to do with the claias or the appeal or 

6 the these of the ad, then we can do it. If it 
aeans soaehow perception by the eonsuaer, then we 


18 can’t. 


Do you reeall aaking the stateaent 


20 that the aethodology of content analysis allows 

21 for reliable, valid and quantitative answers to 

22 questions such as what the advertiser's apparent 

23 intent was? „ 

24 A. Yes. Notice apparent intent. He are aaking 

25 assuaptions or hypotheses of intent. We cannot 
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Kaaiarjian - diraet 

»»»iurt lutint of tha advartiaar. it Juat data 
not eeaaura that. 

Q. Do you alao raeall atatlng that tha 
!nathodology of csnttnt analyala allowa for 
raliabla, valid and guantitatlva anawara with 
regard to tha quaation of who tha advartlaar'a 
apparant audianea was? 

A. Wa can aaka aaauaptiona about tha apparant 

audianea. Tha critical word ia apparant, aaaning 
aituae, hypothaaia, not fact. 

Q. It'a an aaauaption, howavar, baaad 
upon a rtiaarch aathodology, ia it not? 

A. Yea, 

Q. Xn tha field of conauaer behavior, you 
aaka aaauaptiona all tha tiaa baaad upon raaaareh 


16 

17 

18 
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23 

24 

25 ' 


aathodology aueh aa eentant analyaia, do you not? 

' MX. BLEAK!.EYt Objaetion to tha fora 
of tha quaatlon. 

A. X praauaa wa aoaatiaaa aaka aaauaptiona. 
Soaatiaaa wa don't. X don't know what that 
aaana. It’a ao broad, X can’t daal with it. 

Q. Xa thara any exact way to datarnina 
tha apparant intant of a advartiaar? 

A. No, outaida of putting tha advartiaar on a 

coueh and hoping ona can aoaehow naiura tha 


i 
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Kassarjian - direet 

motivation of the advertiser. What we really inn 
li the communicator, the creator of the ad. If by 
advertiser, we Bean a corporation, how do you put 
a corporation on a couch, if by advertiser we 
mean a copywriter, we can put him on a couch. 

What we need to do to find out his intent is to 
find out soaething about his own aotivation. 

Q. ■ Did you attempt to conduct a content 
analysis with respect to advertising in this ease? 
A. No, I did not. 

Q. Did you review any advertising with 
regard to this case? 

A. I saw about a half a dozen or a dozen ads 
that war* handed to me. 


15 


Q. Did you perfion any content analysis 


i« 
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of those ads? 

A. X did not do a formal content analysis of 
any ads. 

0. Did you perforB any content analysis? 
A. Xf looking at it is ealled a content 
analysis, x looked at it but that’s all. 

Q. Nhat’s the difference between a 
content analysis in tens of it being a research 
methodology and reading an ad? 

A. That's what X meant by tonal, which you 
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jcassarjian - direct ' 

1 didn't distinguish, formal, informal. a formal 

2 content analysis is a research tool, a method to 

3 objectively quantify whatever it is wo art looking 

4 Cor in an ad. It's a quantitative method. It 

5 produces numbers, statistics and so on. 

6 an informal content analysis or 

7 reading an ad as you say is someone who goes to 

8 the library, looks at a buneh of ads, a reporter 

9 goes baek and looks at them and then using his own 

10 biases and his own view of the world emerges with 

11 some could be very perceptive conclusions about 

12 how advertising has changed or communication or 
.13 what was it that Stalin was really, really 


14 saying, 


But the difference is reliability and 


16 validity. The difference is the quantification, 

17 the attempt to make it quantifiable, reliable, 

16 repeatable, scientific rather than reportorial, 

19 whatever a reporter does, or individualistic. Not 

20 that I want to take away from a good reporter that 

21 can look at data and say something by any means. 

22 It's just a different approach. 

23 fi. In the field of consumer behavior, 

24 would you use at a research tool both a formal and 

25 informal content analysis? 
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k. No. No .would not oeeopt tho informal as 
scientific under our present philosophy of 
science. No ore logic*! positivistic primarily 
end that deaands guantitative reliable data behind 
it so the personal interpretation that a reporter 
eight be, we generally do not accept as 
scientific. N* call that a case study. 

Q. Nhy would you not use that in trying 
to assess consuaer behavior? 

l. There's nothing wrong with it. It's just 
not an accepted scientific practice as of yet. 

The times influence auch ofi what we do. There's a 
tie* to do research on physics and there's a tine 
to study relativity and there's a tine to believe 
the earth is flat and there's a tlae to do 
research the way we do it. 

fl. Is a part of consuaer behavior concern 
with an understanding of people's beliefs, 
consumers’ beliefs? 

MX. ILtAKLKYt Objection to the fora 
of the guastion. 

A. The study of attitudes and beliefs are part 
of the field of consuaer behavior. 

Q. Ire formal content analysis used in 
consuaer behavior in determining consumer 
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Kaasarjian - direct 
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A. Re. 

Q. «hat tool* do you uae in the field of 
eon*ua*r behavior to deterains consular*' 
attitude* and belief*? 

A. Public opinion polls would be useful, sole 
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laboratory experlaentation is used at tie**, 

> 

i 

questionnaires of on* fora or another. ! 

Q. You were talking before about how you 

t 

would go about deternlning an advertiser's Intent j 

and you said bring thee in the office and put thee j 
on a couch and I guess it's the closest distance I 

between the feet, the buttocks and the head theory j 

by putting the* on the couch. | 

1 

a. You read that, too. 

I 

q. With such interest, sir. In any 

I 

event, we put the Individual on the eouch and w* 

ask thee questions concerning their intent. Can j 

we also do it by looking at internal doeuients to { 

1 

I 

see what the intent of the advertiser was? ; 

* | 
MX. ILEAKLEYt Objection to the fen 

i 

of the question. 

A. Internal docueents? _ 

0 . Sure. In other words -- 
A. I don't know what that eeans. 
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Kassarjian - dlract 

fi• It. tha advartisar prapamd a 

aaaorandun manorlalizing what thay wara intanding 
to do, would that halp you undarstand tha intant 
of tha advertising? 

X, I would hava to saa it because 1C you ara 
talking about stuff that sight ba in filaa -- ara 
wa in tha taaa ballpark? 

Q. Yes, aura. 

A. I don't know what theaa things ara and X 
wouldn’t ba abla to daal with it. I do know that 
aarkatlng paopla and advartislng paopla sonatinas 
cons out with pratty off-tha-wall idaas that and 
up In nanoa thay sand around and so X hava no 
14*i. Sonatinas thay say awfully serawy things to 

iaprass tha boss or thair sacratary or sonabody 

4 

and so X hava no idaa what you ara referring to. 

Q. How do you know that that's so, sir? 

l. fardon? 

Q. How do you know that that's so, that 

thay say thosa serawy things? 

A. X talk to advartislng paopla all tha tina. 

fl. Hava you nada studias of thair 
intarnal docunants? 

A. NO. 

Q. Hava you avar workad in an advartislng 
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l fin? 


2 A. 


No, X have not. 


3 Q. Hava you ovor toon any lntarnal 

4 docunents of any advertising or publie ralationa 

5 fira? 


6 A. 


Nothing that x can particularly reaenber. 


7 On the other hand, X want to leave a loophola just 

8 in caaa X hava aaan than and don't rtmaabar. X 

9 workad for tha Federal Trada Commission and at 

10 tiaaa wa want through nountaina of stuff and and 

11 who knows what tha hall X'va saan. 

12 Q. (that work did you do for tha federal 

13 trada Coaalssion? 


14 A . 


X was a consultant to tha coamissionar's, 


15 particularly Mary Gardner Jonas but to tha othar 
1C commissioners as wall and to tha Suraau of 

17 Advartising, Division of Advertising. 

18 Q. Did you offar tastiaony in any aatters 

19 on bahalf of tha radaral Trada Coaaission7 

20 A. X hava but not whila working for than full 


21 tine. 


Nhat natters hava you offered 


23 tastiaony on? 

24 A. one of these was tha Saars battarias, tha 

25 Diehard battery. Another one is Sears 
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Kxssarjlan - direct 

dishwashers. .The Teledyne water pik li wall known 
because aoaa of tha first handle that. That's all 
X ean remember for tha Fadaral Trade Coaalttion. 

Q. Old any of thota natters eonearn 
dacaptlva advertising? 

HR. BLEAKLEYt Objection to tha fora 
of tha question. 

A. Tha claim was that it was dacaptlva 
advertising. 

Q. Did you conclude in any of those 
aattars that there was dacaptlva advertising? 

MR. BLEAKLEYi Objection to tha fora 
of tha question. 

X. Y•• . 

MR. EDELLt What's wrong with tha fora 
of the question? 

MR. BlEAKLEYi Shat do you aaan by 
deceptive advertising? 

q. Shat do you aaan by deceptive 
advertising, sir? 

X. That's a vary difficult question to answer. 
There's quite a bit of literature atteapting to 
define what that aeans. Mjf own working 
definition, and X don't want to get into it and 
have a big long discussion on who said what, but 
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Kassarjian - direct 

■ y own definition is.that advertising material 

that siaply ia not trua. It'i misleading in on* 

fora or another. j 

Q. in which aattar or aattara did you j 

l 

dataraln* that thar* waa deceptive advertising? 

I 

i. X fait that aoa* of th* claiaa aad* for the, j 

tha iaplicationa aada in the advartiaing for Start 

t 

batteries, that is, it would leave an inpression 
in the alnds of the consular that it was not true. 

Q, Dpon what inforaation did you base j 

that determination? 

i 

x. Knowledge of what th* faets were, 

Q. what war* the faets in that case that 

* i 

you based your opinion on that there was deceptive j 

advertising? 

I 

X. You want me to go into detail on this? 

Q. fas, pleas*. 

X. on* of th* ads, for example, you say 
reierber them, had twelve cars or a bunch of cars 

i 

on a winter seen* in th* snow all lined up with 
their lights left on and then th* lights go out 
and then it's one battery light that lasts th* 
longest. Xn another one it's a winter seen* and 
people try to start their car and only on* of them 
starts. Wo were carefully told that was a Sears 
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Kassarjian - direct 
Diehard. 

Rhat the viewer was not told if X raaoabor 
the can correctly was that It's trut that only 
©no was a brand now freshly charged olohard. Tho 
othars wart two-yaar old battorias that had not 
baan freshly charged. That left an iaprossion in 
ay opinion in tha Bind of tha viawor of tho ad 
that tho Dlahard was a suparior battary. Xt may 
or aay not hava baan a suparior battary but X uso 
thoso facts to dstaralno that it was leaving an 
iaprossion that tha Dlahard was a suparior 
battary. 

g. Did you parfiora any surveys In order 
to it* what iaprossion was loft with tha eonsuaar 
with regard to those advertiseaents? 

A. X aysalf did not. 
g. Did anyone? 

A. X believe Soars had surveys dona, yes. 

g. Did you review thoso surveys? 

A. X aost likely did. X don't raaeaber. 

g. Did you consider those surveys to bo 

valid or invalid? 

HR. FXRRXSSi object to tho fora of 
tha question. 

A. No survey is perfectly valid. Many surveys 
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Kassarjian - direct 

arc pretty crappy. I don't raiaabor if I'fieit 
they war# reasonably don* or not but you can pick 
hoi** in any study as you wall know. j 

Q. X*m wall awar* of that. 

A. X suppose you've don* it. Okay. 

Q. Or X've had it done to a*. Why did 

i 

you not think it was necessary to perform a study ! 

j 

to see what people who saw these Sears ads thought ! 

was being conveyed by the advertisement? J 

MX. BLEAKLEY t Objection to the forn j 

( 

of the question. J 

x. Because in ey 25, 30 years of experience in 
this field, because of thousands of studies X've 

i 

seen and read, X felt that X eould make a reasoned 

conclusion on how consumers would perceive and 

behave towards an ad without having don* a study. I 

i 

X didn't think a study was necessary. Xt's not j 

j 

always necessary. j 

Q. How do you know when a study is or is 
not neeessary? 

A. Xf somehow X can feel comfortable in stating 
X know what consumers would do based on many other 

i 

studies, based on many years of experience. Then 
X can go ahead and give a statement on it. 

Q, So you could look at the Sears Diehard 
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Kassarjlan • direct 

battery ad* and eoneluda haw those ads would bt 
interpreted by consumers. is that correct? 
a. X fait that I could aaka a stataaant as to 
what I thought tha avsraga consular would pereeive 
In that ad, yas. 

Q. By siaply looking at tha 
advartlsaaant. Is that eorraet? 

A. Yas. 

fl. That was based upon your 25 years of 
experience? 

A. u*ll, and hundreds 1C not thousands of 
articles and studies I'va read. 

Q. Mould a content analysis of 
advertising have helped in performing your task of 
deeidlng whether the advertising was or was not 

deceptive? 

A. No. Deception involves how an ad will be 

perceivod by the average consumer, the intelligent 
consumer, the stupid consumer, whatever segment of 
consumer. A content analysis can only tell you 
what is in the ad itself, it’s not a perception 
variable. 

Q. Did you revlew_any content analysis in 
this case other than that performed by Professor 
Pollay? 
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A. Z taw two Xtrox copies of two articles which 

1 vary quickly sklaaed a couple of yaara aqo and I 
don't reaeaber If thay wara a eontant analytlt or 
not. 

Q. X ahow you what haa batn aarkad Sudaan 

2 for ldantlfleatlon. Hava you avar aaan that 
bafora? 

A. No, I don't know what all thla it. X'va 
navar aaan thla. 

Q. If you wara going to parfora a eontant 
analytlt of article* In tha Haw York fiats froa 
1948 through 1985 with raapaet to haalth danger* 
of eiqaratta aaoking, how would you do it? 

mx. parrish« object to tha fora of 
tha question. 

A. You want aa sitting hare to design a study 
that aight take several days and weeks to figure 
out in order to gat it accurately? X think that's 
asking an awful lot of ae. 

g. (that would you do to start out? 

NX. SXLFENt Object to tha fora of tha 

question. 

A. My first question would be X would want to 
know what are we doing, why are we doing it, what 
are we looking for, what is It'that we want to 
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Kassarjian - direct 
find out. 

Q. »• are trying to find out the 
iutrtnui of tho publie with regard to tho health 
dongori of cigarette stoking during tho yoors 1946 
through 1985. 

MX. BLEAKLEYi Objection to tho fort 
of tho question. 

A. Content onolysls does not smuro awareness 
of tho publie of anything. What it will do is it 
will toll you how aany artielos may havo boon 
written and what the artielos tay have been 
about. Frot there, one tust anuie that if there 
have been lots of artielos written on the topic 
and the sodium has a lot of readers, that people 
have soon it, but content analysis in and oe 
ltsalf can only tell you how often an artielo has 
been written, how aany there wore. 

Q. So wo don't have to spend tho day 
designing tho study. If oy object was to try to 
find out what tho public's awareness was with 
regard to health hazards of cigarette seeking, you 
would not be able to design a content analysis to 
aecoeplish that. Is that correct? 

A. Ho, that's net what Z said. 

q. Would you be able to conduct an 
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analyaia to aa.eartain what tha ivirtnin was oC 

| 

th« public with ragard to tha health dangers of 

i 

eigarette saoking by looking at nawapapar 

i 

artiela;? I 


MR. FARRZSHi Objact to tha fora of 
the quaation. 

A. By looking at nawapapar artielaa, what I ean 
tall you la how aany artielaa wara publiahad in 
any givan month, yaar, what tha eontant of that 
artlela waa and what It waa, what it waa aaying, 
and X ean tall you by looking at othar typaa of 
figuraa, circulation figuraa, how aany paopla wara 
axpoaad to that, ao X can tall you how aany 
artielaa wara publiahad, how aany paopla wara 
axpoaad to it but X eannot tall you what any 
aingla individual aaw, didn’t aaa, undaratood or 
didn't undaratand. 

Q. Bow would you go about parforaing tha 
eontant analyaia of tha artlela itaalf to aaa what 
it aald? 

A. Flrat X would alt down and try to davalop a 
aariaa of eatagoriaa of what it la X’a aaaauring. 
For axaaplo, if ay atudy ia on blaeka, X flrat had 
to dafina what a black ia, how ean you tall ona 
whan you aaa ona and davalop eatagoriaa of what 


| 

i 

I 

j 

t 

j 

j 

j 

i 

i 


i 

i 

i 

i 

i 

j 

> 

i 

i 


I 

i 


waga and spinalli 
certified shorthand reporter! 


401 NonMWW Av**u* 
Wnt Of**,., X. J. 0785J 
101-7JVJUI 



httpy/legacyJibrary.ucsf.efl^Dl/atzhi^ggyQ/iiwtf.industrydocuments.ucsfiedu/docs/nqhlOOOl 


2017006666 








Kassarjian - direct 

* 

1 blackness leant, flat nose, protruding sinus, dark 

2 skin, largo lips. 

3 Q. With regard to health dangers, would 

4 we have to define what we leant by health 


5 dangers? 


7 question. 


MX. SXLFXN: Object to the fori of the 


8 A. 


X don't know what you are looking for in 


9 this kind of a study so X would have to know what 

10 it is you would want to see and then X'd try to 

11 develop categories to see if these were there. 

12 Q. What x was tryinq to do is find out 

13 what the awareness was of the public with regard 
It to health dangers associated with cigarette 


15 saoking. 


MR, BLEAKLEYi Object to the fora of 


17 the question. 

18 a. Content analysis will only tell you what the 

19 theaes of the ad is, the content of the ad. Xt 

20 does not leisure direetly awareness. 

21 Q. X thought that you said that 

22 recognising that you cannot leisure awareness per 

23 se, you could still use a content analysis of 

24 articles to help you deteralne what the awareness 

25 was of people during a certain tiie period 
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Kassarjian - direct 

concerning the- health hazards of cigarettes. Aa X 
incorrect? 

MX. SLEAKLEY i Objection to the Corn 
oC the question. 

A. You are switching it on ee. You are saying, 
X’a telling you you can't aeasure awareness 
directly and X'e also telling you that you can use 
that inforaation to sake assuaptions about what 
the awareness was. 

Q. If we want to use the content analysis 
to aake assuaptions as to what the awareness was 
concerning the health dangers of cigarette 
saoklng, how would you go about categorizing 
inforaation in the articles? 

MX. BLEAKLEYi Objection to the fora 

of the question. 

A. X cannot, sitting here under the very 
specific conditions of a deposition, design a 
scientific study at the aoaent. This is something 
X would have to spend several weeks on, sen time 
on, X don't know, a week, a day, but surely not 
under the tense conditions of a deposition can' X 
be that creative. X just Ain't that saart. 

Q, Mould one of the things that you would 
want to do is define what was leant by health 
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1 denger*? 


MX. BLEAKLEY * Objection to the Cora 


3 of the guestion. 


4 i A. 


6 A. 


Q. why we* thet? 

I have to know whet you ere looking for. 

Q. It wouldn’t be enough to just siaply 


8 sey health dangers to put that in a category 

9 without defining what would fall within that 


10 category? 


MX. BtEAKLEYi Objection to the fora 


12 of the guestien, 


13 A. 


MX. BLEAKLEYt Give ie a chance to 


15 interpose ay objection, Professor Keasarjien, 

16 before you answer. 


18 A. 


Q. Why is that? 

X have to know what we are looking for, 


19 have to create categories. X have to define 

20 categories very precisely and the word health 

21 danger is not a particularly precise definition of 

22 anything. 

33 q. could you roadman index to, for 

24 exaapla, the Mew York Tines for the years 1948 

25 through 1985, eount out the nuaber of articles 
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that dealt wit.h health dangers of cigarette 
looking and draw any conclusion! with regard to 
the iwirtnm of tho public concerning tho hoalth 
dangers of cigarette seoking? 

HR. SLEJUCLEYi Objection to tha fora 
of tha guaation. 

A. I don't know what tha dafinition of haalth 
dangar i* u«ad by tha guida to periodicals, 
whatavar you «aid. If I knaw that, than I could 
•tart baking sene aisuaptions that batad on that 
dafinition, I could than laka assumption* about 
what it wai, yai. 

Q. But you would hava to know what tha 
dafinition of haalth dangar was first? 
a. In order to make any rational conclusion, z 
would hava to know what that word asms. 

Q. Hhat's eognitiva dissenanca? 

A. It's a theory that was popular about thirty 
years ago on how people balanced their values and 
attitudes and triad to stay consistent in their 
belief systeas. 

q. it’s not a popular theory today? 
i. There isn't auch research on it. It's 
floating around. You find it in textbooks, 
g. Do you believe that cognitive 
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dissonance har a place in consular behavior? 

MR. BLEkKLEYi Objection to tha fora 
of tha question. 

k. Yas. It should ba a few pa?as, in any 
textbook on consular behavior thara ought to ba 
southing about cognitive dissonanca. It had its 
placa in tha history of tha field. 

Q. It’s your tastiaony that it doesn't 

have.any valid purpose today in tha field of 
consular behavior other than froi an historical 
parspactiva. Is that correct? 

HR. BLEkKLEYi Objection to tha fora 
of tha question, 
k. Mo, it isn‘t. 

Q. Sir? 

k. It is not. That is, X disagree with what 
you said. X'■ not sura how tha question was 
worded. 

0. How ean cognitive dissonanca ba used 

today to understand consular bahavlor? 
k. Thara are aany, aany approaches one ean taka 
to understand huaan bahavlor. Xt's sueh a eoiplax 
phanoianon. There are liny, aany theories. 
Learning theory Is floating around, freudian 
theory is thara with egos, libidos and superegos. 
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Kassarjian - direct 

* 

There's a lot 6t work on conditioned response end 
how ont consuaer can bt conditioned through autic 
to like e product. There’* a aerie* of 
social-psychological theories. On* o£ the** set* 
of theories ere celled balanced theories. There's 
several of those. One of those balanced theories 
is Festinger's theory of cognitive dissonance so I 
don’t want to reject It. It’s another way of, 
another approach to understanding huaan behavior. 
Each of them take a little bit of the field and 
try to feel with it and explain that and that’s 
its place. 

Q, Do you subscribe to the theory of 

cognitive dissonance? 

MX. BLEAXLEYi objection to the for» ( 

of the guestion. 

A. Z'b not sure what subscribe aeans. It was 
greet fun at the tine. X wrote an article on it 
and becaae faaous. That was enough to subscribe 
to it, I suppose, but today X just see it as 
another point of view that can be used in soae 
cases and Bakes sens* in other eases. Xn soae 
cases it doesn't sake a lot of sense. It's just 
another interesting idea. 


Q. which paper is it that you wrote on 
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icassarjian - direct 

cognitive dissonance that eade you famous? 

MR. BLEXKLETt Objection to the fora 
of the question. 

a. X didn’t quite nan it in that kind of an j 

ieaodest way. X was trying to eake fun of i 

i 

ayself. There's a paper that I'm sure you eust 

have called California Management Review about 

19C5, *C6. I 

i 

fl. Did you use cognitive dissonance in 
evaluating behavior in that case? 1 

MR. BLEXKLEY> Objection to the form j 

of the question. 

X. That study was an attempt to introduce . 

cognitive dissonance which had been known in 
soeial psychology for about a decade, no, half a 
decade before, to the field of marketing and to 

i 

the field of management saying that there's a i 

theory out here that under some conditions might 
find useful, and to explain that theory, we did a 
little study on people’s reactions using students, 
people's reactions to the surgeon general's 
report, the 19C4 report on the dangers of smoking 
and health X think it was palled. And that 
surgeon general's report was used as a vehicle in 
order to introduce cognitive dissonance theory. 
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Kassar Jian 
Fes tlnger' s 
that'i what 
Q. 

conclusions 


theory to tha eanageeent coaauni 
tha purpose of it wat. 

Oo you still believe that tha 
in that paper are valid today? 
MX. SLEAXLEYi Objactlon to tha 


ty and 


fora 


of tha question. 

A. It's too broad a question. I don't know 
what conclusions you mean. 

Q. Is there anything that you wrote in 
that paper that you disagree with today? 

MX. BLEAKLEYt Objection to tho Core 


of the question. 

A. I have no idea. There eust be 10,000 words 
in that article. I have no idea if there were 
throo or four word* in a row that I would disagree 

with or not disagree with. 

MX. EDELLi With the understanding 
that any writings on this are mine, they really 
are only lines or highlighting, X would like to 
show you this copy. 

(Xassarjian Exhibit 1 narked for 
identification.) 

fi. X show you what has been aarked 
Xassarjian 1. is that the paper that w« were 
talking about, sir? 


waga and spinelU 

certified shorthand reporters 


401 No nM iWB Ww» 
W»it Orwtt. N. J. 07012 
20V73MIIS 


http//lpgacy.librarv.ucsf.eflM>tiDl/atzhitl[t3^[0 f Q^aBtf.industrydocuments.ucsf.edu/docs/nqhl0001 


2017006674 







1 

2 

3 

4 

5 

6 

7 

e 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


35 

KaaaArjlan - direct 

* 

A. Yoa. 

Q. Could you toll at what, 1C Anything, 

you diaogroo with In thAt paper todoy? 

MX. BLEAKLEYs Objection to tho (on 
o£ tho quoftlon. 

A. X w a* juat thinking how young And beautlCul 
Jool Cohon And X woro a guortor eontury Ago. Are 

you aorloua? Do you wont to to go through thl* 
thing And find which word X objeet to 25 yoAra 
lAtor? 

Q. flOAIO. 

k, NOW? 

fl. .Yea. 

A. In tho next ton ainutoa? 

MR. SLEAKLtYi Objection. 

Q. Xn tho noxt four or Clvo or alx or ton 

heura. 

MR. BLEAKLEYt Objoetion to tho Cora 
oC tho queatlon. 

A. X hovo no 1 do a which of thoao phraaoa X 
diaogroo with todAy. 

fl. X£ you profor, X*ll rood ovory 

aontoneo to you but X thinjc it would bo ooaior Cor 

ovorybody that you road it youraolC and you toll 
bo what, 1C Anything, you diaogroo with In that 
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Kassarjian • direct 
piper today. 

MX. BLEAXLEYi Objection to the fora 
of the question. 

A. It would be a lot easier if you would point 

out a sentence that you've got in Bind and then 
ask ae if X agree or disagree with that today. 

Hhy don't we do it that way because reading any 
set of words or any sentence out of context and 
asking ae if Z agree with that depends entirely on 
what it's to be used for. 

Q. That's why X don't want to take 
anything out of context. Xn the context of your 
paper, X want to know what, if anything, you 
disagree with today. 

A. X don't reaeaber. X cannot answer your 
question. X'a unable to answer your question. 

Q. nhy are you unable to answer ay 
question as to what, if anything -- 
A. Bhat are you talking about? 

Q. Bhat, if any, conclusions in your 
paper do you disagree with today? 

MX. SLEAKLEY t Objection to the fora 
of the question. 

A. There's a section ealled conclusions. May X 
read that, then? 
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Kassarjian - direct 

Q. You can raad th* whole paper. 

(Dlteudlen o£C th* record.) 

Q. My question Is not llaited to tha 
faction antitlad conclusions. j 

a. That's what you askad *#, which of tha ! 

! 

conclusions do X disagree with so X’* reading th* 

i 

conclusions. 

Q. It's ay recollection free reviewing 

I 

th* paper that there were conclusions contained in 
your paper that war* not just included in th* ! 

■Conclusion* section of th* paper. 

i 

MR. BLEAKLEYi Is that a question? 

MR. EDELLt No. That's a statement 

i 

and I'a asking his for his -- 

ms. BLEAKLEYt What question do you f 

j 

want his to answer? j 

MR. EDELL> X thought it was clear, j 

Mr. Bleakley. 

i 

MR. BLEAKLEYi Xt's not clear to se. j 

i 

MR. flRRXSHi X object to th* fors of 
the stateaent in th* sense that it foras th* basis 
for any question that you are asking hla. 

MB. BLEAKLEY> Bhat do you want Dr. 

Kassarjian to do now? 

MR. EDELLt X would like Dr. 
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Kotsorjion - direct 

Kotsorjion to -ttll «• whot, 1C ony, conclusions in 
his poper aorked 4* Kossorjion 1 for 
identification h* presently disagrees with tod*y. 

MR. BLEAKLEYi He answered th4t 
question. H* sold ho C4n't. H* told you If you 
wont hi* to, h* will r«4d th* section entitled 
conclusions 4nd wh*th*r th*r*'s anything in 
th«r* th4t h« disagrees with. Do you wont hi* to 
do thst or not? 

HR. EDELLi I told hlft th4t I would 
like for hia to review th* *ntlr* p*p*r. If h* 
doesn't wont to do that, I'll read th* *ntlr* 
poper to hia. 

MR. RLEAXLE? i You do wh4t*v*r you 
wont. It’s your deposition. You hovo to sole* 
sur* th* witness understonds whot you wont hift to 
do. 

MR. EDELLi I thought Z wos being 
pretty el*or on it. 

MR. BLEAKLEY t Th* only p*rson in this 
person to who* it's el*or is you. 

MR. EDELLi Z think it will b* cl«or 
to th* jury, Mr. Ilaokloy.. 

MR. ILEAKLEYi Proceed. 

A. I don't hov* th* vaguest ideo whot Z'a 
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Koaaerjien - direct 
auppoaed to do. now. 

0. I would like for you. Dr. Koaaerjien, 
to rood the poptr that you wrote end you aey node 
you feeoua which w« worked oa Keaierjlen 1 ond 
tell ua whieh, if ony, of the coneluaiona 
eontoinod in thot paper you preaently diaegree 


with. i 

j 

MR. iLEOKLEYs object to the fora of 

i 

the queation. 

A. X don't know whet you ore defining oa 
coneluaiona. Xf you will tell e« whot coneluaiona J 

ond whieh of the atoteoents in thia ortiele ore 
eoneluaionr, X will tell you one by one whether X 
agree with thee or not. Thia paper hoa aoeething j 

like, X juat figured out, 6,000 worda in it. X j 

don't know whot o eoneluaion eeona from your point 
of view ond, therefore, X don't know whot o 

t 

eoneluaion ia. \ 

Q. X woa trying to Halt your review of J 

the paper to ooee extent. Maybe by trying to 
facilitate, X've preaented probleea. Then X would 

i 

like for you to review Koaaerjien Exhibit 1, the 
paper thot you told ua aedg you feaoua, and tell 
ua whot, if ony, atoteeenta or coneluaiona and/or 
coneluaiona contained in thot paper you preaently 
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Kitiirjlin • direet 
disagree with... 


40 


2 HR. BLCAKLCYI Objection to the Cora 

3 of the question. 

4 A. I cannot discuss a conciualon beeauae a 

5 eoncluaion it in the eye of the beholder. 

6 Therefore, X don't know whether what you eall a 

7 eoncluaion and X call a conelualon ia the aaae 



thin?. If w« want to talk about a clearly defined 
grammatical entity like a aentcnce, I will 90 
through it aentence by aentence. 

Here we go. Sentence one, "A reprint from 
the California Hanageaent Review, copyright 1965 
by The Regenta of the University of California,” X 
don't disagree with that statement. 

"Harold H. Kassarjian and Tool B. Cohen,” 
authors, X don't disagree with that. Titlei 
"Cognitive Sisaonanee and Consumer Behavior,” very 
attractive title. ”Reactlons to the Surgeon 
General's Report on Sacking and Health.” That's 
what the study, the substantive part of the study 
ia about. 

"The field of human behavior and its various 
subsets, especially consumer behavior, is fully as 
complex and as confusing as the jargon with which 
we attempt to describe it.” X think anyone who has 
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’jian • direct 


read any of tMi literature will agree with that 

2 coapletely. 

3 Q. Does that include yourself? X'a not 
concerned, with anyone else* X'a concerned with 

5 you. Do you agree with that statement? 

MX. BLtlKLEYt Objection to the fora 
of the question. 

A. Xn ay point of view, X don't see the field 
as complex and as confusing but this was written 
not to ae. This was written for aanagers who read 
the California Manageaent Keview in 1965 and froa 
their point of view, x felt that the field would 
be perceived as eoapiex and confusing. "Froa 
aaong the bewildering array of proposed answers, 
partial evidence and occasionally iapartial 
evidence, is it possible to asieable soae sort of 
Meaningful, theoretical systea." 

MR. BLEAKLEYs X assuae you don't want 
9 hia to say whether he agrees with the question. 


21 ; sentence. 


MX. IDELLi Re wanted to read every 


MX. BLEAKLEY» He didn't want to read 


23 every sentence, Mr. Edeil.. Tou are the one that's 

24 forcing us to go through this absurd exercise. 

25 Dr. Kassarjlan did not say, "X want to go through 
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Kesserjlen • direct 

thii ertlele sentence by sentence.” Let's like It 
Absolutely cleer on the record thet 1C we ere 
going to sit here Cor the next three hours end 
heve Or. Kesserjian reed this ertlcle sentence by 
sentence. It Is beeeuse you ere esklng hie to do 
It end for no other reeson. 

MR. IDELLt I'e not esklng hie to reed 
eloud every sentence. Mr. Ileekley, you end the 
witness ere pitying genes. All X wented to do wes 
find out whether or not there's enythlng In thet 
peper thet he dlsegrees with presently. It's very 
sleple. 

MR. BLEAKLETt No, It Isn't very 
slaple. Xt's en ebsurd question. 

MR. EDSLLt Let te finish, Bleekley., 

MR. BLEAKLETt Bleekley? 

MR. EOELLi Bleekley, Blekeley, 
whetever you cell yourself. 

MR. BLEAKLETt Who's pitying geees? 

MR. EDELLt X would like to finish ay 
steteaent before you interrupt ae. 

s 

MR. BLEAKLETt Whet is this Blakely, 
Bleekley, whetever you eell yourself? That's not 
geee playing? 

MR. EDELLt No. 
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MR-. BLEAKLEY i Cut It out. 

MB. ESELLt X would aueh prefer to cut 
this out. x nkti what X thought to bo o very ' 

sieple question. x hoord that question asked by i 

l 

not only oysolf but other people In oony othor j 

! 

depositions tnd lt'a t vory sloplo quoitlon. X 

i 

thought thot tho wltnosa would bo eopoblo oC j 

rtiponding to that qucation without reading into 
tho roeord ovory ainglo aontoneo, ovory ainglo 
word on that doeuoont and toll bo whothor or not 
ho dliagrooa or agrooi with thot proaontly today. 

i 

X don't wont to know whothor ht ogrooa with it. 

All X want to know ia whothor ho diaagrooa with 

i 

it. There's no noeoaaity Cor hia to rood oloud 
into tho roeord ovory aontoneo. When ho gota to o 
aontoneo thot ho diaagrooa with, ploaao toll ao. 

A. Tou aro aaking ao now to find out 1C thoro’a 
any aontoneoa X diaagroo with. Before it waa 
eoneluaiona. Aa X right on that? 

Q, Coneluaiona and atatoaonta and you 
aald that waan't clear. 

A. Tho way X understand your question, if X 
aay, la that what you want fc ae to do is soy no, X 
don't disagree with this or yoa, X disagree with 
aoaothing and then you want to tlscuss that 

I 
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Kassarjian - direct 

sentence in greet detail end see if you cen piek 
holes in it end Z don't know whet sentence it is 
thet you went to pick holes et so I een't give you 
the answer. 

Q. I'm not trying to pick holes in 
anything, sir. 

A. You ere just sitting there looking cute. 

Q. I’m sitting here bewildered thet you 
can't toll me whet you disagree with in a paper 
thet you wrote. 

MX. BLEAKLEYi Is that a question? 

MX. EDELLt It was a response to a 
statement by the witness, Mr. Bleakley. 

MR. BLEAKLEYi Let'S cut out the 
colloquy and get back to questions and answers. 

MR. EDELLt I would prefer to do that 
and get an answer from the witness. 

MX. BLEAKLEYi Put your question to 

tho witnoss. 

Q. Dr. Kassarjian, please tell us any 
statements or conclusions by you contained in 
Kassarjian Exhibit 1, the paper that you said made 
you famous on cognitive dicsonanee, with which you 
disagree today. 

MX. BLEAKLEYi 1 objeet to the form of 


I 


j 

j 

i 

I 

l 


I 

t 


i 

i 

i 

i 

I 

i 

i 

i 

l 
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the question. 

A. 25 years ago whtn this article was written, 

I agreed with everything in it. Zn those 25 
years, there we* en eneraeu* explosion of 
information end knowledge in e whole variety of 
fields. 1 don't know. I've not looked et this 
ertiele in the kind of eereful enelysis that you 
went since I copy edited this paper in 1965. I 
don't know if there's a sentence or a stateaent or 
a phrase in this paper soaewhere that today 
because of new inforaetion I would agree or not 
agree with. 


If Z will ask ae which phrase you are 
talking about, then I can answer you whether Z 
agree with that phrase today or not. I eannot go 
through 6,000 words and decide and think about all 
6,000 words and all the hundreds of thousands, 
tens of thousands of studies in the field to see 
if that word or phrase aakes sense today. That's 
an Inordinate task. 

Zf you would like ae to take this 
hoae, spend several days on it, go through it line 
by line and think about the literature, X shall be 
very pleased to write you a report at ay regular 
rates on exactly what aay be different today than 
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Kimrjlm - direct 



it was 25 years ago. 

2 fl. Without performing that thorough 

3 anaiyaia over a period of days, you can’t tell 
what stateaenta or conclusions you disagree with 
in that paper? 

MR. BLEAKLETt objection to the fern 
of the question. 

Q. Xs that correct? 

A. X can’t reaeaber any particular stateaent X 
agree with or any particular stateaent X disagree 
with. This paper was written 25 years ago. 

Q. I'll ask you to read it and to tell ae 
13 as you sit here today what statements or 
conclusions you disagree with. 

MR. BLEAKLETt Object to the fora of 
the question. X want to aake it absolutely clear 
on the record that X object to this entire 
process. It’s absurd. It's a waste of all of our 

19 tiae. Dr. Kassarjian made a proposal which X 

20 think is an entirely reasonable one. To suggest 

21 that he should sit here in this room with a bunch 

22 of lawyers and read an article that he wrote 25 

23 years age and try to give .you a full and complete 

24 stateaent of what he agrees with and what he 

25 disagrees with while sitting here in this 


waga and spinelli 
certified shorthand reporters 


401 Nwt M itd Av*nu« 
Wtft OiMtu. N. J. 070SI 


I III IWi NiMwl 


Nbmrv.ucsf.efl^i^atzhitf^gyQ/iiwtf.industrydocuments.ucsf.edu/docs/nqhlOOOl 









47 


Katsarjian - direct 

1 deposition root today is a waste of all of our 

2 tlae and X object to it and X want to sake it 

3 absolutely clear that when this deposition 

4 concludes at. the end of this day, you will not 

5 pick it up and start again if we wasted six hours 

6 going through this exercise; 

7 Why don't you accept the professor's 

8 invitation end have him take the thing hone and 

9 read it. If you want, you ean take his deposition 

10 at another tine and ask him about that article. 

11 What do you want to do? 

12 MR. EDELLi X's certainly not entering 

13 into any eelloguy with you. X have a pending 

14 question. The witness is reviewing the paper. 

15 MR. 1LEAKLEY* Let’s take a break and 

t 

16 we’ll let Or. Kassarjian read the entire paper and 

17 we'll cone back and see what happens next. 

18 MR. EDELLi X have no objection to the 

19 witness reading the paper. Certainly X would 

20 prefer for him not to discuss the paper with 

21 counsel. Then's a pending question and he do so 

22 outside the presence of lawyers in an office where 

23 he doesn't have the tension of a deposition so 

24 that he ean clearly review the docunent and 


25 fornulate his response. 
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Kaaaarjian - direct 

MB. EDELLt If there'* an objection to 
the tors of th« queation, it’* on tho record. «« 
don't nood your apeeehea, Hr. SilEen. He don't 
need Mr. ll«4kloy*a apeeehea. 

MR. BLEXKLEYt Don't uo nood youra? 

MR. EDELLt !’■ not making any 

apeeehea. 


MR. ILEAKLEY t la that right? 

MR. EDELL t That’* right, Mr. 
Bloakloy. That it absolutoly right. 

MR. BLEXXLEY: Lot'a take a brook and 
Dr. Kaaaarjian will road tho artielo and whon ho 
coooa back, wo'll aoo what happon* next, 

(Short broak.) 

Q. Ho aro back. Dr. Kaaaarjian. 

MR. BLEXXLEY t I* thoro a queation 

pending? 

MR. EDELLt Yea, there ia. 

MX. BLEXXLEY t Do you have tho 
quoation in Bind? 

THE HITNESSs X would liko it 

repeated. 

MR. EDELLt Modes Court Reporter. 
(Quoation read.) 

MX. BLEXXLEY t Object to the fora of 


i 


l 


i 


I 

i 

[ 


I 


I 

I 

I 


waga and spinalli 

certified shorthand reporters 


Ml NsnhfitM A*otu. 
W**t Ortni*. N. J. 07012 
J01-7JMIM 


*3 

O 


*1 

O 


o 

0? 


on 

ca 


http://legacy.library.ucsf.e®fl>tiDl/BK 2 kifl 4 ^: 0 f 0 ^wtf.industrydocuments.ucsf.edu/docs/nqhl0001 






18 

19 

20 
21 
22 

23 

24 

25 



50 

Kassarjian - diract 
the question 

A. Shall X go through this eoluan by eoluan, 
gaga by gaga? 

g. What would ba eonvanlant for you, sir. 
A. On gaga $5, first eoluan, which X didn't 
notiea but soaaona pointed out, ay naaa was 
spelled wrong. X will spall it correctly, 
unfortunately that is an indication of how good X 
an in proofreading or in reviewing an article how 
often it is that one can aiss soeothlng where X 
did not even notiee for 25 years that ay naaa had 
been spelled wrong. Who knows what other 
conclusions there are in this paper that X‘a going 
to aiss. Column two, page 5$ •• 

Q. .Who pointed that out to you, sir? 

A. Just a aeeent ago.. Soaeone in this rooa. 

X'a not sure,‘soaeone to ay right. 

Q, One of the lawyers for the defendants? 
A. X believe it was Mr. Sleakley. 

MR. BLEAKLITi or Blakeley, whatever 
he ealls hiaself. 

Q. The saae person who said he wouldn't 
diseuss the gager with you. 

A. that was dene in this rooa, sir. When X was 
reading this paper, X was sitting in a telephone 
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KeiiArjien - direet 

booth. It wo; getting pother hot, with tho Cull , 

t 

reelizotion th&t tho*o proceedings or* costing 

i 

society About 52,000 An hour-And so thAt's An J 

enormous eeount of pressure on ee to reed this as 
quickly as possible. 

Q. I don't went you to reed it as guiekly 
as possible. Z went you to thoroughly reed it so j 

we heve a Cull AppreelAtion of whAtever you j 

consider to be stetoeents or conclusions thet you ! 

disegree with in thet peper thet you wrote 
regerding cognitive dissonenee end consumer 
behevior which we merked as KAtierjiAn Exhibit 1. 
k. PAge 55, column two, X AAke the stetement, 

l 

i 

"Why is thet it thet en Advertiser hAs greAter | 

\ 

difficulty in reaching md convincing people who j 

i 

i 

ere not using his product then people who ere l 

elreedy his customers." I would moke two ehenges 
in thet. I no longer as sure thet en Advertiser 
hes greAter difficulty in reeehing end convincing 
people who ere not using his product then those 

• i 

who ere. Secondly, 1 would teke out the sexism in j 

* 

the product of just toying his end use his or her. | 
PAge 55, column two. About hAlfwoy j 

down, there is the ststement, "This feeling of 
inconsistency or dissonenee is a stAte of 
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diaeoefort, diaeguilibrlue or tons Ion that deaanda 
reduction." X no longer believe that th« ttnaion 
reduction la tho driving Corea, that In Caet 
diaaonance la a theory oC activation. Bhat thia 
ia aaying la that diaaonanea la a activating drive 
and X no longer believe that to be true. 

Q. Hhat haa changed during the period of 
ia it twenty yeara? 

A. Thirty yeara alnee the theory. 

Q. When waa the paper authored? X don't 
have it in front of ae. 

A. Thia paper waa authored in '64 but thia 
paper ia nothing aore than an explication of 
Featinger'a theory for eanagera and ao the 
Featinger theory waa 1957, X believe, and thia 

4 

paper waa, Featinger'a theory ia 1957 and thia 
paper waa publiahad in 1965 which aeana the atudy 
waa done in '64. Thia atudy waa probably done in 
April, in the aprlng ef '64. The paper waa 
probably written that auiier, that ia, the turner 
of '64. 


! 

I 

i 


i 

i 

i 

\ 

i 

i 

t 

i 

i 

j 

i 


I 

! 

i 

i 


Q. (that eauaed you to ehange your belief 
in that regard? 

A. X juat no longer, with the new evidence 
that'a in, the fact that the atudiea that have 

40$ A»*ng« 
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Ktaaarjian • diroet 

boon eonduetod on diaaonaneo havo boon quit* 
controvoraial on thia point, X juat no longor 
boliovo that diaaonaneo, that tonaion reduction is 
what drivta aan. X boliovo diaaonaneo cauaoa 
tonaion. Tho iaauo ia whothor wo go through lifo 
sorely trying to rodueo tonaion or do wo aenotiaoa 
go through lifo trying to ineroaao tonaion. 
Otherwiae, thoro will bo no way to oxplain why a 
poraon gooa on a rollor eoaator. That lneroaaoa 
tonaion groatly and ono nood not do that. You can 
iavo your dollar and not go on a rollor eoaator 
and yot an awful lot of pooplo do. 

g, Are you faailiar with tho eurront 

litoraturo on cognitive diaaonaneo? 

A. X’B not that fasiliar with it but X don't 

think thoro’a that such on it. Rot in tho 

conauaor bohavior litoraturo. 

g. in tho payehologieal litoraturo? 

A. If X'vo run.aeroaa it in By routlno eourao 
of dutioa, Cino, but X don't Bako a point of 
kooping up with that litoraturo. 

q. Rhy ia that? 

A. tthy? 

g. »oa, why. 

A. X can't koop up with ovorything. 

waga and spinalli 

cortiflod shorthand raportart 


401 NomtfltW 

Wtn Ortw N. 4. 070S2 

20V731-IIII 


C699G0.1T93 








Kassarjian - dlnct 

1 Q. CO ahead. 

2 A. rag* 56, column two it the tontion 

3 reduction, tag* SC column on#, claims by 

4 r#ttlng#r. Th#r# ar# in that# payers a t#ri#t of 

5 bullets, that is, blaekened triangles, which in an 
C ItallclseA or a bold type, a darkar type, these 

7 are claims made by Festlnger. These are claims 

8 made by the theory. After eaeh oC these bullets, 

9 that is, eaeh of the restinger claims, there is a 

10 paragraph of normal type that attempts to describe 

11 what the Festlnger theory means, avoiding the 

12 psychological jargon and talking direetly to 

13 eanagers using the examples. Z would not use the 

14 same examples today. 

15 Q. Why is that? 

16 A. For example, on page 56, column two, X say, 

17 ‘Advertising which employs the bandwagon approach 

18 may also be successful because it possibly enables 

19 the individual to submerge his actions In mass 

20 behavior.” Z think that was a poor example to try 

21 to show the elimination of'res ponsibillty. »hat X 

22 was trying to say is that one way of reducing 

23 dissonance is to eliminate personal responsibility 

* 

24 for it and x was trying to come up or Joel and X 

25 i were trying to come up with examples and X think 
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Ktmrjitn - dlreet 
1 that was a poor oxaoplo of that. 


3 A- 


Q. What oxaoplo would you use today? 

Xt wasn't by sy doing. X wn foreod to do 


4 It by econoste concerns, by sy boss, by authority 

5 figures or sosethlng, X waa foreod to do 

6 soaething. xt waa not ay responsibility. X just 

7 don't think tho bandwagon approach to advortialng 

8 ia an oxaoplo of denying roaponaibility. Xt’a an 

9 oxaoplo. That'a not a conelualon. Xt'a oortly an 
10 oxaoplo of what Featinger ooant and X don't think 


11 it' a — 


Q. (that would you think today ia an 


13 appropriato oxaoplo? 


14 A. 


My boi 


rage S7, coluin one, X don’t know what 


14 tho hoek that waa. X have a atatoaant about 

17 ono-third of tho way down, "Advertisers have long 

18 known that an auditneo will aaek out indorsation 

19 that ia eonaonant with tho viowa that tho 

20 individuals thosaolvoa hold." X don't know if 

21 that'a true any sore. X don't know if it was true 

22 then. X don't know if X ean support that 

23 statement. "Advertisers have long known that an 

* 

24 audloneo will seek out indorsation that is 


25 eonaonant with tho views tho individuals 
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Kassarjian - direet 

theaselves hol'd." X think that advertisers do 

this hut X don't know -- sot, what I'a saying is 

that sdvortisors h av• long known. X don't know 1C j 

advertisers have long known And that's what I'a 

roasting to. x don't know why X said that. X 

havo no way of knowing what advartlsors havo long j 

known. Maybe Cohan know what thoy know. | 

{ 

Than loaowhoro X say soaathing about j 

i 

primary audioneo for advertising. X couldn't 
writs on those shoots and X had trouble keeping 

i 

track. Hero, later on that sane paragraph, X say { 

i 

"Undoubtedly, the prinary audience for advertising 

t 

is coaprised of the advertiser's present j 

I 

euiteatri." X don't know that for a fact any j 

aero. X don't know if X knew it for a fact then. 

I 

rerhaps that sentence was written by •• X don't 

i 

know who wrote it and aaybe Joel knew for a fact. ! 

j 

Page 58, the bottoa of page SB, eoluan 
one, X have a listing of four hypotheses. The way j 

this is written, these hypotheses sound like they 
aay be conclusions or stateaents of feet and X 
would rewrite this in soae way to point out that j 

these were hypotheses and thought stateaents of 
faet. 

Q. Did you do anything to try to 
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Kaaaarjlan - 41net 

ascertain whether or not theae hypotheaea vara 
eorraet or ineorreet? 

NX. BLSAKLETt Objection to tha Cora 
of tha question. 

A. Yes; we conducted a atudy. X'a going to get 
to that in a aoaant. That'a page SB, eoluan two. 

In writing thia papar up, X think wa hava loft tha 
iapraaaion that thia ia a high quality aeiantifie 
atudy. 

In faet, aa ia elaar in tha papar but 
X'a not aura that it haa baan parcaivad that 
elaarly, thia waa a elaaarooa project. Ita 
purpoaa waa to taaeh atudanta how to draw a 
saapla, how to daaign a qua*t1onnaira, how to do 

intarviawing and tha whole aarkating raaaarch 
procaaa. It waa a aarkating raaaareh elaaarooa 
projaet. da aay in it tha atudy waa dona in 
conjunction with a elaaa aarkating raaaareh 
projaet and X would hava aaphaaisad that a little ' 
bit aora baeauaa it givaa .tha iapraaaion of higher 
quality. 

for axaapla, wa did not do a randoa 
aaapla of Aaariean people.*' Studanta eould not do 
that, uhat we did waa to taaeh than how one would 
draw a aaapla of the United Stataa but inatead of 
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Kassarjian - direct 

that, we took a very tiny beach community, Santa 

2 Monica, had them draw a sample in Santa Monica ai 

3 if that wa» tha antira United States and it was 
dona by students. Theta are not prof assionals. 

5 And I'a not all that sura of tha accuracy of tha 

6 data any more whan you are using students. 

7 I've learned since than that students 

8 are not tha most reliable of folk on this kind of 

9 thing so I think I would have written this with a 
10 lot more disclaimers in it. In my old age, I'a 

not so sure of reality any more and I would have 
12 put many more disclaimers in that this is a class 
project, it is simply an example of what 
dissonance can do. 

So that's that. Santa Monica is not by any 
16 means representative of the United States or of 
the American people. It is a beach community and 
18 in fact it's a beach community that's not really 
representative of anything. For example, it's the 

20 only community with rent control and you can 

21 imagine what iapaet that has on housing. 

22 Fage 59, column one, last sentence, 

23 "Apparently, a majority of*all consumers are too 

24 heavily committed to their smoking behavior to be 

25 influenced by persuasive. communication no natter 


waga and spinalli • 

certified shorthand reporter* 


SOI N sn wle w Ai*au« 
WmI Oisnys N. J. 07012 
I01-73MIIS 


2017006698 









1 

2 

3 

4 

5 

6 
7 


8 

? 

10 

11 

12 



13 

14 

15 


16 


17 

18 

19 

20 
21 
22 

23 

24 
2 S 



59 

Kassarjian - direct 

how strongly w'orded or impressively documented.* 

Now 2$ year* later, I can sit in a corner 

and lick ay wound* with that dumb statement. | 

i 

Because what has happened in this tiaa is that | 

I 

paopla by tha tans of thousands, in fact peopla by ! 

I 

tha Billions, hava stopped seeking. All consuaars 
are not too heavily committed to their smoking 
behavior to ba influenced by persuasive ; 

communication no matter how strongly worded. 
Communication, the times hava changed. These j 

people have stopped smoking and X would not hava j 

made such a strong statement. 

Q. So you have an opinion as to whether 
or not these communications influence behavior? j 

MB. 3LEAKLEY; Objection to the form 
of the question. 

A. There are many, many vectors or influences j 

that go into human behavior. Communication is a 
small part of that but X just simply would not 

• i 

have made that statement. .This paper is net about 
whether communication influences behavior. Whet 
I'm trying to talk about is what statements X 
would not be making today and that is a statement 
X would not make today. 

Q. What I'm saying is what is the basis 
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Kassarjian - direct 

for your not Baking that stateaent today? 

A. X just think it sound* silly. Xt singly 

c 

sounds silly. Xt sounds as if people ara so 
haavily eoBBitted to sacking that thay will not 
stop and wa know that Billions upon Billions of 
paopla hava stopped sacking so it*s, it sounds 
ridieulous 25 years later. ! 

Q, you didn't hava inforaation with 

i 

regard to the nuabar of paopla who had stoppad 

I 

looking in 1963 or '64 whan you wrot* it? I 

J 

A. Ha had soaathing. At the point wa wrote it, I 

January 1964, X elaiaed the surgeon general's 
report want out and there's a statement in hare 

< 

that nine percent had quit since January of *64. i 

Q, Nine percent of how aany people? 

! 

A. Let ae read it. "Approxlaately 9 percent had I 

I 

quit since January 1964" -* reaeabar, this was | 

» 

written about suaaertlae of '64 -- "the date of { 

the release of the' surgeon general's report this j 

1 

I 

coincides with reports that cigarette snoking in j 

California tell eight to ten percent during the j 

first quarter of 1964. As this paper is being ! 

written, a few aonths later, the trend la j 

reversing, footnote ten." The footnote says Ball 
! Street Journal, April 9, 1964. 
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Kitsarjisn - direct 

Q. Of whit significance i> thi fact that 
the trend wit reversing? 

MR. BI.EAKl.EYl Objection to thi fora 
of thi question. 

A. Nothing. Xt wit jutt t atataaint. 

Q. Xt wit of no significance? 

MR. BLEAKLEXi Objection to tho fora 
of tho quittlon. 

X . Hhit tignlfictnci It It to whit? 

Q. You put It In your pipar. X thought 
thit It sty hiva hid toat significance in torsi of 
tht ttudy thit you performed. 

A. You it kid sa if it thit tiSi paopli hid 
•topped tsoking to X aaid yat, nint percent hid 
itoppid tsoking and road you thi paragraph wharf I 
got thi data froa. Thi last santineo of tho 
paragraph said thi Hall straat Journal said tho 
trand it biing ravartad and X jutt road it *long 
with avarything alii. 

Q. X undarttand that. X said what, if 
any, significants it tho fact that tho trand was 
ravarting. 

MR. SLEAKLlYi - Objiet to the fora of 
thi question. 

Q. Xf you tall so it hat no significance. 
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€2 


1 you Just put it in there, I can understand that. 

2 I went to know whet, IS any, significance that 


3 has. 


MX. BLEXKLEYi . Objection to the fora 


S of the question. 

61. Z really don't reaenber why Z put that 

7 statement in. If Z put it in. Z don’t reaeaber 

8 why X put that stateaent in. bat ae be precise. 

9 X don't reaeaber why one of us put that sentence 

10 in here. I don't reaeaber. In feet, it's anasing 

11 that I can reaeaber anything froa 25 years ago. 

12 g. Before Z forget, sir, when was the 

13 last tiae that you saw the article that was Barked 

14 as Ktitirjim Exhibit 1 before 1 asked you to 

15 review that article today? 

IS a. I've probably seen this paper twenty tlaes. 

17 People have asked for copies and X'd reach in ay 

18 file, hand it to thea. There have been tiaes when 


19 x glaneed at it. X r< 


in 1945 soaeone on 


20 this ease either asked ae or X gave hia a copy of 

21 it. I noticed it again yesterday, glanced at it 

22 yesterday when I saw a copy that was all narked up 

23 like your eopy that one of_the other attorneys 

24 had. So I've seen it. X have not read it 

25 carefully since X proofread the draft in 1944 and 
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KAsisrjisn - direct 

X was probsbiy a* floppy then not cstchlng my own 
nim« apollod wrong as I was todsy in rosdlng it so 
the next time X rosily reed it csretully was in 
the phone booth hslf sn hour ego. 

Q. Did you discuss the srtiele with the 
lswyers in prepsrstion for thie deposition? 

i 

A. Yes, we telked About it. They mentioned 

i 

thst you would probsbly A>k questions About it end 

i 

thAt’S About it. 

I 

» 

fl. Did you discuti the substence ot the 

i 

psper end some of the conclusions end ststements 
in the psper? 

A. Not to sny greet, not to sny signlfiesnt 

l 

degree. j 

{ 

fl. Did you diseuss sny of the ststements 

i 

» 

or conclusions in the psper with the lswyers in | 

♦ 

this esse in prepsrstion for this deposition? 

i 

A. Here we go as to whet a conclusion is. He j 

i 

hsd dlseussed some portions of this psper for s j 

few minutes yesterdsy, yes. 

Q. Bhen you ssy a few minutes, five j 

minutes? Is thst whet you ere toying? j 

t 

A. rive, ten minutes. . 

fl. Would you plesse continue. 

A. 59, column two is the next note X hove. 
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Kassarjian • direct 

where I said right in tha aiddla of tho eoiuen, 
"However, whan advartisars sat aora aodast goals 
and giva raasons which tand to raduea dlssenanea 
in a lass thraatanlng direction, thair success 
should be far greater." I'a asking a prediction 
that if they would ba aora aodast in thair claias, 
their sueeess would ba far greater. I would not 
sake this stataaant today. This stateaant had 
nothing to do with advertising. It had nothing to 
do with advertisers or advice to advertisers. It 
was attaaptlng to describe dissonance and presents 
the study of a little classroom study, and to oake 
conclusions on what advertisers should or should 
not do goos far beyond a claim X would aako 
today. That's tha brashnass of youth. 

Page €0, column one, <0 percent of the 
way down there's a sentence is that says, "The 
results indicated that there has been very little 
switching, again supporting the thesis that 
seeking behavior is a very resistant eleeent, and 
if the cancer linkage does create any ehange, 
generally It is not In the area of behavioral 
ehange." Bhat a wonderful exaeple of error, (that 
we have seen in the last 25 years is behavioral 
change on a massive degree. I have no idea of 
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Kassarjian - direct 

numbers but X-slneerely believe the number of 
people who have stopped are tons of Billions of 
pooplo end X elaim horo that if there's going to 
bo changes, it's generally not going to bo in tho 
direction-of behavioral ehange. No, 

Page 60, storting on this page end 

I 

throughout other ports of it, X talk about, X use 
the tera believabllity. X talk about the results 
of the believabllity question. We had asked the 

t 

question on do you believe the surgeon general's 

! 

report and then those people who said yes X said j 

i 

are believers or whatever we called then. What 
did we eall thee. Whatever. X would not use that 

I 

\ 

word believabllity or belief today. X would use 

I 

claimed belief beeeuse X don’t knew what they j 

1 

really believed, ail I know is their answer to 
the question do you believe and there's reason to | 

suspect in this data itself that saokers when they I 

said they believed soeething really didn't believe j 
it at all so every tlee the word believabllity ! 

coses up, today X would put in clalsed 

i 

believabllity. That's all X's saying. j 

Q. What has led you to the conclusion 
that you should have or you would today if you 
were writing the paper change the use of the terns 
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Kassarjian - direct 

believability~and belief to elaiaed belief? 
x. Becaus• thi* paper is giving tha lapression j 

I 

that saokars do not rtally baliava the surgeon 
general's report. No. That saokars do not roally 
bellev# tha haalth risk is so graat. Ha askad 
than do you believe tha linkaga is provan and as 

i 

you'll saa on Table VI -- is that tha right 
tabla -- Tabla IV, saokars, non-saokars and light 
saokars baliava tha haalth dangars aora than 
saokars. That is, that's what thay elaiaad and 
yat whan wa askad thasa paopla not what do you 

I 

baliava or wa askad thaa projected guastions as i 

sonatinas usad to gat, whan you ara asking J 

thraataning guastions lika hew nany bottles of j 

whiskey do you drink par weak, you can't always, | 

ask tha guastion diraetly because you don't gat it j 
or I reneaber once in doing a study for toilets i 

I 

for a Cornell School of Architecture, thay wanted 

i 

to know how big tha toilet pipes should ba, wa 

i 

1 

eouldn't ask thaa how aany eondoas par day do you ! 

* i 

throw in a toilet bowl. He had to ask it soae 

other way. ! 

t 

Ha did tha sann thing hare. Ha askad 
thaa not what do you baliava but what do you think 
I of teenagers who saoka and whan wa askad thaa 
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Kimrjlm - direct 

these kind of'quotient, wo got different 
response. They ttid teenagers who inoke, many of 
thee ere foolish, crazy, silly, but not me, end so 
Z todey believe, Z think, thet they reelly did 
believe these reports even thouqh they seid no. 
They seid no, they don't believe it in order to 
eppeer consistent to e strenge interviewer. 

Q. Bow do you know when e respondent 
gives you en answer es to whether or not it is e 
cleieed belief or e belief? 

A. Be don't know thet. 

Q. whet is so peeuller about this study 
thet you performed thet led you to the conclusion 
that it was a elaiasd baliat versus a belief? 

MR. iLEAXLXTi Objection to the fora 
of the question. 

' A. Z just seid thet Z would use thet word. Z'a 
not making any statements es to whether it was 
claimed or not. X told you Z would change it. Z 
would change it because Z think there's enough 
evidence in the date itself thet whet they seid la 
not reelly whet they believed. 2 don't know whet 
they believed. Z have no usey of X-raying them to 
get at thet. X only have two or three ways of 
questioning them, (then Z question them in these 
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Kassarjian - direct 

two ways and Jet different results. I've jot to 
think thet there's something fishy end thet's ell 
I'm saying. Thet wet ay bellevability. 

Page SO, coluan two, th.e lest sentence says, 

5 "If the comparison is not unreasonable for aany 

6 smokers, the saoklnj behavior was the most 
resistant eleaent while cognitions about health 
were modified more easily." The facts have proven 

9 me wrong. I don't know about the cognitions about 
health being modified more easily but surely 
smoking behavior was not as resistant an eleaent 
2 as 1 thought it was because the evidence shows 
j people have stopped. People have Bade the 

decision, have looked at the information and by 

5 the millions have made the decision to not smoke. 

6 others have made the decision to take the chance, 


I guess 


How do you know that people have 


9 looked at the information, sir? 


20 A. 


All l know for a fact is that Billions of 


21 people have stopped, 


How do you know what the cause of 


23 their stopping smoking was£ 


24 I A. 


As a consuaer behavior person, 1 have based 


25 on aany years of experience on-what lakes 
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Kassarjian - direet 

consumers behave as they do in tho marketplace, I 
can draw on that information, generalize in that 
information and draw hypotheses or conclusions j 

about why thsy stopped smoking. 

Q. X want your conclusions as to why thsy 
stopped smoking. j 

A. X think for the vary same reasons they 
started smoking. 

t 

Q. what are they, sir? ! 

t 

A. Primarily it's tha times, the era, the 

i 

pressures on the individuals from a variety of 
sources. This is what the Germans would call 
Zeitgeist. What it means is that the times, the 
pressures on the individual. j 

what causes people to smoke are group 

I 

pressures, pressures from other people, primarily 
the social type of pressures. What causes people I 

to stop smoking are primarily group pressures, ! 

pressures from ether people. Xf any of you people ! 

in this room smoke, you know how much guff you i 

must put up with to smoke a cigarette. Xf you 
don't smoke, you know how much guff you've dished 
out to other people who smoke around you end it's 
that kind of pressure that is terribly important. 

That's e very important vector in starting to 
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Kassarjian - direet 

* 

noklng »nd in stepping te sick*. X think seic of 
the couunieatlon laterials, X think advertising 
that points out tho health dangers and so on are ! 

another vary saall vector that goes into people J 

stopping sioking. X think the cultural tiies, the j 

eliiate, the variety of vectors that iipinge on an j 

individual are what is causing people to stop i 

i 

sioking. | 

Q. What causes changes in the cultural 
noris of a given tine? 

MR. BLEAKLEXt Objection to the fora 
of the guestion. j 

i 

A. Noras, cultures change. They change. No 

! 

one causes it. Styles change. Xt isn't that 
there is soie nasty designer out there that's | 

going to decide all woien should now shorten their 
skirt six Inches. Xf so, that aan would be truly j 

a eillionnaire but styles change and designer 

t 

clothes aay have a very saall iipaet but they j 

bought it. All you have to do is look at the ! 

• i 

fashion aagasines in about April and what we are 

( 

supposed te be wearing the next winter to see how { 

I 

often they have blown it to designers don't aake 
fashion. Designers don't wake fads. Product 
i aanufacturers and advertisers don't cause change. 

•01 NortMoM •*•««« 

Wttt Ortftf* N. J- 07012 
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1 The designers, the advertisers, the 

2 newspapers, the notion pictures all refleet the 

3 change. They add a little bit to it but aostly 

4 they refleet it and so what we are dealing with 

5 here is that we don't know what causes anything to 
€ happen. It just happens. And a fashion designer 

7 goes along with it. 

8 Q. bo you have an opinion as to whether 

9 or not cigarette advertising contributed to the 
10 social acceptability of snoking? 


MX. BLEAKLEXt Objection to the fora 


12 of the question. 


14 X. 


Q. At any point in time. 

X think it redacted that aMoking beeane 


IS sore acceptable for woaen in the twenties, say.. 
IS It was reflecting that. X think giving 

17 advertising credit for causing*it is going nueh, 

18 auch too far out on a liab. 

19 Q. If X used the word caused, X 

20 aisspoke. My question is do you have an opinion 

21 as to whether or not cigarette advertising 

22 contributed to the social acceptability of 

23 cigarette sacking. 


24 A. 


It didn't hurt it. Xf it contributed 


25 anything, it's very, very little. Tlaes were 
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1 changing. Thr soviet were changing. people were 

2 tacking In the iovlit. Whan Talullah Bankhead 

3 tiokai a eigaratti, I don't know if that causes 

4 tiaat to change but it reflected it. when a 

5 eigaretta billboard says, "Blow tone ay way,* with 

6 a taxy wonan look* at a very handtoaa nan who it 

7 ticking, X don't want to elaia that cautad 

8 change. X'a laying it't reflecting the change and 

9 it aay have had a teeny little vector that nay be 
10 there but turely it't not a algnificant factor but 


11 it it aignlfieant in that it refleett it. 

12 q. Did eoiaunieationi with respect to 

13 cigarette looking and health contribute to the 

14 change in the social acceptability of cigarette 


15 aaoking? 


MX. ILSXKLtYi Objection to the fora 


17 of the question. 


18 a. 


Xtn't that the aniwar X just gave? X 


19 thought X aaid that advertiting reflect* the 

20 changea that are occurring rather than cautet it. 

21 q, X didn't atk the question with regard 

22 to advertiting. 

23 MX. SDZXLt Could you read back the 


24 question. X could be wrong. 


25 X. 


If you aean eoaiunlcations in general like 
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notion pictures and novali? 


MR. EDELLi Can you raad beek the 


3 question, please, 


(Question raad.) 


MR. BLEAKLEYf Objeet to tha Cora oC 


tha question. 



THE WITNESS< Could you raad that 
again, plant. 

(Quaition raad.) 

A. Tha word coaaunleatlon Is so broad, X iaply 
that you aaant advertising. Coiaunleation 

2 involvas tha aast aadla, notion pictures, novals, 

3 newspapers, aagaiines, teltvision, radio. 
Coaaunieetiene involves face-to-face 
coaaunleatlon, conversations, discussions, 

16 lacturas and so on. Certainly face-to-faee 

17 coaaunleatlon batwaan Individuals eight have had 

18 soaa lapaet on It. Mass coaaunleatlon alght have 

19 had soaa alnlaal lapaet but if we naan aass 
coaaunleatlon, than I Just strongly deeply believe 
that eoaaunieations reflect tha tlaas but do not 

22 create tha tines. Tha cultural milieu is not 

created by a novel or a newspaper or a television 
ad. Cultural milieu is there and then the aass 
25 eoBBunicatlons refleets that. 
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1 Q. Articles' concerning the health hazards 

2 o£ cigarette sacking reflect tha seeial 

3 acceptability of elgarette saoking you aean? 

4 NX. BLCAKLEYt Objection to tha fora ; 

5 ot tha question. ! 

i 

\ 

6 A. Articles on tha health hazards ef cigarettes 

7 are reflecting tha fact that editors feel tha j 

S readers are interested in sueh articles, if that's 

9 what you Bean. If you aaan planted articles or 

10 paid advertlseaents, that's a different story but 

11 if you aaan there happens to be an article about 

12 saoking and health in Good Housekeeping, that's 

13 beeause an editor decided that would be an 

it intaraating article to print and, in that forua, 

15 reflects the tiaes. 

1$ Q. You don't have an opinion as to 

17 whether or not that type of coaaunieation would ! 

18 have an effect on the social acceptability of 

I 

19 cigarette saoking? 

20 MX. 8LEAKLEY> objection to the fora 

21 of the question. 

22 A. Xt has an effect. It has a saell offset 

I 

23 just like a bus driver sayjng throw out that 

24 easily cigar or a beautiful person for at, x used 

25 to seeks cigars and when a vary attractive person 
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•aid yuk, you'smell awful, surely that had an 
•£f«ct. That has an affaet. lrticles hava an 
affaet. The faet that I can't aaoka lnalda, at 
that tlaa, had an affaet. Tha faet that not ona 
parson in this room is sacking, that has an 
anoraous affaet. If any of you want a cigarette, 
you are not going to light up. All of these 
pressures, all of these veetors impinge on the 
individual. 

Q. How do you dataralna which ona of 
these alaaants that you say are part of this 
vector contributes to tha social acceptability of 
eigarette stoking? 

MX. ILEAKLKTt Objection to the Cora 

of the guastion. 

A. I'a saying it's tha times that determine the 
social aeceptability or not acceptability of the 
product. It's tha seltgelst. it's tha era. That 
is tha iaportant variable. How do I dataralna 
what tha influanees in the times are, there are a 
nuabar of studies that would show tha relative 
influence of personality, tha relative influence 
of physiology, the relative influence of groups 
and cultures and so on. Hut what you are looking 
for is what’s causing these changes to occur in 
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behavior and X'a saying the cause of that change 
is tho tiaes, the Zeitgeist. 

Q. Bhat eauns these changes in tho 

I 

S 

oras? Bhat eausas tho saitgaist? j 

MR. 8LEakley i objaetion to tha fora ! 

I 

of tha question. 1 

A. Wouldn't it ba wondarful if wo know that 
naxt yaar aan ara going to start waaring wida tias 
and wo could start producing thaa new. Thay 
change. Zntarasts change and attitudes change. 

Thay ehange. Xf we only knew what naxt year's fad 

! 

was going to ba. If we only knew whether 

i 

hula-hoops ware going to coaa in, wo could put in 
a couple then now. Be could aske aillions. They 

I 

do change. Everything affects tha ehanga. It’s 

i 

people talking to people, it's aass coaaunications 
it's articles, it's aovles, it's books, it's j 

everything in tha society has an iapact and is 
offectad by that iopact. 

J ' 

Q. X apologise if soaa of ay questions 
ara naive. 

A. That's okay. 

g. Bhat changes people's beliefs? 

MR. BLEAKiETt Objection to tha fora 
I of tha question. 

i_ 
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Kaaaarjian • direct 
A. Saliafa ‘about what? 

Q. I'll aaka it aaay, at laaat froa ay 
parspactiva. Tha danger* of elgaratta looking. 

MR. BLCAKLtYi Objaet to tha fora o£ ! 

tha guoit'lon. ■ 

i 

Q. Doaa saltgaiat play a rola in thl*, in 
tha changa in thair baliaf* with raapaet to tha j 

haaarda of cigaratta looking? 

MR. BLEAKLST> Objection to tha fora 
o£ tha gueition. 

A. Thara ara aany, Z'a calling that vactora. I 
think you uaad tha word alaaant. That'a fina. 

Thara ara aany agent*, vactora, that go into 

baliaf ehanga about x think you aaid haalth 

dangara of eigaratta aaoking. Suraly articlaa, 

auraly govarmantal atataaanta, auraly finding 

out, knowing aoaaona who diad of lung eanear or i 

i 

coronary haart diaaaaa or proatato cancor, who 
knowa what othor eaneora tha atuff cauaoa, that 
halpa. Suroly tha advortiaing for elgarattoa that 
conatantly roalnd you how draadful thaao producta 
ara. That halpa. Suraly tha warning that aaya if 
you ara going to aooko thij product, lt'a going to 
kill you daad, that halpa. Suraly tha praaaura, 
aocial praaauraa that pravant aaoking, that cauaa 
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* 

people net te 'seeks end yet none of u« want to 
4 do11 th4t we 47t being pushed eround by ethers so 

I 

we sey te ourselves, it wes in ugly coffin nell, 

i 

Z'a going to step, thet helps. All ef it helps. 

All of it is the tines end the tines ere ell of ! 

I 

it. It's one, it's the seitgeist. 

Q. leu nentiened ell of these 
coBnunieetions which conveyed to people the feet 
thet cigerette molting ney be hernful. Whet About 
connunicetions which conveyed the opposite, thet | 

cigerette snoking hedn't been proven te be 

i 

hernful? Coes thet heve en effect on beliefs? 

J 

HR. BLEAXLEYi Objection to the fern 
of the question. 

A. These kind of eds ire -- ! 

Q, Z’n not telking ebeut eds. Any kind 
of connunicetions, whether it be e press releese j 

I 

or en edvertoriel, is thet whet the tern is, or 

brend Advertising, industry Advertising, eny torn > 

of connunleitlon. 

MR. BLEAKLEY > Objeet to the forn of 

j 

the Question. j 

A. You heve to renenber.thet en interpreter in 
seeing e connunieetion torn quite neturelly tekes 
thet connunicetions neteriel end essunes its 
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Kassarjian • direet 
source. 

Q, It depends upon the reliability of the 
source? 

.MX. BLEAKLSY > Objection to the fora 
of the question. 

A. It assuees the source so that, if X can give 
you an exaaple, if you are going down a street and 
you aoe a big billboard that says drink milk, 
there's a natural kind of thing, that the ailk 
trade association, who is tolling to drink 
ailk. He laaediately want to lnbue a source. 

With that source, along with that source is a 
feeling of validity of the souree, so if we know 
this is an ad or if we know this is a press 
releait or if we know this is a research study or 
an article that’s written by the tobacco industry, 
the average eomuier then will autoaatically 
question the veracity of it. By doing that, it's 
pointing out that the product is potentially 
dangerous. 

Let ae give you an exaeple. Hot long ago 
McDonald haaburger chain had a very difficult 
problea so they started advertising that said 
McDonald haaburgers are aade of pure beef and not 
woras. X don't know if you reaeaber that incident 


waga and spinelli 

cartmad shorthand reporters 


*01 NwWIWM 

W«n N, 1 070*2 

201-711 Sill 


httD://leaacv.librarv.ucsf.eflM>tiDl/atzhitf^g) f Q^aBtf.industrydocuments.ucsf.edu/docs/nqhl0001 


BT^.900mI02 
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but McDonald's' talas had droppad 60 par cant in 

2 tha midwest as tha rumor spraad that tha hamburger 

3 was mada out of worms instead of btaf. So thmy 

4 kept saying wa pay for baaf 69 cants a pound. 

5 worms cost *6.49 a pound. Why would wa usa worms 
Is what thair coaaareial said. 

What was tha affact of that ad? Salas 
plummattad bacausa ptopla said why ara they 
tailing us thay ara not using worms, thay must ba 
using worms. And that ad was a disaster and in 
11 fact It's a heavily studied ad because it was sueh 
a disastrous decision. 

You’ll gat tha same kind of thing whan 
a cigarette company comas out and says there's no 

5 evidence that prove it's bad or Carlton is less 

6 irritating or whatever it is, has less tar. Every 
ad that says Carlton has lass tar can bo 
interpreted to mean wa all have tar and that ain't 
good for you, Carlton Is a little better, switch 

20 to us. 

21 Q. Have you seen any surveys to ascertain 

22 what consumers' impressions ware with respeet to 

23 certain brands of cigarettes? 

24 MX. SLEAKLEX« objection to the fora 


25 of the guestion. 
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A. I've aeon no aurvey evidence At All. You 
B«»n r«l»tlv* to this c a i a? X r«Ad tho Gallup 
reporta in tho papera every one* in a while. 

Q. Did you aoo Any aarketing reaoareh 
perforaed by Any o£ tho cigarette aanufacturera to 
aoo whAt iapreaaiona thoir Ada left with cemuitri 
o£ thoir produeta? 

MR. BLEAXLEY: Objection to tho fora 
of tho queation. 

A. NO, X have not. 

Q. Hove you conducted any atudioa of your 
own to aacortain what inpreaaiona cigarette 
advartiiing would aake upon conauaera? 

A. Outaide of a claaarooa projeet in 19C4, t 

have not. • 

Q, Have there been aucceaaful advartiiing 
and public ralationa afforta to changa paopla'a 
parceptiona with reapaet to a product? 

MR. BLEAKLEYi Objection to the fora 
of the queation. 

A. Have there bean auecaaaful caapaigna to 
change people* attitudea toward an iaage of a 
produet or an iaage of a ooapany? 

q. You gave ua oxanplea of what X gueaa 
would be conaidered in the earketing field a very 
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poor advertising *nd publle relation* campaign by 
McDonald••. 

A. Let's call it stupid. 

Q. Hava there avar baan any intelligent 
marketing and promotional plans which wara 
affactiva in communicating to tha public tha 
correct perspective of tha market's product? 

MR. BLEAKLEYi Objection to tha fora 
of tha question. 

A. I can't respond to correet perspective. I 
can give you examples of iaage changes. 

Q. Maybe that would be helpful. 

A. A vary faaous one is DuPont. Between World 

war I and World war XX, PuFont Corporation, people 

felt that wars are caused by warmongers and 
Industrialists that sake a profit. That was 
before world war Z, between world war x and world 
War ZZ. The munitions manufacturers are tha ones 
that got us into war. That was DuPont. Zt was 
tha munitions and tha gun powder monopoly, 

DuPont. DuPont had an image of warmonger, 
munitlons-maker, bad. 

After world wag IX, they set out to 
change their image from munitions manufacturer and 
warmongering to batter things for better living 
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1 through cheaistry. They did a wonderful job so 

2 today when I eention Munitions sinufieturar, few 

3 people would think of DuPont. 

4 Q. How did thay do that? 


5 A. 


In 1973, whan wa wara worrlad about napalm 


6 and tha studants strika, thay struck against Dow 

7 Chsaieal, which was a producar of napala but 

8 DuPont also producad napala and thay didn't strika 

9 out against Dupont so thara’s an axaapla of an 

10 inaga ehanga. 

11 g, How did DuPont do that? 

11 a. I hava no idaa. I don't know what causad 

13 it. Mayba wa wara tirad of believing. Tha tiaas 

14 had changed. Wa no longer believed that wars are 

15 caused by tha DuPonts and tha Rockefellers and tha 

16 terrible robber barons. That aay have bean part 

17 of it. Undoubtedly I reaaabar their phrase so 

18 advertising Bight hava had soae part but I don't 

19 believe an ad that says batter things for batter 

20 living is what changes attitudes towards DuPont. 

21 Thay changed. I don't know what thay did. 

22 q. Do you know what other proaotional or 

23 public relations actlviti^p thay participated in? 


24 A. 


Ho, X da not. 


Do publie relations activities 
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contribute to 'the ednsueers* perception of a 
product? 

MX. BLEAKLETi Objection to the fore | 

of the question. | 

A. It eight have a seall effect. It eight just 
have. Teaching eight have * eaall effect. Wait a 
ainute, to perception* of the produet did you j 

*ay? j 

l 

Q. Ye*. 

A. It ha* an effect, surely. It eight have an j 

effeet. There's lose terrible eistake* that have 

I 

t 

been eade, too, by public relations fires. 

q. There are good publie relations 

< 

program and there are had publie relations 
prograes. There are soee that work and soee that 
don't. Is that right? 

I 

MX. BLEAKLETt Objection to the fore ! 

1 

of the question. | 

I 

MX. fAXXISBi Objeet to the fore of ; 

i 

the quest 4 ,on. 

- t 

A. x don't know if there are good ones or bad 
ones. X don't know anything about public 
relatione. * 

Q. Do you knew anything about the effects 

of public relations? 
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MX. BLEAKLEYt Objection to the fora 


2 I of the question. 


3 ! x. 


I'a not an expert on public relations or tha 


4 effects or tha.iapliad intant of public relations 

5 paopla. It'S not ay field. 

6 Q. You told us that tha sourea of tha 

7 information would affect tha consumers' processing 

8 of that lnforaation in taras of formulating their 

9 bailees. Is that correct? 

10 A. X said when eonsuaars pareaiva lnforaation, 

11 they attach to that perception tha sourea of who 

12 said so, who is telling me. 

13 Q. Do you know what tha relative 

14 reliability of different figures in the area of 

15 cigarette saoking and health were during the 

16 fifties? 


17 A. 


X don't know what relative reliability 


18 aeans. 


Are you aware that people have 


20 conducted studies to see what reliability people 

21 place In different sources during different 

22 periods of time? 

23 MX. SLEAKLEYi ^Objection to the fora 

24 of the question. 

25 A. X may be aisslng something. To ae 
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Kasserjian - direct 

reliability 1*4111 how consistently an individual 
says soeethlng or how consistently 4 judge gives 4 
response to on tniwir. 

Q. Maybe it was ey inartful ut* of th« 
tors reliability. Maybe X meant to uso 
credibility 4* opposed to reliebllity. 

A. Oh, excuse bo. 

Q. No, exeuie oe. Are you aware oC 
studies over the yeera in which there wea an 
attempt to aaeertain what the public's perception 
w a a concerning different groupa of people in terse 
of their credibility on the laaue of cigarette 
asolting and health? 

A. Credibility that they muit, how evieh they 

believe the aaolce and health elains, I gueas, the 
anawer ia aiaple, X have not aeen any atudiea on 
that topic. Independent of whatever you asked, £ 
have still not aeen any studies of it. 

Q. Xf a consular read an article in whieh 
an apparently independent physielan stated that 
the relationship between cigarette seeking and 
disease had net been proven, de you have an 
opinion as to how that information would be 
processed concerning the beliefs of that 
i individual concerning cigarette ssoking and 


i 

i 


n 
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Kaaaarjlan - dirtet 
htalth? 

MR. BLEAKLEYi Objection to tht fora 
o£ tht quaatlon. 

MR. VARRIXBt Objaet to tho Cora of 
tho quaatlon. 

A. X havo no way of knowing. X nttd to know 
tho inforaation. That'* not enough. Curtly X 
ntad to know tht yoar. Curtly X naad to att tho 
ataaagt. Curtly X nttd to att In what fora It waa 
praaantad In and ao on. 

Q. Did you rtvitw any ataaagaa concerning 
eigaratto aaoklng and htalth for any ytara? 

A. X atntiontd X aaw aeit half a doitn ada 
through ttvoral yoara. Xf that'# a ataaagt 
concerning ticking and htalth, yta. 

Q. Did you rtvitw any ntwa artlelta? 

A. HO. 

Q. Did you rtvitw any proas rtltaata? 

A. You atan for thaat hearings bteauat ovtr tho. 

laat 25, 30 ytara of living, X do road tho 
newspaper. In rtading tho newspaper, X do att 
ada, 1 do att artlelta and ao on. You don't atan 
tho noraal lay exposure to_ tht aaaa atdla but you 
atan for thaat htaringa did X rtvitw any artlelta 
or prtaa rtltaata about aaoking. At X right? 
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Kaaaarjian - diract 

Q. Ai 4n axpart in conauaar bahavior in 
tarna of formulating your opinions in this easa, 

i 

did you ravlaw or consider pros* ralaasas with j 

ragard to eigaratta tanking and h*4lth? 

A. I did not. X was not givan nor did X so* 

4 ny prass ralaasas about sacking and haalth. 

Q. Did you at* any marketing or publie 
relationa plana by eigaratto manufacturers or 

i 

thair trada association eoncarning cigarette 

smoking and haalth? | 

A. X did not. 

i 

Q. Did you aak to aaa any of that 
information? ' 

A. X did not. 

Q. You didn't think it waa naeaaaary to j 

t 

] 

raviaw that information in formulating your 
opiniona in this-matter? | 

MR. BLtAKLCYl Objection to tha fora j 

of tha guaation. j 

A. X'a raally not tarribly intaraatad in what 

aoaa aarkating atratagiat thought or aaid. My ; 

1 

expertise and intaraat la in tha fiald of conauaar i 
behavior and not what aarkating atrataglata 
baliava or wrlta. 

Q. Bow deaa an axpart in tha fiald of 

*01 NermfWM iwftu* 

W«*t OftAH, N. J. 07012 
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consumer behavior measure knowledge on tho part of 

2 i eonsuaor concerning tho health hazards 

3 assoeiated with tho use of th4t consumer's uao of 



tho product? 

MR. SLEAKLEYi Objection to tho fora 
of tho question. 

A. You ore asking ao how do wo neosure 
knowledge or awareness or whatever that a eonsuaor 


has. Is that it? 

Q. Knowledge, sir, not 


A. How do we measure knowledge a eonsuaor has. 
we ean develop little tests, aultiple ehoiee tests 
13 or open-ended type tests that you see in 

classrooms. He ean do surveys. He ean take 
saaples of people and experiments and see in 
laboratory experiaents and hope to hell that we 
ean generalise froa a few people in an experiment 
IB to people in general. He ean do aany tests on 
9 measuring what knowledge the eonsuaor has. There 

20 are aany tola, aany Instruments that ean be used. 

21 Q. Have you ever devised a test to 

22 aseertain what knowledge eonsuaers had eoneernlng 

23 any health hasards associated with the use of 

24 elgarettes? 

25 I A. Other than the elassrooa project in 1964, 
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no. 

Q. Sir, whit do you attribute th« 
differences In response to question* concerning 
tho beliefs of cigarette saokers versus 
non-eigarstte saokers to questions pond In your 
pipor roqirding tho rolitlonahlp botwoon elqirotto 
saoklng ind lung cincor? 

HR. BLEAKLEYi Objection to tho Cora 
of tho quoatlon. 

X. 1 didn't undoratind what you aiid. X'a vary 
aorry. 

Q. I'll try to aikt it aiko aonao. Are 
there difference* In the reaponaca between 
elgirotto lookers end non-sioker* concerning their 
belief* with reapect to tho rolitlonahlp botwoon 
cigirette aaoking and lung cancer aa reflected in 
your paper? 

MR. 8LEAKLEY: Objection to the fora 


i 

I 

I 

» 

i 

I 

I 

i 

I 

t 

i 

I 

| 

i 

I 

t 

I 

| 

* 

i 

l 


of the question. 

A. Yes. Be did get soae differences on what 
seeker*, cigarette seekers and non-saokers said 
about lllnesa and health. 

q. shat did you attribute those 
differences to, sir? 

A. At that tiae we attributed it to -- it's 
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Kassarjian - direct 

backward*. What x wanted to say was at that tiae 
wa attributad it to cognitive dissonance but in 
Cast that's backwards. If aaaory sarvas aa 
eorreetly, wa did tha study as a classrooa project 
so wa eould writa an articla on cognitive 
dissonance and wrote tha article on cognitive 
dissonanea and used the study as an exaaple so 
causa and effect gats all confused. Tha study was 
dona. How, wa said why are there are differences, 
aayba that's dissonance, let’s write an article on 
dissonance. Let's becoae famous. 

Q. Today you don't believe that the 
differences in the responses to the question as to 
whether eigarette smoking Is a cause of lung 
caneer is not due to cognitive dissonance. Xs 
that right, sir? 

Mb. 1LE1KLETt Objection to the fora 


18 

19 
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25 


of the question. 

k • X don't believe that if there are 

differences today that they are anything like the 
differences we had. X think the differences, if 
there are some today, are very minor. 

Q. X'm talking about the differences in 
your paper, sir. 

MX. 8LEXKLEYi Object to the forr of 


I 
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Kaaaarjian - direct 

*■ 

1 th* question. - 

2 Q. Za it your opinion, air, that tho 

3 differences in th* responses that you got in your \ 

, i 

4 pap*r in 19C4 w*r* attributabl* to eognitiv* 

5 diaaonane*? j 

i 

6 MR. BLEAKLET t Objection to tho fora j 

7 of th* question. j 

8 A. x don't know what it'a attributable to. j 

9 Cognitive diaaonane* ia on* poaaibl* hypoth*aia 

10 that w* were abl* to ut* at th* tia* and used it. j 

11 I don't know if X really believed it was all 

i 

12 eognitiv* diaaonane* then, X don't know if X 

13 b*li«v* it today. Xt’a on* poaaibl* aolution. 

14 Xn th* eoncluaion of th* paper X aay 

1$ juat that or X hop* X aay juat that. *F*ating*r'a j 

1C theory ia definitely not a panacea to all buaineaa 

I 

17 probleaa. Certainly it do*a not explain all 

18 behavior; it doea not allow for unequivocal 

19 predictions nor haa it b**n offered by aoeial J 

i 

20 aeientiate aa a complete anaw«r. However, it aay 

21 provide the buaineaaean and th* reaeareher with a 

22 broader fraa* of referene* for underatending human 

23 behavior.* _ 

24 That waa th* purpoa* of thia article, 

25 to preaent eognitiv* diaaonane* to the field of 
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K»tiir]Un • direct 

■anageaent end aay look, here it mother way of 
looking at thing*, and this it what cognitive 
diaaonanee la and here i* a atudy that we've got 
aa an exaaple of what it eeana, 

Q. Aatuaing that cognitive diaaonanee 
reaulted in the difference* in the retponae* 
between taokera and non-aaokera, can you tell u* 
whether or not cognitive diaaonanee work* on a 
eonaeiou* level? 

MR. ILEAKLEYi Objection to the fora 
of the gueation. 

A. That'* a very eoaplex gueation aa to whether 
thia tent ion creation ia eonaeioua or 
unconaciou*. It involve* very eoaplex theorising 
a* what even conaeioutneta aeena and if anyone 

could help ae in wiggling out of anawering that 
gueation, I would like to beeauae X don't know how 
to deal with it. 1 aiaply don't know how to 
answer whether aoaething ia at a eonaeioua or 


uneonaelou* level. 

I 

Q. Do your beat, air. X don't want you 
to wiggle out of anything. X would like an answer ! 

i 

to the gueation. 

MR. 1LEAKLEXt Object to the fora of 
the gueation. 
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Kasiarjian • direet 

X. If you gean by consciousness the types of 
things thxt Sigmund rrmud talked about, the deeper ! 

J 

lxymr of unconscious foslings mnd sexual drivts j 

and libido and so on, than this is not at an j 

unconscious lavtl. j 

Q. How do you dafina consciousness, a | 

i 

conscious laval varsus an unconscious laval, in ! 

taras of your usa of thosa taras in consumer 

i 

l 

behavior? 

MR. BLEXKLEYi Objection to tha fora ; 

i 

of tha question. j 

X. Until right now, X‘a embarrassed to say I 

really gave it damn little if any thought. X just , 

am not interested in that area of theorizing about 
whet is e on* clout and what Is not conscious. 

I 

Q. Does it make a diffaranea in 

| 

understanding consumer behavior as to whether or 
not cognitive dissonance works r.i a conscious or 

i 

unconscious laval? 

i 

MR. ILEXKLETi Objection to tha form 

t 

of tha question. 

X. I don’t know. I've never thought about it. i 

Q. Do you have an opinion as to whether 
or not cognitive dissonance works on both a 
conscious and unconscious level? 
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KossarjiAn - direct 

MR. BLEAKLEY« Objection to the Corn 
of the question. 

A. Z’vo Juft never thought About con#clousno*s 
a# a crltiCAl vArlAbl* in eomuitr bAhcvior And 
soaehow you «r< iaplying thAt th*r* am two kind# 
of behavior, conscious And unconscious. Mors 
liktly it's a continuua *nd wo have to drow tho 
lino soaewhere ond I'vo just novor thought About 
it. 

Q. you don't know where you would drow 
thAt lino on thAt eontinuua? 

MR. BLEAKLEY > ObjOCtien to tho fiOTB 
of tho question. 

Q. Botwoon conscious ond unconscious. 

MR. BLEAKLEY« Objoet to tho form of 
tho question. 

A. X don't oven know whet tho words aeon. X'a 
sorry. In ay world, they don't aeon a dean 
thing. X don't use thoa, 

Q. Sir, does a person's use of a product 
offset tho lndividuol's belief# with rospoet to 
risks Assoeiotsd with tho use of tho product? 

MR. BLEAKLEYi Objection to tho fora 
of tho question. 

A. X didn't understand it. 
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Kassarjian - dlreet 

Q. If I use a preduet end X've used 4 
product for 4 nueber of years and there has not 
been any apparent injury to aa froa ay uaa of the 
product and all of a audden Z'a told that thara 
are riaka regarding the uaa of the product, will 
ay prior uaa of that product affect ay foraulation 
of beliefc with respect to the truthfulness of the 
coaaunlcatlon which I have received? 

HR. BLEAKLSY i Objection to the fora 
of the question. 

a. What you are saying is that if you are a 
cigarette saoker, would you therefore believe that 
the risks are more or less if you were not a 
saoker? 

Q. X realty wasn't talking about 
cigarette sacking specifically, sir. X'a talking 
about products in general. 

A. Xfi you are a user of a product, then if you 
are told that product is risky, that there's a 
risk associated with it, that aueh X follow. Mow 
what's the question? You are a user of the 
product and you are told the product has risk 
associated with it. Therefore what? 

Q. X'a the user of a product for soae 
nuaber of years, let's say ten years, and X use 


waga and spinalli 
certified shorthand reporters 


401 NwiMi«i4 A.tnu. 
WMt N J. 0701J 

201-731-SISS 





017006736 







’jian - direct 


this product every day end nothing adverse happens 
■ 2 to ■«. I'■ told ifttr tin years of us* that th*r* 
say b* tost haiards regarding the use of the 
product. Will ay prior us* of the product and ay 

5 experience with the product affect ay perception 

6 of the eoaaunieation regarding the possibility of 
the hazards? 

MX. 8LEXKLEY> Objection to the fern 
of the question. 

l. If you are a long-tin* user of Tylenol and 
then you are told there’s a slight risk that 
Tylenol has been taapered with, will it affect 
your purchase of Tylenol? Hell yes. Zf you are a 
user of Caapbell's soup, ereaa of aushrooa, and 
you’re told that cream of aushrooa has botullsa it 
16 in, will it affect your belief even though you 
used it for 100 years? Hell yes. 

Q. aith those two exaaples, you are 
assuming that there has been son* change that has 
affieeted the product that Z'v* used all these 
years. X certainly didn't us* the Caapbell's soup 

22 with botuliia over the ten-year period. Otherwise 

23 Z would have gotten it. X didn't use 

*- 

24 taapered-with Tylenol. otherwise X would have had 
some adverse effect. 
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11% assuming for the purpose of thli 
question that there is no ehenge in the produet 
itself, that the produet and ay use of the produet 
resains the taai and that there hasn’t been any 
taapering or contaaination such as you used in 
your exaaples. 

A. Tou are a heavy user of aspirin and you are 
told that aspirin causes stoaach bleeding in some 
people, does that affeet your ehange in the use of 
aspirin? 

Q. Not change in the use of aspirin, ay 
lnforaation processing of that warning that 
aspirin aay cause bleeding, stoaaeh bleeding in 
soae people. 

mn. BLESKLEY * object to the fora of 
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the question, 

A. Hill it eause a ehange in your lnforaation 
processing, x don't understand the question. 

Q. He'll use your exaaple. I've been 
using aspirin for ten years, been taking aspirin 
every four hours, taking two aspirin every four 
hours for ten years and then X aa advised by 
reading a newspaper artlele that there had been 

a* 

studies that show that the use of aspirin has 
resulted in stoaach uleers or stanch bleeding m 



o 

C 2 

« 

O 

CJ 

QD 


waga and spinelli 

certified shorthand reporters 


401 Av**ut 

Wwi >•«)•, x. J. 07031 
201-731-tltl 


ucsf.efl^d/atztatl^gyQ^iwIf.industrydocuments.ucsf.edu/docs/nqhlOOOl 






99 



i 



1 

2 

3 

4 

5 
€ 

7 

8 
9 

10 

11 

12 

13 

14 

15 

1C 

17 

18 

19 

20 
21 
22 

23 

24 

25 


Kassarjian * direct 

SOI* Ultra. dill ay put axparianea and uit of 

f 

aspirin ovtr that tan-yaar ptriod without any 

I 

4 dv«rtt rttulti In tny way «y btlitf with 

i 

i 

respaet to tha Inforaation concerning any 
potantial hasarda? 

MR. BLEAKLEYt Objaetien to tha fora 
of tha guastlon. 

A. Will it affaet your parcaption of hazards? 

I don’t think ao. In fact, if I undarstoed tha 

I 

guastion eorraetly, Z don't think »o. This is no j 

dlffarant than tha Tylanol axaapla axeapt that ! 

it’s lowar. You hava baan using it and avary tiaa i 

Z usa aspirin now, a Ztw hours latar if Z gat a I 

slight steaach pang, I wondtr if ay stoaach is 

I 

blatding. Half tha tiaa it's bteaust it's aorning I 

I 

and !’• hungry but I navar know and that’s in ay 
thought. I’ll navar know. I don’t know how to j 

i 

find out. Z kaap looking in ay bally button and j 

I 

it looks noraal, so I don’t know if that’s j 

answering your guastion. I’a having a lot of j 

• I 

trouble grabbing it. what is it you want aa to j 

say? I 

q. I don’t want you to say anything. I’a 
just trying to find out soaa inforaation. That’s 
all I’a trying to do. In tha fiald of consular 
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Xassarjian - direct 

behavior, dots the temporal relationship between 
the potential risk 4nd the use o£ the preduet 
affect the eoniuier'i belief with respect to any 
potential hazard? 

MR. BLEAKLXYi Objection to the fora 
of the guestlon. 

A. X'» beginning to underatand what you are 
■eying. You have a aodel of a consular as do a 
nuiber of experimental psychologists. Soae people 
in consular behavior, as a great big eonputer that 
takes in inforaation and puts surveillances on 
thei, good, bad, and then takes in more 
intonation and then soiehew by using coiplex or 
very siaple aatheiatical models, adds these up and 
sake* a eoeparisen, these are the good things and 
these are the bad things and so on. 

X don't think cemuieri behave in that 
kind of a rational coaputer-llke fashion for most 
products, for the overwhelming number of 
products. X don't know if cigarettes is or is not 
there but in the overwheliing number of products, 
people do things. Then if you push thei on why 
they did it, they give you rationalizations and 
they give you answers as to why they did it, the 
kind of thing we got here. They just do thei. 


i 

1 

l 


i 

* 

i 

■ 

i 


i 

i 


i 


waga and spinal!! 
certified shorthand reporters 


SOt NsnttfiWS Awnw* 
Wm Qrvst. N. J 07011 
20V71VM1S 



//legacy.library.ucsf.eftffitid/afzkifl^OO^wtf.industrydocuments.ucsf.edu/docs/nqhl0001 


2017006740 












Kassarjian - direct 

They sake the-decision. I simply personally do 

2 not believe that tha huaan being is ont great big 

3 coaputsr data processing machine and that this is 
tha way wa do things and this is tha way wa aaka 
daeisions. 1 raally don't baliava that whan you 

6 walk down a hall and you saa what X saa, a vary 
attractiva young lady, X sit thara and guickly 
ealeulata waist size and ankla siza and ayaball 
color and relationship of nosa to lips and than 
dacida sha is beautiful. X look and X say you ara 
beautiful and than if you wara to ask aa why did 
you say that, wall than X sight say tha eyeballs 
ara blua and tha nosa is round. 

X think wa aaka tha daeision, wa do it 
5 and than wa add rationalization whan wa are asked 

16 Cor tha graat aajority oC products. That say not • 
be so in a businessaan buying a tain frame 
computer, but for tha graat aajority of decisions 
by a consumer, it's made and wa don't behave like 

20 a computer. X also appreciate that there ara a 

21 number of ay colleagues who disagree with that, 

22 with ay view, so X think X’a right and they think 


23 they era right. 

21 g. Xs what you ara saying that most 

25 consumer behavior is not, let's saa if X can use 
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th* right phra-so, a completely informed decision 
with regard to tho us* of a product? 

HR. PARRISH> Objeet to th* far* of 
th* question. 

A. X would Ilk* to go on* stop further end say 
probably all behavior is not eo*pl*t*ly informed. 
How can w* b* eo*pl*t*ly inforaed about 
everything, about anything, so on a very 
philosophical level, w* are not eoapletely 
inforaed. When I buy a shirt that says 65 percent 
orlon and 35 percent cotton, I'* not completely 
inforaed. I suspect it's not really 65 percent. 
Maybe it's 64.9 percent. Maybe it's 72 percent. 
Z'a not eoapletely inforaed but I aake decisions 
on what information X have and so th* coaplete 


16 

17 

18 

19 

20 
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22 

23 

24 

25 


inforaatlon I think is just a philosophical 
question, whether we can ever be eoapletely 
inforaed about anything. 

Q, Do you. think that aost eonsuaer 
decisions with respeet to th* us* of products are 
inforaed decisions? 

MR. RLEAXLCTi objection to the fora 
of th* question. 

A. Be have a lot of inforaatlon about a lot of 
products. If son* of that inforaatlon is 


i 

I 
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* 

utilised, than it'* *n inforaed daemon. If non# 
of It it utilized, it’* a non-infonad daeislon. 

Q. How do** an expert in consular 
behavior ascartain what information a eonauaar 
usa* in aaking a daelaion? 

k. That is vary, vary difficult baeaus* wa 
cannot roally daal with tha individual eonauaar. 
ua don't hav* the x-ray aquipaant or physiological 
equipment to know that auch about what ha knows 
and what h* doasn't know. Ha'va got to us* polls, 
wa'v* got to usa survays, wa'va got to usa studios 
to gat answers to questions lika that. 

Q. By asking paopl* in survays what 
inforaation thay had whan thay made a daeision? 

A. That's not always good enough. surveys 

solatia** ara not tha bast approach, it depends 
on the precise question. Sou ara asking thes* 
broad, general questions and I'm trying to answer 
thea in a broad, general Banner but it depends 
precisely on what tha specifie question is that wa 
are trying to aaasur*. Sonatinas a survey is not 
a good approach. Sonatinas w* need to usa an 
axparlaant. Other tiaas you need to usa a survey. 

Q. How do paopl* retrieve awareness, sir, 
whan you ask than a question as tc uhat they wara 


I 
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MR. BLEAKLEYt Objection to the Cora 
oC tho question. 

A. X don't think that any of us know what tho ! 

1 

physiological aaehanlsR is oC rotrioval. ! 

i 

Q. Art thoro any hypothesis that you art 
aware of? 

A. There's soae little paper and pencil aodels 
but that's just to aake life a little easier. X 
guess X don't even know what retrieve awareness 
aeans. XC X ask you have you ever heard about, 
have you ever heard about Life cigarettes and your 
brain spins away and thinks Life, Lite, Lite, have 
X ever heard oC Life cigarettes, we have ns idea 
what that brain proceaa la for retrieval to anawer 

that question. X don't think anyone knows. X 

think it will be decades until we even eoae dose 

to answering that. In Caet, that is a Nobel 

prise. If X've ever seen one, just sitting there ! 

waiting to be plucked oCC.. 

Q. Have you ever conducted any opinion 
surveys? 

A. oh, yes. 

Q. Hith regard to what, sir? 

I A. The cigarette study that we talked about 
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here. Do you recall feeing an ad whieh you 

2 conaidartd to ba deceptive, a cigarette ad that 

3 you contidered to ba dacaptiva? You don’t hava to 
tall ma what tha ad waa. Ail I .want if an amutr 

5 a« to whathar or not you'va avar eontidarad any 
€ cigarette advartifing to ba daeeptiva. 


MR. bleakley > Objact to tha Cora of 


3 tha gueation. 


7 A. 


I'va navar thought of it bafora. Full out 


an ad, «how it to na and I'll giva you ny 
11 opinion. X naad to know tha data that it was run 
Q. Why it that? 

A. X naad to know tha timat, tha ara, bacauta 
tha naaning of an ad, tha influanea of an ad, iti 
IS aCCaet of an ad and what wt naan by daeaption it 
that it haa an aCCaet that'a diffarant than tha 
truth. X would naad to know whathar lt'f tru* or 
18 not and than I naad to know -- it’f ny Zeitgeist 
that X kaap eosing back to. Xt'f tha tinea. 

20 critical, abaolutaly critical. 

21 Q. Hava you avar written a paper in 

22 relationehip to tha zeitgeift? 


23 A. 


Xt'f juft, thaVt net worth a paper. 


24 That'a not a publifhable piece. Everybody aecepta 

25 that. That’a Ilka faying people sea batter under 
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Kassarjian *■ direct 

* 

light thin they it* in the dark. I can't write 4 
paper lik* that. Z would sake an as* of syself. 

Q. X wouldn’t want you to do that, 
a. Of court* not. 

Q. At loast not htro. Xs thora any 
reference to saitgoitt in your 1964 paper? 

A. Tha eigaratta papar? 

Q . Yea. 

A. X just read it in tha talaphona booth and X 
don't raaaabor it. 

Q. Hava you ovar publishad any artiela 

subsequent to your '64 artiela whleh has baan 
aarkad as Kassarjian Exhibit 1 in whieh you 
•xprassad any of tha opinions that you ralatad to 
us today eonearning changas in stataaants or 
conclusions eontainad in Kassarjian Exhibit 1? 

A. No. X navar avan thought about that until X 
was a half hour bafora X had ay lovaly axparianea 
in tha talaphona booth. 

Q. Hava you ovar thought about tha papar? 

A. Mo. Xt was publishad. Xt's dona. X'a dona 
with it. X’a aaasad that anybody digs up a 25 
yaar old papar and drags it ovar tha eoals. 

Q. Xt was a papar regarding cigarettes 
and health hazards. Right, sir? % 
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Kassarjian - direet 
A. Yes, I'm iur«, 

MR. BlEAKLEYi Object to the ten ©f 
the question. 

Q. Hasn't that tha subject of the paper? 
k. No. Tha subjact of tha papar la cognitive 
dissonanea. Cigarettes and haalth hazards ara an 
axaapla to prova, to show thosa points. On tha 
othar hand, tha titla dots say that and Z 
appraciata that sona inforaation ratriaval sarvica 
dug It up. 

Q. You ara participating in this cast as 
an expert witness and this case, as you 
understand, involves cigarette snaking, correct? 
a. Right. 

Q. You understand that you ara going tq 
express opinions concerning tastinony that's bean 
offered by Or, Cohan. Correct? 

A. Z'a going to answer questions that people 

ask. X don't know what people ara going to ask aa 
so how can X tall you what X'll answer unless X 
know the questions. 

Q, You ware asked to reviewed Dr. Cohan's 
transcript of his deposition? 

A. Yes. 

fl. You wart asked to tall the lawyers 
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Kassarjian - direct 

advised concerning th# health hasards o£ cigarette 
seeking in 1983 for all of these diseases which 
were then known to be related to cigarette 
smoking? 

HK. BLCIKLCYi Objection to the Corn 
of the question. 

a. I can't tell you about all of those diseases 
because X don’t know that all of those diseases 
were known. I can tell you this, that there was a 
great deal of inforeation that eigarette seeking 
is not good for you. Xn fact, since the 1920s, we 
had inforeation out there that eigarette seeking 
was not good for you. 

Xn the 1930s X renumber very clearly 
ey graenar school coach even not allowing people 
who seoked to be on the football team. Xf you 
wanted to be a football player, you didn't smoke. 

He knew seeking wasn't good for you. He didn't 
know how bad it eight be in those years. 

Sy 1964 when you looked the ads, I 
think, and you talk to people at that point, X 
would be quite confident in stating that people 
knew cigarette smoking wasn't good. Xf you askod 
a specific illness, did this cause arthritis of 
the fingernail, X don't know how eueh of that they 
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Kassarjian - direet 

1 knew or If we'talk about colon eaneer, X don't 

2 know that. x don't know if they woro adequately 

3 warned for specific diseases as you asked but X do 

4 know that cigarette seeking wa« not a niea thing 

5 as oarly as ‘64 and aaybe as oarly as world war 


6 XX. 


Q. But you don't know what people kntw or 


8 what thty didn't know concerning tht precise 

9 health hazards of cigarette saoking? 

10 MR. 8LEAKLEY: Objection to the fora 

11 of the question. 


Is that correct? 


13 A. 


In '64? 


In '63. 


15 A. No, X don't know what people did or did not 

16 know. I did not do a survey at that tiae to find 

17 out. 

18 Q. Do you have an opinion as to whether 

19 or not it's the responsibility of a aanufaeturer 

20 to advise its consuaers of hazards arising out of 

21 the use of their produet? 

22 MX. SLXAK1.XY i Objection to the fora 


23 of the question. 

24 A. That's net ay field. That's a legal 


2S question. X suspeet there*! 


thole body of ease 
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Kassarjlan - direct 

law on that. ‘It'* not ay fiald. 

Q. Kav* you ovor expressed that opinion? 
NR. BLEAKLSXi Objection to tho Cora 
of tho question. 

A. Oho know*? Afttr a eouplo of drink* at soao 
cocktail party, who know* what kind eC an opinion 
I night hava givan. With a fow drinks in ae, I'va 
got opinions about tho czar, I'va got opinions 
about tha Russians, and aost of all I'va got 
strong opinions about our prasidant. Bho knows if 
I'va avar givan an opinion on rasponslbility of a 
aanufacturar. 

Q. So you hava an opinion with raspact to 
tha offactivanass of warnings on produets? 

NR. PARRISH: Object to tha fora of 

tha question. 

A. Do I hava an opinion as to tho 

affactivanass? What warning, what produet? Show 

a* and I'll diva you an opinion, if I hava ona. 

Q. Hava you avar written papers 
concerning tho affaetivanass of warnings on 
products? 

A. do, X have not. I 4.on't raaaabar — I'va 
written a textbook in consuaer behavior. X don't 


25 think X*a -- I'a virtually positive thara's 
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Kassarjian - direct 

* 

nothing in there about tho effectiveness of 
warning labalt. If you found a aantaneo or a 
paragraph aoitwhara, I would Ilka tha right to say 
whoops, I forgot. 

Q. When was tha last time you did any 
original rasaareh? 

MR. BLEAKLETi Objection to tha fora I 

of tha guastion. I 

i 

A. Whara I collaetad tha data aysalf? Is that ; 

what you aaan by original rasaareh? j 

i 

Q. Whara you dasignad and supervised an I 

i 

original rasaareh project in .tha field of eonsuaar ! 

bahavior. j 

i 

A. 1982. lines that tiaa X was aditor of tha 

I 

Journal of Consuaar Rasaareh and ay full-time 

* • 

responsibility was reading other people's i 

rasaareh, erltieizlng it, sanding it out for j 

review and than publishing thosa papers that wa 

fait ware scientifically adaguata and ware making ! 

I 

a contribution so tha last real study X 
eondueted -- that's not true. 1982 is tha last 
article X published. X collected data on consuaar 
bahavior in May of 1987. 

Q. Xn regard to what, air? 

I A. That was in regard to ethical values among 

i_ 
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eoniuttri and-businessmen, ethical beliefs. 
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Q. For the purports of an article? 
a. ft. 

Q. You were tho primary Individual 
responsible for designing and ovariaalng tha 
survay. is that eorraet? 

A. Yas. Not survay, tha study. X designed tha 

study, X invited an assistant professor at UCLA to 
join aa and she got all excited about it and so 
she will be a co-author and will probably do soaa 
of tha data processing whan we are dona with it. 
She is already on soaa content analyses and so X 
brought an assistant professor in with it. 

Q. Rave you ever written any articles 
criticizing cognitive dissonance? 
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A. No. 

Q. Until your testiaony here today as an 
expert witness in this case, have you ever 
publieally in any speech, forget about drinks at a 
party, but any speeches or in any leetures before 
your peers conveyed the opinion that you didn't 
think that cognitive dissonance was a valid theory 
today? 

A. No, X would never say that. X don't believe 
it’s true. 


I 

\ 

J 
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Q. You believe that cognitive dlnontnc* 
ii a valid theory? 

A. It’* en« of many, iany explanation* of hunan 
behavior and Z accept It as another on*. 

Q. Is It 4 v4 11 d explanation of conauner 

b*h4vlor? 

MR. BLEAXLEY t Objection to tho fora 
of th* question. 

A. Z think it h4a usefulness in soa* eia*a and 
in other eases it doesn't Bake 4 lot of aona*. It 
depends entirely on th* specifics. X h av« nothing 
against dissonane*. In feet, I lik# Festinger. 

Q. You havo a problee with eognitiva 
diaaenaneo in teres of cigarette aaokara' ballafis 

and bahavior with respect to cigarette saoking. 

Is that eorroct? 

MR. BLEAXLEY> Objoetlon to tho fora 
of th* question. 

A. My probloa is that you aro aaking too aueh 
of a saall theory. You ar* looking for a handle 
to say th* reason people do X la Y. In this ease 
it is dissonane* and in another ease it would be 
something els*. X‘a saying w* can’t be that 
specific. Re can't say th* reason person A does x 
is reason Y. There are aany reasons and one of 
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Kassarjian - direet 

these explanations o'f hew people behave, one of 
aany, Is cognitive dissonance. It's a very nice 
theory. 

Q. Shat are aoee of the other theories 
that you subscribe to that would apply to 
understanding consular behavior with regard to 
eigarette seeking? 

A. Learning theory, classical conditioning, 
Freudian theory. Zt has all kinds of anal, 

Freudian anal overtones, sueklng on phallic 
syebols and so on. I think that Horney's theories 
could fit in here. I think that a lot of the 
neoclassical Freudian theories, I think sons of 
the social psychological theories could be brought 

to bear. X think one can, depending on what one 
is expert in, whether you are a Freudian or a 
learning theorist or a social psychologist, I 
think you will bring in your pet views of trying 
to understand huaan behavior and X'a saying they 
all have something to say, let's listen to thee 
all. 

Q. You think they are equally^valid in 
understanding eonsuaer behavior in teras of 
eigarette saoking? 

MX. lLEAKLEYt Objection to the fora 
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Kassarjian - direct 
of the question. 

1. X don't know what equally valid is. They 
art all approach#! to trying to explain. If ont 
oc that# waa the right way and tha othari wara tha 
wrong way, than wa would all ba using that and wa 
art not. Ua art all ovar tha plaea. 

Q. Do you hava an opinion aa to which of 
thaaa various thaorlas you baliava would bast ba 
used in understanding consular behavior with 
regard to cigarette saoking? 

A. Deep in ay bally X suspect that a 
physiological theory, which probably hasn't bean 
invented yet, will probably eosa pretty close. 


14 


that it will have physiologic reactions rather 
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than social psychological or psychiatric reasons. 

X think there's a physiological basis Cor 
addiction hare and X don't think wa hava that 
theory yet. It you want to know what X think will 
lose day aaarga, I think wa will sea physiological 
research aaarging but that's not ay field. Xn 
fact, X alaost failed zoology. 

Q. What leads you to that conclusion? 

A. You asked aa ay opinion. Xt's ay gut 
feeling. 


Q. X want to know tha basis for your 
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1 fling, 


MR. FARRXSHt Object to the fora of 


3 the question. 

4 A. X just think that when you eoie down to it, 

5 in the end we are talking physiology. You do that 
4 yourself although you don't realize it. You asked 

7 me about the retrieval of awareness or retrieval 

8 of knowledge or something, (that does retrieval 

9 mean and what you arc, X think, asking for is some 

10 little computer-1ike flow chart of that's not how 

11 people behave. People are chemicals and synapses 

12 and neurons and if you really want to know how 

13 people retrieve information, we have to know about 

14 the neurons end synapses and what's happening In 

15 the front lobes of the brain, it's a deep belief 
1 € that in the end it's physiology. In the end it's 

17 neurons and chemistry. 

18 Q. That will explain consumer behavior 

19 with respeet to cigarette smoking? 

20 MR. 1LCAKLEY> Objection to the form 

21 of the question. 


22 A. 


Xn the end X think that a lot of our 


23 behavior patterns can be brought down to a 

24 physiological response but we are many decades 

25 from that. These are philosophical questions. 
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Kassarjlan - direct 

1 They art bitter discussed over several bottles of 


2 I wine. 


Q• Do you know about any research with 


4 regard to the physiological response of cigarette 

5 saokers to the use of cigarettes? 

6 1. Mo, X do not. There Is soae research on it 

7 x know by having seen an article or two in the 

8 paper but X know nothing about it. 

9 Q. Here you provided by Philip Morris 

10 with their internal research in this regard? 

11 A. No, X have not been. 

12 MR. FARR XSH t Object. 

13 Q. Here you aware that they have been 

14 carrying on this type of contuier behavior type of 

15 research with regard to the physiology of 

16 cigarette sacking for soee nuaber of years? 

17 MR. PARRISHt Objeet. 

18 A. X have no idea. I've never heard of it 

19 before but that isn't exactly the aost unbiased 

20 scientific source either, is it? 

21 Q. X’ll subscribe to that. 


23 luneh. 


MR. EOELLt He night as well break for 


(Luncheon reeess.) 

AFTERNOON SESSION. 
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Kassarjian- direct 

Q. Dl'd you review eny depositions of Rose 
Cipollone or eny of her faaily aeabers? 

A. No, X did not. I 

i 

Q. Old you review Professor Polity'* 
depoiltlon? | 

A. No, X did not. 

Q. The only deposition trtnieript* that i 

you reviewed were thote of Dr. Cohen's deposition? 

i 

I 

A. The deposition? X don't know whtt 
trtnserlpt aeons. | 

Q. A deposition is the proceeding that j 

you and X are participating in. The transcript is 

| 

the little booklet that she prepares froa the j 

deposition. | 

A. Yes. X read the Cohen transcript. 

i 

Q. He were furnished with notes that you : 

aide a various pages of the transcript. Here you j 

furnished with the entire deposition transcript 

i 

for Dr. Cohen's depositions? j 

i 

A. Yes. Xn three voluaes. X had it all. 

* i 

i 

Q. There are no notes other than those | 

pages that we have been provided? 

A. The other pages don't exist. 

Q. You discarded thea? 

j A. Yes. As X read through a page, if X had 
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Kaaaarjlan - dlraet 

aoaething to lay on 'it. I'd tty it. otherwiaa I'd 

2 throw it away. 

3 Q. If you had no coaamts with reapaet to 
th« taatinony that Dr. Cohan offered on a 

5 particular page, than you would aiaply diaeard 

it. I£ you did hava conaanta, than you wrot* thaa 
down on tha papa itaelf? 

A. Yea. X can uaa ay own copy? 

Q. Cartainly. Tha only caution X aaka it 
that if wa aark youra aa an exhibit, Dr. 

11 Kaaiarjlan, than you will hava tha reaponaibility 
of aaking aura that tha tranacript ataya intact 
and that you don't add any notaa, that you don't 
changa it in any way and that it'a availabla at 

15 tha tiaa o£ trial. 

Id a. Do X glva a daan? Do X want thia for any 
17 conceivable raaaon? Anything you taka away from 

16 aa la aoaathing laaa X hava to carry. 

19 q, it would ba our plaaaura. 


21 plaaaa, 


MX. CDCLLt would you mark that. 


(Kaaaarjian Exhibit 3 aarkad for 


23 identification.) 


Dr. Kaaaarjlan, can you tall ua what 


25 Kaaaarjlan Exhibit 2 ia? 
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6 

7 

8 
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10 

11 
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13 


A. Kimrji'tn exhibit 2. 

Q. 8* narked th* doeuaent as Ximrjitn 

Exhibit 2. 

A. Th*s * ar* not** th41 Z took on Joel COh*n's, 
th* transcript of Jo*l Cohen's deposition. Th* 
reaainlng pages z thr*w away. 

Q. «h*n did you 4dvi>« counsel that you 
had not**? 

A. On s«pt*ab*r S at two p.a. 

Q. Did you furnish th** with a copy of 
th* not** at that tia*? 

A. Not until y**tcrday so w* could Xerox th«* 
off for you. 


i 


I 


I 


I 

i 

i 


14 


15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 



HR. BLEAKLSY i That's not exactly 
right. 8* got eopits of that froa you last w**k 
and supplied it to you last w**k. 

HR. EOELLi You *uppli*d it to a* 
und*r cov*r l*tt*r I b*li*v* of October 20 
soaething. X don't r*a*ab*r th* dot*. 

HR. RLEAKLEYi . Xt wasn't yesterday. 

HR. EDELLt Xt wasn't S*pt*ab*r S. 

HR. BLEAELEYi No, it wasn't S*pt*ab*r 

5. 


THE BITNESSi 8* z*rox*d so**thlng 


yesterday. 
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123 



1 MR. BLSAKLEY» Yea. Thet via the 

2 notea on the Polity doeueent. 

3 THE WITNESS! Fine. I'a wrong, »a 

I 

4 uiuel. 

5 Q. The aecond page of Kassarjlan Exhibit 

i 

6 2, doea thet record the houra thet you apent on | 

7 thla cm? 

i 

8 A. Not on thia case. On thla transcript. j 

9 g. Reviewing the transcript? 

| 

10 A. Yea. ! 

! 

11 q. When were you first contacted by j 

t 

12 aoaeone representing one of the defendants in thia 

i 

13 ease? ; 

I 

14 a. My very, very first contact was soaetiae in 

i 

15 aaybe 1985. 1 

l 

18 g. who did you apeak with at that tiae? j 

i 

17 A. It was a lawyer froa San Franeiaeo, Purvis, j 

J 

18 I believe, and X think he had a colleague with j 

i 

19 hla. They eaae in and asked a lot of guestiona 

i 

i 

20 about cigarette sacking an.d inforaatlon processing 

21 and who the leading experts in the country were on 

22 the topic. j 

23 Q. What did you t-ell thea? 

24 i. Z gava thea whatever naaea I could think of. 


25 
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Kassarjian - direct 
are? You told ae -- 

A. I aentioned cohon. I think I aentioned Duk* 
University, Jia Bettaan, Lynch, thar* was a fallow 
naaad Lynch at rlorlda I think X aantionad and X 
don't reaeaber who alia. I'a confabulating now 
thinking of what X aaid two yaara ago. 

Q. Do you eonaldar youraalf to ba an 
expert in inforaation processing? 

A. No, not an expert. 

Q. What la inforaation procaaaing? 

A. It'a tha lataat or tha naxt to lataat fad in 
conauaar bahavior that anargad out of axperisental 
psychology and soeial psychology on how paopla 
process inforaation involving aeaory factors and 
recall of aeaory and some of tha jargon you were 
using coaas frea tha inforaation procaaaing 
litaratura. it’s an araa of study, particularly 
on aeaory, aaarging out of social and axpariaantal 
psychology. 

Q. Hava you writtan any papars on 
inforaation proeaaaing? 

A. Mo, X hava not. 

Q, Hava you raad any papars on 
Inforaation proeasslng? 

A. Inforaation processing in its narrowest 
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Kassarjian - direct 

sense, meaning memory retrieval, aeeory factors, I 
have not. X find lately that the word information 
processing Is being used to cover the whole 
field. Xf in fact we are going to call the whole 
field of consumer behavior or damn near the whole 
field Information processing, then I've written 
many papers on it so it depends how one defines 
the word information processing. Xf we mean 
experimental psychology, the answer is no, X have 
not written. Xf we broaden it out, then yes, X 
have written many papers. 

Q. when you say this fad, do you consider j 

information processing theory to be a fad as . 
opposed to an accepted theory? 

HR. ILEAKLEYi objection to the form 
of the question. 

A. No. xt's just that research topics take on 

i 

a character of being popular at certain points in j 

time, depending on the era or the Zeitgeist and at 1 

i 

other times research topics-tend to become popular i 
and in the early 1980s information processing was 

i 

a very popular topic tor research, and that's what j 

I 

X mean by fad. Nothing more than that. Before it, 
it was attitudes and before that, it was 
personality and before that, it was perceived 
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Kassarjian - -direct 
risk. 

Q. After that contact, whan was your naxt 
contact with tha cigarette Industry? 

A, X think in aarly 1986, yas, aarly *86 X was 
contacts! by Nr. Silfen. X think ha caaa to Los 
Angelas ones or twice because X was having soae 
dental work dona and X know x stood hia up in ay 
office for hours and x think that was aarly *86 
and again it was just this reaching out of what is 
there in this field, what is it we should know 
about, what's the field about. 

Q. What field are you referring to? 

A. Consuacr behavior. 

g. What did you tell hia? 

A. I just told hie, answered his questions. X 

don’t reeeabar what the questions were. 

Q. You said he asked you what they should 
know with respeet to the field of consular 
behavior. What did you tell hia? 

A. X aay have given hia soae articles to read. 

X don't reaeaber. 

q. What articles? 

A. frobably soae article’s X had written. 

Whatever I had in ay effiee. I really don’t 
reaeaber. 
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Kassarjian - direct 

1 Q. Go ahead. 

2 A. Then Z went to, soaewhere there was another 

3 aeeting in Washington whoro X ran into Silfen In 

4 early 1986. All X knew at the tlee Is that they 

5 didn’t know what was going on, they didn’t know -* 

6 X was told they didn’t know what was happening, IS 

7 there would be a trial, who the witnesses would be 

8 and what it would be about and they were just 

9 gathering inforaation and then the next tine X 

10 got -- that was early *86. Then X wasn't 

11 contacted again until 1987, soaewhere in aaybe 

12 late July of '87, about a year and a quarter there 

13 X had no contact. 

14 0. Xn addition to the transcript of Dr. 

15 Cohen, what other aaterials did you review with 

16 respect to your opinions in this ease? 

17 A. Xn the suaaer of '87, X had the Follay 

18 report. Then in August of '87 X got the Cohen 

19 deposition. Xt night have been that in *86 or 

20 ‘85, soaewhere X have sone other stuff. X have a 

21 couple of Xerox articles, soaething about woaen 

22 and sacking and X think X had an article by 

23 soaebody else, darner, Werner, soaebody, which X 

24 skinned and decided it wasn't relevant to ae and 

25 put it aside and have proaptly forgotten. 
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X think there was an article, X think 
there wit a stack of stuff whieh X thought was 
kind of fun to read and then ignored it, Calfey, 
Cavey, an FTC report, which X had looked at and 
thought there was historical stuff that was 
interesting when cigarette advertising started and 
sklaaed it and put it aside and forgot about it. 

Then there were a few ads, about six 
Xerox copies of six or seven ads whieh are kind of 
fun to look at because old ads are always kind of 
fun to look at. That's it as far as X can 
reneiber. 

Q. Let’s go through tCassarjian Exhibit 2 
so that X can understand your handwriting and what 
your coiaents relate to. We are on page 96, sir. 


16 


A. 


Yes. 


17 

18 

19 

20 
21 
22 

23 

24 

25 


Q. Can you read to us your coiaents in 
the left-hand coluan and what those eonents refer 
to? 

A. 'Advertising alone" is a question aark. X 

was reacting to soiething that was written here 
and X can't pick it up. "The inforaatlon 
environaent would be a largely positive one in 
regard to the positive associations with regard to 
saoking." X think X was saying does he lean to 


I 


I 

I 

i 

l 

i 

I 


I 

t 


I 


l 

i 

i 
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Kassarjlan - direct 

imply advertising alone was the information 
environment. It was more of a question aerie. The 
last stataaant by Cohan is that tha inforaation 
regarding elgarattas and undereaphaslzed health 
related concerns about cigarettes, X said yes, 
they say have been undereaphaslzed but the 
health-related concerns are there. They ware 
elearly there. 

Then ay eoaaant on tha bottoa Is an 
editorial, which aerely says, "All health 
advertising iaplies soaething is wrong.” X got 
here ay little McDonald haaburger exaaple, that 
every tlae you say less irritating in an ad or you 
say contains less tar, what you are iaplying is 
the product contains tar but this product, this 
brand contains less than the other brand. You are 
reainding people of the health danger of the 
produet. Every ad with its little FTC disclaimer, 
whatever that’s called, on the bottoa, the viewer 
that there are health dangers in the cigarette. 

Q. Shat studies did you perfora in order 
to coat to that conclusion? 

A. X perforaed no studies at all. xt's based 
entirely on ay 25, 30 years of experience in this 
field and the hundreds of studies that have been 


i 
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written end studied in other eress. Negetive \ 

informetion hes 4 strong impost. One of them I 

i 

mentioned wes m series of studies on MeDoneld's 
worms. | 

Q. You've done no studies in order to j 

determine whet impeet the ter end nicotine figures j 

heve on consumers. Is thet correct? j 

i 

A. Thet's not even my field. The impeet of ter 

I 

end nicotine is e medieel or physiologic, biologic 

t 

field of study, not consumer study. j 

! 

g. X seld the figures in Advertising. j 

You referred to the Tederel Trede Commission 

i 

numbers with respect to nicotine end ters. Did j 

, » 

you do eny study in order to escertein whet impeet 

those figures heve on people? j 

A. No. X heve not conducted eny studies on 

this project et ell. j 

Q. Aside from this project, heve you ever \ 

* i 

conducted e study to determine whet impeet those j 

figures in Advertising heve on people who reed the 
eds? 

» 

A. No. Let me broeden thet end sey I've done J 

no studies on cigerettes or'cigerette Advertising 
except the 1964 study, which everyone is clelmlng 
is ebout eigerettes when in feet it is not. 

40* MertMMtf Avtnu* 

WmI Of.nt., N. J. 070*2 
201-731 JISS 


waga and spinalli 
certified shorthand reporters 


2G17QC6770 







Kassarjian - direct 


131 



1 

2 

3 

4 

5 
€ 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


fi, Fag* 103. 

A. I've written, "Talks *bout big picture, 
novel, aovios, bookg but foeus on advertising." 

In this point whot X'a trying to say it that Cohtn 
htt boon talking about olthor here or on tho pagos 
before about thing* liko tho information 
cnvironaont and all of tho influoneos that arc in 
tho inforaation cnvironaont on tho individual but 
ho kctps focusing in on just on* littlo pice* of 
that, advertising, rather than novels or soviet, 
books and TV show* and radio program and all of 
the other things that go into the inforaation 
environaent. what I'a saying below that is that 
advertising is fin* but it’s a ainor part of the 
gestalt, tho totality that surrounds sacking. 

. Q. What studios show that advertising is 
a ainor part of tho inforaation cnvironaont? 

MX. BLEAKLEYt Objection to tho fora 
of tho guestion. 

A. Thor* ar* no studios that I’ve conducted or 
hav* road that discuss that issue. This is not an 
iaportant issue to tho world. 

Q. Your opinion thft advertising has only 
a ainor offset on tho inforaation cnvironaont is 
siaply based upon your experience as opposed to 
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Kassarjlan - direct 
any actual ruttreh that ysu'vt conducted.* Is 
that correct, *ir? 

A. thit'i correct. 

Q. It there is an aabiguous information 
environaent, hew does that affect consumers? 

MR. BLEAKLETJ Objection to the fora 
of the question. 

A. I haven't got the vaguest idea what 

anbiguous inforaation environaent aeans. 

Q. If there is inforaation, for example, 
with respect to cigarettes that cigarette sacking 
and its relationship to diseases has net been 
proven and there's also inforaation that it has 
been proven that cigarette seeking eauses 
diseases, how will that effect consuiert? 

MR. BLEAKLEY» Objection to the fora 
of the question. 

A. That's simply not aabiguous. I don't 
believe there's any aabiguity at all. X don't 
think there's been any aabiguity since World War 
XX. Seekers and non-smokers alike know that 
cigarettes was not a safe, healthy product. Xt 
aay not be bad for you. We**aay not be sure of 
that but we know it isn't good for you. We have 
always known that. The consular has always known 
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Kassarjian - dirtet 

eigaratta saoking Is not good for you. That's not 
atblguous. 

fi. Hava eigaratta stokers always 

undarstood how bad cigaratta stoking tight ba? 

MR. BLEAKLEYt Objection to tha fort 
of tha question. 

A. X don't know what thay undarstood. X do 
know that (van today wa don't know how bad it 
tight ba. That's sotathing to find out in tha 
long-run. 

Q. Page 107. 

A. On tha bottoa X said, "Survay fret aarly 
1900s of storias about stoking in popular prass 
unpubllshad. ** Pollay has apparantly writtan a 
vary interasting, what appaars to ba an . 

intarasting papar on tha history of advartising 
and ha survayad tha litaratura, X gatharad frot 
this, fret tha 1900s about all tha storias about 
advartising, about stoking in tha popular prass, 
but it’s unpubllshad, 1987,.so X jotted this down 
to aysalf thinking gaa, X bat that would ba 
intarasting to saa that, X wondar how ona gats 
hands on sotathing that's unpubllshad and not 
avallabla to raal paopla so that was just notas to 
j tysalf. 
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Kassarjian - direct 

Q. Next page, 121. 

A. The comment hart it, "Dr. Cohen is expected 
to testify that tobacco Industry aarketing and 
advertising are significantly responsible for 
creating the described inforaation environaent for 
cigarettes." X thought that was an 
overstateaent. X at that point eould not imagine 
that Cohen would testify that advertising and 
advertising alone is significantly responsible for 
creating an inforaation environaent. X thought 
that was just lawyer hyperbole. 

Q. Where does it say that cigarette 
advertising and cigarette advertising alone are 
significantly responsible for creating the 
described inforaation environaent for cigarettes? 


16 
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MR. BLEAKLEY« objection to the form 
of the question. 

A. You asked se what the overstatement is and 
I'm telling you why X wrote the word 
overstatement. It's because X thought this was an 
overstatement of the facts, that advertising -- X 
don’t want to quibble about the point. That isn’t 
it. That’s why X wrote the~word overstatement. 
That’s what X understood. 

Q, In what way does it overstate 
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1 advertising's effect on the infornation 


2 tnvlrsnunt Cor cigarettes? 


3 lx. 


'Advertising is significantly responsible 



4 Cor creating the described infornation 

5 inviron»int," X think is wrong. Xt is not 

6 significantly responsible. Xt aay have a very 

'7 snail effect, a snail veetor. He can't deny that 

8 some advertising soeetines has sene effeet. X 

9 don't mean to do that by any naans. On the other 

10 hand, to st&te that advertising is significantly 

11 responsible for creating a Zeitgeist, an 

12 indorsation environnent, is an overstatesent, X 



13 feel. 


Xs Zeitgeist the sane as infornation 


15 environnent? 


HR. Si.XAKl.CTi Objection to the Corn 


17 of the question. 


IB A. 


X don't know what infornation environnent 


19 neans. That's jargon that Cohen has developed. 

20 Q. Hhat is Joel Cohen's reputation in the 

21 field of eonsuner behavior? 

22 A. X have net done a study. X can tell you ay 

23 opinion, of Joel Cohen. 

24 Q. First X want to find out whether or 

25 not he has a reputation in the conaunlty, not 
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Kassarjian - direct 

whether you've don* a.poll but whether or not you 
have an understanding at to how hit paart vlaw hi« 
in the area of hit axpartlaa in eontuaar bahavior. 
A. Yea, ha la ona of tha atartara of tha 
flaid. Ha it vary Intalllgant. Z'a aura paopla 
will agraa ha la a vary intalllgant paraon. Ha 
holda atrong opinlona. Whatever hit opinlona are, 
ha holda than vary, vary atrongly. To aa ha la a 
very cloaa and daar fritnd of thirty yaart and Z 
hava graat rat pact for tha nan. 

Q. Hava you teatifiad in a eaaa with hia 



12 

13 

14 

15 


1« 

17 

IB 

1» 

20 

21 

22 

23 

24 

25 



at all? 

A. Ha onea called aa on tha phona and aakad me 
who I thought aoaa of tha really beat content 
analyaia raittrchari in tha country ware, 
particularly froa tha flald of coaaunieationa, 
research and aoeiology, and X talked a bit about 
Arhenberg'a achool in fannaylvania and waa trying 
to think of aoaa of tha old naaaa and than he aaid 
aoaathlng about cigarattaa and cigarette aaoking 
and ao X aaid Jbal, shut up, hang on, X don't 
think you want to talk to aa on thia, ara you 
working on a caaa, and X think ha aaid yaa. X 
aaid is it for tha dafansa or whatavar tha other, 

{ somehow X aakad hia, X can never remeaber who tha 

i 

! __ 
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plaintiffs and the other guys art but Z was pretty i 

i 

sura it was a cigarette easa. I had no idee it 
would be this one, tha on* I had talkad to thasa 
guys, but X said Joal, I've talkad to thasa 
people, lat's not talk about it any sera and ha 
said all right but X don't think that's an 

important problaa. X just want to know who you | 

I 

i 

think soma of tha bast paopla in tha country ara 
and so wa talkad a coupla of more ainutas and X J 

said Joal, lat's not talk about this topie again 
and that andad It. X'va saan hin savaral tiaas 
since than and naithar of us hava brought tha j 

topic up. Ha ara saartar than that. | 

Q. How aany easas hava you aetad as an ! 

i 

axpart witness in? j 

i 

A. ones or twiea a yaar, onca a yaar, ona and a- 
half tiaas a yaar aayba. 

Q. ror how aany yaars? j 

l. Tan, fiftaan. j 

Q. Tou'va participatad in approxiaataly i 

i 

twenty easas? 

A. Tan, fiftaan, twenty, yas, X don't raaaabar. 

Q. you don't know \he diffaranca between 
the plaintiffs and the defendants in a case? 

MR. BLCAKLCY * - Objection to the fora 
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A. Z just don't bother. Z don't ears. It 
aekes no difference to ae. The good guys end bed 
guys is whet z usuelly cell thee. j 

Q. Who ere the good guys end who ere the 
bed guys in this eese? 

A. The side Z'l on is the good guys end the ! 

other side ere the bed guys. Hhat do you eell j 

i 

thee? Z don't knew. i 

i 

Q. How aueh do you charge in these eases? j 

A. 4200 an hour. j 

| 

Q. Do you do other consulting work? | 

i 

A. Very seldoa. j 

i 

Q. when was the lest tiae you acted as a 
consultant outside of the area of litigation? 

i 

A. For pay or because someone -- people ere j 

i 

constantly celling me end Z try to pela thee off ! 

beeeuse I don't like consulting. ! 

Q. When was the lest tiae soaebody paid j 

i 

you to act as a consultant,'sir? 

A. A bunch of years. A long tiae. ' 

Q. A bunch of years, five, ten, fifteen, j 

twenty? How aany? 

A. Five. 

Q. Turn to page 122. 
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Kassarjian * direct 

A. Okay, on top la the word pot. somewhere 
Cohen h*d been talking about the fact that 
cigarette advertising was responsible Cor getting 
people to seoke cigarettes or soaething to that 
eCCect and ey thought was if that's the case, how 
do you explain popularity of marijuana where 
there's been no advertising or oC snorting cocaine 
where there's been no advertising so that's what 
the word pot aeans, just a reminder to myself that 
i£ Joel goes out too Car on clalelng that 
advertising is entirely responsible Cor cigarette 
smoking, then Z wonder how he would explain the 
popularity of marijuana. 

Q. Do you have an opinion as to whether 
or not if marijuana or cocaine were legalized and 

if the volume of advertising was similar to that 
of eigarette advertising it would affect the use 
of marijuana and eocaine? 

MR. BLEAKLSYt Objection to the form 
of the question. 

A. X don't have the vaguest idea. There's too 
many lfs in there. 

q. Do you know when cigarettes first were 
advertised? 

A. There's a fellow named Burt Raven, a 
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1 psychologist, who has gathered oil tho old' 

2 advertising of cigarettes and I have heard him 

3 talk on that and X think it was at tho turn of tho 

4 century but it was based on his speech, not on 

5 knowledge of ay own. 

6 Q. Save you done any analysis of 

7 increased expenditures in advertising by cigarette 

8 aanufacturers and the consumption of cigarettes? 

9 MR. BLEXKLEYt Objection to the fora 

10 of the question. 

11 x. No, X haven’t. 

12 Q. Mould you find that inforaation useful 

13 in foraulating your opinions in this case? 

is MR. SLEXKLSYt Objection to the form 

15 of the question. 

16 X. The Inforaation you are talking about is 

17 advertising expenditures? 


19 X. No, X don’t care. 

20 Q. Mould you find it useful to ascertain 

21 the circulation and frequency of advertising with 


22 respect to its relationship to any inert 


23 decreases or changes at all~in the consuaption ofi 


21 cigarettes? 


MR. BLEXKLEE t ■ Objection to the fora 
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Kesserjien - direct 
o£ the question* 

A. No, Z would not believe those dete. X don't 
think thit there is dete thet cen show you thit 
Advertising hes en effeet, positive or negetive, 
on the consumption increese or decreese of smoking 
or eny other product. The only pleee where x 
would beck off on thet is eeil order Advertising 
where you run the ed end you know how eeny orders 
come in, but eny other kind of Advertising, eny 
meesure of effectiveness is ineccurste end 
inedequete. 

Q. Xs it your opinion thet Advertising 
does not inereese seles? 

MR. 8LEAKLEYi Objection to the form 
of the question. 

A. No, X will not meke thet elAlm. 

0. Do you know whether or not Advertising 
for a produet increases saIos? 

A. ThAt esnnot be Answered. In some conditions 
where we cen meesure it like meil order 
Advertising, sell order estelog Advertising, we 
cen go mheed end meesure end see whet the effect 
of Advertising *.w seles ere. In a very few other 
conditions like Lydle Pinkhem's senstruel peln 
medieine, there is some ressoneble dete on the 
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Kassarjian - direct 

relationship between advertising and sales. 

2 Nowhere else is that data found where those kind 

3 of elaias are nade or ean be refuted. 


Page 122, is that an overstateaent 


5 again, sir? 


A. "If it wasn't for the aarketing and 
advertising of cigarettes, there wouldn't be aueh 
of an inforaation environaent regarding 
9 cigarettes. The tobacco eoapanies were the prlae 
aovers." If I understand that stateaent, Joel is 
saying that the tobacco eoapanies is what created 

2 the Inforaation environaent or what X'a calling 

3 creating the Zeitgeist and you can’t give tobaeeo 
' companies or anyone else that kind of credit. If 

S we could give them that kind of credit, they 

should be billionaires. Hell, I guess they are. 
Q. What's the next coaaent, sir? 

18 A. Let ae read it. "Just like aovle producer, 
advertising picking up on the existing gestalt. 


20 the existing xeitgeist." Bhat X’a saying here is 

21 that what advertisers are doing is they are 

22 sensitive to the direction, the times they are in 

23 and the kind of advertising they are doing and the 

24 messages and the appeals they are getting to is 

25 reflecting that xeitgeist', that gestalt of the 
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Kassarjian - direet 

tines. Movie producers will do this to gat soaa 
kind of effect so right now wa saa an awful lot of 
advartising toward yuppies because this is tha ara 
of yuppias so thara's all kinds of advartising for 
athlatie shoos and yuppy food and yuppy elothas 
and so on. They ara cashing in on tha tiaas. 

fl. Ara you awara that manufacturers pay | 

1 

producers of films to usa thalr products? j 

MR. BLCXKLEYt Objection to tha form ! 

of tha question. 

MR. PARRISH i Objaet to tha fora of 

the question. ; 

i 

A. £ have no idea what tha motion picture j 

j 

industry dots or dottn’t do. 1 

i 

Q. Read your next eoiaent on page 122. • j 

A. Somewhere Cohan is talking about advartising 
and sonatinas ha means advartising and sonatinas 
ha naans marketing and it's not clear from his 

deposition just where tha lines ara on advartising j 

* | 

and marketing so X jotted soma of the things X 1 

* 1 

would put in marketing but not call advartising as 
X was thinking about what ha had bean saying, j 

package, coupons, promotion, product, place, 
price, free gifts ara all part of marketing and 
promotion but arm not advartising and so it was 
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Kassarjian - direct 

juft mumbling to myself on divisions. 

Q. Do these other £on* o£ marketing 
contribute to the information environeent? 

A. They ere pert of it. Do they contribute to 
it? Everything contribute* to it. Re’ll give 
everybody credit. They can all have it. 
q. page 12C. 

A. "Perhaps but very seall role.” Cohen here 

says earketing and advertising had a eajor role 
leading up to sole development. X renember what I 
wanted to say. that advertising and earketing nay 
have a role in changing the tines and attitudes 
and so on but it’s just a snail role. At best 
it’s a snail role. He cannot call it a najor 
role, a prise never, the cause. These kind of 
things X think are overstatements. 

q. Bhat research do you base that 

statement on? 

A. On 25 years of experience on all forms of 
consumer behavior that are In the literature. 


Q. Bhat studies are you aware of that 
have evaluated advertising on the information 
environment? 

A. X can't give you any specific studies. 

Q. Let's move on to your next comment. 
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Kassarjian - direet 

A. "Exaggerated to give that aueh credit to 

advertising.* Hhat I was saying Is he was giving 

too aueh credit to advertising. Now let’s see | 

i 

what he said. (Exaainlng document.) Be is saying j 
that it was aarketlng and advertising that were 
largely responsible. It's these gross words, 
largely, aost, priae, that X’a objecting to, but 
"largely responsible Cor creating a syabolie 
association of cigarettes with lifestyles and 
glaaour and sophistication, et cetera. 

Z don't believe it was aarketlng and 
advertising. It was the social setting. It was 

i 

the tiaes that gave sacking its lifestyle and its 
glaaorous view. It was Talullah Bankhead uskln; 
a cigarette, it was Bette Oavis in a aovie 

i 

saoking a cigarette that started to sake it 
glaaorous. Cigarette saoking was the way that j 

woaen could show in the twenties and thirties that 

i 

they had beeoaa liberated froa being under the 1 

thuabs of their daddies and .that they were now i 

adult and so all of these contributed and 

j 

advertisers juaped on and showed eigarette saoking j 
in glaaorous positions with"liberated woaen. ! 

That's fine but to say that it was advertising 
that caused glaaour or whatever is saying too 
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Kassarjian - direct i 

much. Xt Bay have been part o£ it but it didn't 
C4U*« anythin?, Xt was reflecting tha tiaas and 
tha giaaour o£ cigarette smoking, net causing it 
in ny opinion. 

Q. What, If any, role did marketing and 
advertising have in tha creation of symbolic 
associations of cigarettes with lifestyle, giaaour j 

and sophistication? 

MR. BLEAKLEYt Objection to the fora 
of the question. 

A. Xt was a question I thought X just 

answered. Xt juaped on the bandwagon. Xt Bight ! 

i 

have added a little bit. Let's give it a little ! 

l 

bit of credit after all but not largely or mostly j 

or priae, not those kind of words. 

Q. shat, if any, effect did the syabolic 
association of cigarettes with lifestyle and 
giaaour and sophistication have on the inforaation 
processing of individuals with respect to 

inforaation regarding the health haxards of j 

I 

cigarettes? 

MR. BLEAKLEY> Objection to the fora 
of the question. 

A. X didn't understand the question. X don't 
even understand exactly what you naan by 
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before. 

MX. Bi.EAKL.ET> Objection to th« for* 
of th* question. 

A. In that cut, X don't understand th« 
question at all. 

Q. Next page, 127. 

A. What X hava wrlttan 1«, ’Not eonelutiva that 
advertising is tha major culprit but on* snail 
vaster reflecting th* tines, tha 2 *ltg*ist." God, 
X'n getting bored with that tar*. Not that 
advertising is th* aajer culprit is basically what 
I’* saying but X don't know what X’* reacting to. 
(Examining document.) 

Q. Xi there any way to conduct a study to 

see whether or not conclusively advertising was 
th* *ajor culprit? 

MX. ILSAKLST> objection to th* for* 



. 22 

23 

24 

25 


of th* question. 

A. Even th* thought X find alien. The study if 
it was th* aajor culprit, of eours* not. Thor* 
ar* so *any factors, than you could hav* said is 


there any way to do a study to find out if 


waga and spinelti 
certified shorthand reporters 


401 HsrrMMd A 

W*fT N. J. 070S2 

201-731-MII 









119 




1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


Kassarjian - direet 

interpersonal communication or what sorority , 

j 

sisters win laying was th* major culprit. Thara 

I 

wara aany factors. Advertising is ona of those 

i 

aany, aany factors. 

Q. (that's tha major causa of paopla 
beginning to usa cigarettes? 

HR. BLEAKLEYt objection to tha fora 
of tha question. 

i 

A. Social interaction with others, pear group. i 

q. what study did you perform in order to 
conclude that that was the aain cause? 

MR. BLEAKLEYt Objection to tha fora 
of tha question. 

A. I have not conducted any studies. ! 

g. How would you devise a study to reach 

that conclusion? 

A. I can't sit here in the atmosphere of a 
deposition and devise a study for you. i 

f 

Q. Let's take a look at page 128. 

i 

A. What X meant to say here -- again I'm not j 

t 

sure of the context -- but what X said here is ! 

that Joel is backing off on a statement he has j 

made. He may have been listening to himself and 
he Is backing off from his statements. Be is 
wiggling a little bit. 
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Kassarjian - direct 

Q. In regard to what? 

A. I don't knew. Hang on. (examining 
document.) ”X don't think you could expect to 
find any statement that said apoeiflcally that 
bacauta a given cigarette company produced a 
certain syabelic aaaociation tor a elgaratta, auch 
and such Cllaaakar picked that up and used In a 
given movie." What ha aald before la that 
advertialng is the prime mover to the timea. Here 
he la backing otf from that and aaying I don't 
think you are going to find any kind of a 
statement that apeclfieaily aays it waa 
advertialng that was the prime mover, it was 
advertising that caused movie producers to give a 
cigarette to Talullah Bankhead or Bette Davis, it. 
was advertising that eaused anything, and it’s 
that statement he is backing off from. 

Q. Page 146. 

A. Be turns around and gives too mueh credit to 
advertisers in my opinion. •He turns around. What 
he is saying is that, "The major responsibility 
for the existence of the information environment 
in the first place needs to**be placed at the door 
of the tobacco Industry.” I can't accept that, 
ae can go ahead and think it. Joel is a very 
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Wwt H. J. 07052 

20V73M((f 


waga and spinelli 
certified shorthand reporters 



http-//ipgar.y library ijcsf.efl^pl/atzhitlB^0Q/iaBtf.industrydocuments.ucsf.edu/docs/nqhlOOO1 











Kassarjian - direct 

% 

saart person but to give credit at the door of the 

2 tobacco industry for cresting on entire ere for 

3 sacking, gosh, if only edvertisers could do that, 
if only advertisers could control the world that 


Q. where is era, e-r-a? 

MX. BLEAKLEY t objection to the fora 
of the question. 

Q. Where does Joel Cohen use that tern? 

MR. BLEAKLEY t Objection to the fora 

11 of the question. 

12 A. That's ay tern. 

Q. Where does it say in this deposition 

that it's Dr. Cohen's opinion that the aajor 
5 responsibility for the era in which people were ' 
16 looking should be placed at the door of the 
tobaeeo industry? 

Ml. BLEAKLEY t objection to the fora 
of the question. 

20 A. The quote it, "The aajor responsibility for 
the existence of the lnforaatien envlronaent in 

22 the first place needs to be plaeed at the door of 

23 the tobaeeo industry." Let ae rephrase ay answer 
by saying to give the advertising industry credit 
for creating an inforaation envlronaent of this 
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Kassarjian - direct 

sort I think ii_»n ov«rstateoent, 

Q. Fife 148? 

A. My statement is, "Disagree that these ere 
differences" end then liter I sey, "Car end 
cigarettes not th»t different." Here he is 
talking About a cir example end doesn't like 
compering cers with cigerettes so thit it's just e 
lot of mumbling here About Automobiles end cers 
And cigerettes end I thought thit Advertising for 
cats end cigarette* were not All thAt different. 
It's a minor kind of comment. Liter someone 
switches him to coffee, whoever the questioner is, 
seys whet about coffee, end as Z remember, it 
comes later, Cohen seys coffee is more like it end 

so it was just mumbling to myself as I was reeding 
it. Nothing significent. 

Q. Let's teke a look At your mumbling on 

149 . 

MX. BLEAKLEYi objection to the form 
of the question. 

g. I meant that in jest. Dr. Kassarjian. 

X hope you took it that way. 

A. "Can't answer question." 

MX. BLEAKLEY: Z meant my objection in 
jest. Z hope you took it that way. 
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Kimrjlin - direct 

MR.EDELLi X always take it that way. 
Nr. Bleakley. 

A. My coaaent on page 149 ia, "Can't answer 
question, chicken-egg problem, can’t Measure. 

Cohen is flopping around." What's the point? 
(Exaaining document.) He's being asked soae of 
these iapossible questions again. Here he was 
asked what research would you conduct if you 
wanted to see if coffee was a prise Mover in the 
intonation environment, if advertising was a 
priae mover in the intonation environment for 
coffee and it's another one of these unanswerable 
questions and so Joel does his best and he kind of 
flops around and he really can't answer it because 
you don't know what cooes first; is it the 
advertising that comes first, is it the coffee 
that comes first, and poor Joel like me is just 
struggling to give an answer to a question that is 
unanswerable. 

Q. Let's take a look at page 155. 

A. Page 155, the words X have written are, 

"Fine, X agree, but minimizing something out 
consequence-low cough, irritation." X haven't the 
vaguest idea what that means. (Examining 
document.) He was asked a question. X don't know 


j 

! 

I 
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i 
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Kassarjian - direct 

what tha htek tha question w4*. Mhat ha basically 

2 S4id it th4t, h« is ttstifying that In hit opinion 

3 th« inforaation tnvironaant o£ tht tiat ignorad, 
dtnitd or ainiaixtd tht htalth-rtlatad 

5 eoniifutncii oC stoking. That wti it. Hit 

sttttatnt wts that ht fait that advtrtiaing at tht 
tiat, X don't know whan tht tiat ia -- 

Q. X think tht question apptara to bt at 
9 tht top of pagt 155. 

A. Right. Jotl said yta, ftlt that at tht tint 
tht inforaation anvironmant and ht atana by that 
advtrtiaing plua avtrything alia, ignortd, dtnitd 
or ainiaixtd tht haalth-ralatad eonstquenets of 
stoking. My reaction is fins, X agrtt but 

Unitizing ia not tht aaaa at not including 
btcaust advtrtiaing at that tiat, if X rtatabtr it 
correctly, although X was pratty young, had a lot 
of advtrtiaing likt, "Not a cough in tht carload," 
9 itaa throat irritation, ona of that had aoatthing 
about a T-2ont, ltas irritation in tht T-Zont, 
aaokt coola bteauat they art cooltr, 

22 {vary tiat ent of thasa ads coat 

23 along, Saokt eoola btcaust it's lass irritating" 
or "Saokt Canals bteaust it irritates your T-Zont 


25 lass,” what that ad ia saying in a vary rtal sans* 


waga and spinetli 

ctrtffitd shorthand rtporttrs 


SOI NMtttfMS Av*nu« 
Wmi Oringt, N 1 07012 

201-731-IMt 


lililsH 


/leaacvJibrarv.ucsf.efl^d/atzhijf^gyQ^iwtf.industrydocuments.ucsf.edu/docs/nqhlOOOl 


2017006793 











154 


1 

2 

3 

4 

5 

6 

7 

8 


9 



10 
11 
12 

13 

14 

15 


16 

17 

18 

19 

20 
21 
22 

23 

24 

25 



Kassarjian - direct 

is these products are irritating, they ire'not 

i 

good products; however, ours is better then the j 

competition end so these ere brand switching type 

J 

ads. They're saying less irritating does not mean 
not irritating. It aeons cigarettes are 
irritating and ours is less than our competitors 
so smoke ours. - i 

I 

That's what X mean by yes, the health j 

t 

hazards were minimized in the forties but the 

{ 

cilia that than was no, th« cilia that paopla did 

% 

not know that cigarette smoking is bad for you is 
just not true. They knew. Look at the ads. They 
will tell you they knew. j 

Q. What studies did you perform in order 

I 

to come to that conclusion? ! 

i 

MR. BLEAKLXYt Objection to the form | 

t 

of the question. J 

A. I performed no studies at all. 

j 

Q. (that types of studies eould you j 

I 

perform in order to confirm.your judgment in that 

i 

regard? 

I 

MR. BLEAKLEY> Objection to the form j 

of the question. 

A. X would have to think about the answer to 
that at seme length. X can't under these 
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Q. Old you perform a eontant analysis of 

( 

tha advertising in the 1940s? j 

MR. BLEAKLSY> Objection to the fora 
of the question. 

A. That would be one way to answer your 

Question. i 

i 

MR. BLEAKLEYt He asked you if you 

did. 

A. No, X did not. Can X back up? X did not 
perfora a foraal content analysis. X didn't look 

at test ads in an infernal aanner auch as a i 

! 

reporter or analyst would look at then or a layman j 

would look at then and draw those conclusions. j 

Q. But you didn't do a foraal content ' j 

analysis in a scientific and objective fashion 
that would be accepted in the field of consuaer 

t 

behavior. Xs that right? J 

i 

A. X did not. j 

| 

Q. Look at page 158. 

j 

A. My handwriting if X can read it is, "No, can ; 

diseuss environment and how people in general nay 
have perceived but not any given individual.” 

Now, what did he say? (Examining 
I document.) Oh, poor Joel, he has gotten carried 
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Kassarjian - direet 

out on a.liab in th* questioning and ht was 
dangling there on this limb. Hhat ha has been 
turnad around into elaiaing is that ha can, by 
looking at whatavar ha was looking at, tha 
avldtnca that sha is provided, that ha knows what 
soaa individual, singla individual’s perceptions 
wara 45 yaars ago on soaa stataaants ha has saan 
and Z just daaply Caal that you cannot do that. 

Not any givan individual. Ha aay ba abla to talk 
about a group of individuals. Ha aay ba abla to 
say soaathlng about a class of individuals but to 
aaka any kind of claias about what a single 
individual thought, pareaivad, saw 45 yaars 
•arlitr, tha poor guy is out on a liab. Hhoever 
asked tha questions hung hia thara. 

Q. Regardless of what information ha had 
available, sir? 

A. X -don’t know what information ha had 
available. On tha other hand, I just ean’t 
imagine ha could have sufficient information 
available to have made these claims. 

Q. Mrs. Cipollona's deposition would not 
help him in this regard? 

HR, BLEAKlZYi objection to the form 
of tha question. 
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A. I’ve net read Mr*. Cipollone’s deposition. 
However, I can't iaagine that a deposition, when 
an individual answers those questions and only 
those questions that a hostile questioner is 
asking is the kind o£ intonation that would give 
you enough richness to answer this question about 
how a single individual 45 years before perceived 
an ad. 

Q. Shy do you say that, sir? 

MR. BLEAKLEYt Objection to the fore 
of the question. 

1. Because that's what X believe. 

Q. Sased upon what? 

A. Based upon ay entire knowledge of what we 
know about individuals and eonsuaer behavior and 

psychology. 

Q. Shat do you know about the proceeding 
with regard to Rose Cipollone’s deposition? 

MR. SLEAKZ.EYi objection to the fore 
of the question. 

A. X know nothing about Rose Cipollone. Xn 
fact, X didn't even know it was pronounced that 
way. X thought it was Rose^Slpollone (phonetic) 
so X know nothing about her deposition. 

Q. what do you know about Rose Cipollone? 
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Kassarjian -..direct 

A. Nothing, She is soae lady that's suing 
somebody. 

Q. what do you know about tht lnferaation 
that Joal Cohan had with ragard to Rosa Cipollone? 
A, I know, don't ask how, but X know ha had har 
deposition. X baliava, basad on tha stataaants 
that X raaaiber Croa his daposition, that's all ha 
knew about Rosa Cipollone. 

fl. What other information did Joel Cohan 
had whan ha concluded that ha could testify with 
ragard to what Rosa Cipollone's likely perceptions 
ware in tha 1940s? 

HR. BLEAKLEYt Objection to tha fora 
of tha guastion. 

A. X have no idea what ha had. X baliava that 
ha only had har daposition but X know nothing 

also. 

Q. It's your testiaony that based upon 
that, he could not conclude what har likely 
perceptions ware in tha 1940s. Is that right? 

A. No, it isn't. 

Q. What is your testiaony? 

A. My testiaony is that t eannot iaagina what 
inforaation he could possibly have to allow hia to 
conclude that. 
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Kassarjian - direet 

Q. Is it your testimony that thara is no 

2 way Cor us to dataraina what Rosa Cipollona 

3 perceived in tha 1940s? 

1 MR. BLEAKLEY« Objection to tha Cora 


oC tha question. 

€ A. Thara's no reliable or valid way that X know 


Q. Is thara any way to dataraina what 
9 Rosa Cipollona's perceptions wara in tha 19SQs? 

MR. BLEAKLEYi Objaetion to tha Cora 





oC the question. 


12 A. There’s no valid way that X can think oC 


Q. Xs thara any way to dataraina what 
Rosa Cipollona's perceptions wara in tha 19€0s? 

MR. BLEAKLEYi Objaetion to tha Cora 
oC tha question. 

A. No. It's still too long ago. 

Q. Xs thara any way Cor us to dataraina 
tha pareaptions oC Rosa Cipollona in tha 1970s? 

MR. BLEAKLEY t Objaetion to the Cora 



oC tha question. 


22 A. 


Xs thara any way Cor us to dataraina 


what Rosa Cipollona’s perceptions wara in tha 


25 | 1980s? 
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MR..1LE4KLEYI Objection to th« fora 
of the question. 

4. IC lt'i in the vary recent post, perhaps, 
just perhaps, by long-depth interviewing and other 
psychological and projactlva techniques, parhaps 
it's posslbla to gat an inkling ©£ what sht was 
parcalving in tha racant past but in tha long way 
past, no way, Josa. 

Q, Hhan you say pareaptions, did you aaan 

to includa htia beliefs? 

A. Anything you want to Includa, any 
psychological factors you want to includa, 
ballots, pareaptions, values. 

Q. Attitudes? 

A. Attitudes, yes. ' 

Q. Knowledge? 

MR. BLEAKLCYt Objection to the fora 
of tha question. 

A. X * a willing to throw that in except that 
I’ve got this distinet feeling you are sueking at 
into a trap so X shall wiggle a little bit. 

Q, You do whatever you think is 

necessary, sir. X'a not trying to put you into a 
trap. I'a trying to find out what the truth is. 

A. Knowledge also. 


I 

I 


i 

| 
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Kassarjian - direct 

Q. Sage 157, we don't have any notes on 

l 

there but we do have underlining, 

\ 

A. Yes. That's a bad habit I have. I read 
with ay pencil and I write comments and I 
underline things. Especially if I didn't 
understand a sentence. I'll go back and word by 
word underline as X'n trying to understand it. 

That's all it aeans. 

Q. Do you have any comaents with regard 

i 

to Dr. Cohen's testimony which appears on page ! 

157? i 

! 

MX. BLEAKLEY i Objection to the form 

of the question. | 

< 

i 

A. Not that I can remember. 

Q. Page 158. ! 

A. My comments are. "Okay-perceptions-recall ! 

t 

I 

and Follay-not enough. Implies advertising | 

carries the weight of information environment. , 

Going too far.” I 

Let me see what-this is about. ! 

(Examining document.) Ho is talking about 
something about reemll hero. My comment is that 
he is implying somewhere that advertising is 
carrying the weight, the entire weight of the 
in fornation environment, what I'm calling the 
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Kassarjian - direct 

leitgeist, tha times, tha knowledge that's out j 

thara and tha information that’s out in tha raal 
world and tha weight of that is being earriad by 

i 

advartlsing and X just think that’s gona a little 
bit too far. That's all. 

Q. What doas the okay refer to? 

A. okay, that's fine. Let's sea. (fxanining ! 

! 

document.) There's a stataaant hare that says, W X j 

feel it's appropriate to look not only at what j 

Rosa Cipollona recollects but also at the content j 

| 

of advertising of tha period to sea if her j 

l 

t 

recollections and tha content are consistent." So 
X said okay, look at them. | 

l 

Q. Is that accepted scientific research ! 

I 

in the area of consumer behavior? 

HR. BLCARLCTt Objection to the form j 

of the guestlon. 

i 

A. To see if a person's recollections of 
something and what was really out there are j 

consistent, X don’t know of * any studies that do 
those kinds of things outside of soee legal trial 

i 

i 

somewhere. This is not a burning issue in the ! 

world as to whether a person’s recollection of 
advertising forty years ago is exactly the same as 
what was really out there' forty years ago. We 
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Kassarjian - direct 

1 knew that there's selected perception end 

2 selective perception. He don't heve to prove 


3 that. 


How do you know that? 

MR. BLEAKLEYi Objection to the fore 


$ of the question. 


7 A. 


There heve been too many studies in the 


8 literature to show that. 

9 fl. Selected reeall with regard to 

10 advertising or with indorsation generally? 

11 MR. BLEAKLEYi Objection to the fora 

12 of the question. 

13 A. All indorsation, all perception. 

14 Q. Page 162. 

15 a. X read these things and X write ayself 

16 little nasty notes and then later -* X said he if 

17 "Bluffing, evidence of selective perception," but 

18 who is bluffing, the questioner or the answerer. 

19 X wish X would be a little sore polite when X 

20 write coaeents down. Whatever was being talked 

21 about. X just thought that either the questioner 


22 or thi 


bluffing here and it was just 


23 a eoaaent to Byself that they are faking each 


24 other out. 


Tou don't know whether it was the 
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questioner or the respondent? 

2 A. Ho, Z don't know what it was about. 

3 fl. Page 191. 

A. This aerely says, this page is nothing 

5 exeept this was the beginning of a new day of 
deposition and so X left this page in there just 
to key ae off. that this was now nine o'clock in 
the aorning and not five o'clock at night. 

Q. Next page, 192. 

A. The eoBBent is, "People hold a particular 
view about pot. Ho advertising.” The only point 

2 I’a trying to Bake here is that Joel sosewhere 

3 said that the view people have about cigarettes 
14 coaes froa advertising, that that's the priae 

cause of their view about cigarettes. And I just 
thought off an exception, that people have views 

about aarijuana and there's no advertising at all, 
18 that giving advertising all that credit is too 
auch. 


20 q. Page 228. 

21 A. Consent, 'Possibly had sose 

22 effect--considerable rather strong. He don't 

23 know. Siaply DK,” which stmnds for don't know, 

24 "Siaply don't know.” The stateaent is, *X think 

25 to a considerable degree". -- let ae start 
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again. "As on* example, th* growing aceeptibility 
of saoking. by wenn is, X think, to * considerable 
degree due to th* advertising *££ort directed 
toward making the product nor* acceptable for 
women." My coaaent was maybe, just aayb* it has a 
saall e££ect but to call it a considerable degree 
is auch too strong. Me don't know. He just 
siaply don't know. However, ay own b*ll*£ is that 
it is just a saall part o£ th* tiaes and the era. 

Q. Hhat research do you base your own 
belief on, sir? 

a. X actually don't need to. Xt's 25 years o£ 
research is your answer but X don't need to do 
that because on page 229, Cohen starts a long 
discussion about all o£ the various factors that. 


15 

17 

18 

19 

20 
21 
22 

23 

24 

25 


go into people sacking, not saoking, people having 
beliefs and so on. X did not writ* these down, 
tthat X did was X wrote down th* page numbers that 
he talks about each of th* various important 
factors that go into saoking, information 
environment and so on. So on page 230, he talks 
about psychosocial factors. 231 he talks about 
physiological responses and^physlolegieal 
responses to habit and nicotine and so on, X 
guess. Pag* 234, he talks about the soelal 


j 

I 


j 

i 

I 

i 

I 
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Katsarjian - direct 

pressures toward* lacking in the information 
environatnt. 234,h* alio talk* about the impact 
of tho simple information environment. 234 hm 
talk* about r*f«r«ne« group* and th* impact that 
rofortneo group* havo on an individual'* boliaf 
sy*t«m and hi* behavior. 235 hm talks about th* 
important* of face-to-face p**r groups and th*ir 
impact on smoking, consumer behavior. 235 again 
h* talks about personality and motivation and 235 
he talks about communication and so what he has 
don* her* is presented a little simple model of 
all of th* things that go into this information 
environment. You'll notice that communication is 
just on* small part of that and one small part of 
communication is advertising so that is th« answer 
to your question. I agree with Joel and it also 
answers whatever your question was. 

Q. rag* 242. 

a. The comment is "Exaggeration" underlined and 
then th* words "may have.” The comment, "Soeial 
sciences that leads to th* inescapable conclusion 
that advertising is likely to have a significant 
impact on people's behavior, particularly 
advertising of th* magnitude represented in the 
cigarette marketing and advertising," I think 
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Kassarjlan - direct 

i 

that's an exaggeration. Inescapable conclusion? j 

i 

Hhew. Had ha said eigaratta laads to tha 

i 

inescapable conclusion that eigaratta advertising 
■ay hava — ha usaa strong words but this is ona 
saart tallow. 1 lovo tha guy. Ha says is likely 
to hava. Better yat ha had said nay hava, ha 
would hava baan claanar. 

Q. You would hava agreed with tha 
stateaent It it was aay have? 

MX. FAKXXSH i Objection to the torn o£ 
tha question. 

k. Inescapable conclusion that it aay hava? j 

How can you disagree with Inescapably aay hava? 

Do you sea what it's saying? It's cancelling each 
other out. 

Q. Mould you agree that that eigaratta 
advertising aay have had a significant inpact on 
people's behavior? 

MX. 1LC1KLEY t objection to tha fora 

i 

of tha question. j 

i 

k. X can't disagree. It aay hava had. it aay 

i 

not hava had. That's what you've asked and I'a ! 

saying X didn't, it aay or lay not hava had. ! 

q. How do we deteraine whether or not it 
aay or aay not have had an affect on people's 
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Kaaiarjian • direct 
behavior? 

* * I 

MS. BLEAKLEYt Objection to the fora 
of the question. 

A. My opinion is that if it has had any effact 
at all. it's a very seal! vector into the actual 
affeet. There are aany things that go into the 
affect, just as Joel said three pages before. One ; 

I 

of these is eoaaunication and a saall part of j 

i 

eoaaunication is advertising. That I'll agree j 

! 

to. How we convert that to the sentence aay or j 

i 

aay not have had effects, do what you want with j 

i 

it. ; 

Q, Can these various eleaents or these 

i 

various vectors have different degrees of effect | 

on different eonsuaers? 

t 

MS. ILEAKLEti Objection to the fora j 

I 

of the question. j 

A. Possibly. i 

j 

Q. How do you know whether or not one of 

j 

these vectors has aore effect and aore effect on > 

t 

i 

one consuaer as opposed to another eonsuaer? , 

ms. Passzshi object to the fora of j 

the question. 

A. Consuaer behavior does not study the 

individual consuaer. Hhat we talk about is groups 
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1 of comuitri, Ho are interested in boss 

2 behavior. These differences between individuals 

3 and there are differences, individual differences. 


4 almost off of our 


■eh relegates to the jargon 


5 word called error tera. You try to reduce that 

6 error tera statistically and when you are testing 

7 significance, you try to wash it out so we are not 

8 really interested particularly in the individual 

9 consumer but in classes of consumers and typleally 

10 in the field, the individual differences are 

11 relegated to error tera. 


There's a consent on the top of page 


13 243. 


14 A. That follows what we were just talking 

15 about. The statenent is, "But so do other 

16 people.” Advertising Is likely to have a 

17 significant iapaet on people's behavior is Joel's 

18 consent and ay eoaaent to that Is but other people 

19 also have a significant iapaet on people's 

20 behavior. That's all. 

21 Q. Continue with'your consents. 

22 A. Then X have written, -Brand switching is 

23 critical.” Shat Joel has said here is that it’s 

24 preposterous to believe that cigarette eoapanles 

25 would spend up to 92 billion on advertising if 
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they expected it not to have an lepect on people'* 
sacking behavior. That la truly a prepoateroua 
idea, Joel Cohen aays. 

X think he aissed the point. Almost 
all of thla 52 billion in advertising ia to get 
conauier* who are aaoking to switch. X don't have 
the aetual figures but X know that if you can get, 
especially at that tiae, change, consular 
preferences and aarket share by one percent, every 
one percent change in aarket share of a company 
could aean Billions and Billions of dollars of 
profit and so for a coapany to spend Billions to 
get brand share switching, brand switching, just 
one percent, two percent would aean Billions of 
dollars of profits after that advertising cost sO 
this enoraous advertising that was done at the 
tine was priaarily aiaed at brand switching. 

How, soae of it aay have acted to 
perhaps bring a few people into the aarket. That 
isn't the point I'a getting'at. The point is that 
the reason they spent the «2 billion wasn't to 
suck new people into the aarket. That would have 
been a waste of aoney. The purpose of it was to 
switch brand shares by one, two, three percent 
because Billions were involved.. 


j 

i 

! 

i 

j 
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* 

fl, What facts do you bit* your statement 
on that the purpose of these 92 billion in 
advertising wu for brand switching? 

i 

HR. FARRXSHt Objact to th* fora of | 

tho question. ! 

i 

A. That's ay bollof of what that advertising is ! 

> 

t 

about. j 

Q. What do you bast that on? j 

| 

A. 25 ytars of experience in the field. 

Q. What facts? 

j 

HR. BLEAKLEX t Objection to the fora j 

I 

! 

of the question. 

Q. Facts, not your experience, what ! 

facts? 

1 

HR. BLEAXLEY< Objection to the fora 

i 

of the question. | 

Q. Concrete faets. j 

i 

A. X have no concrete study if that's what you 
are asking. j 

Q. Concrete facts, did you read a 

doeuaent that said that? 

A. Mo, X did not. 

q. Let's go down the page. 

A. The next word is "Okay.* X'a agreeing with 
soaething. The stateaent is that, "Cigarette 
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companies have engaged in a direet attempt' to 
construct brands that would ba raiponiiva to tha 
naada and wants o£ females." Flna. Okay, Marlboro 

t 

cut out as a female eigarette, Eva as a female ; 

j 

cigaratta. There's ona othar ona, "You’va eoit a 

i 

long way. Baby.” X*va oftan wondarad what a j 

Caaala and a male cigaratta is but okay so X’a 
agraaing. Advertising paopla hava sagaantad tha 
aarkat. So soaa go aftar tha aachos, iota go 

i 

after tha sweat, delicate woaan and others go 

after paopla who prafar to walk a alia, I 

I 

Q. Tha coaaants on tha bottoa, sir? 

A. "Not so sura hara." My handwriting is, 

"Not so sura hara. True for brand switching." 

Now, what does it say. (Exaalnlng docuaant.) 

What ha is saying is that cigaratta eoapanies 
develop cigarettes to appeal to tha faainina 
market and to make it appear much more socially 
acceptable and attractive Cor woaan to smoke and 
X’a saying you’ve overstepped tha bounds again. X 
don’t know if cigarette smoking ean make anything 
appear more attractive or whatever. 

ft. Page 250 is the~next page. 

| A. "Exaggeration." Tha stataaant is 

j"... without any guestlon that cigaratta 
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1 advertising is highly likely to create change in a 

2 person's beliefs and attitudes likely to be of 
2 significant effect on people's purchasing 

* behavior." X'a sorry, Joel, X cannot agree with 
5 you on this. 


6 Q. Fage 276. 

7 A. Bottoa of the page X've written, "Also that 

8 product is risky." The question, X don't know 

9 what the question was. The answer was, Joel 

10 stated, "One of the things that advertising and 

11 aarketing of very low tar filter cigarettes say 

12 have done is to eoaaunieate, at least indirectly, 

13 that there is a safe level of smoking." 

14 My eoisint to that is what those kind 

15 of advertising have done is to reaind people that 

16 the product is risky. This is what X. would like 

17 to call self-destruct type advertising, where you 

18 tell people our produet is not as bad as our 

19 eoapetitor's produet, »hat that is really saying 

20 is we are all pretty bad but ours is not as bad 

21 and where Joel feels that, he feels that low tar 

22 filter eigarette advertising is to coaaunieate a 

23 safe level, ay feeling on this Is that what those 


24 ads were eoaaunicating is there's a safe level 

25 necessarily but that the dean product is 
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Q. Whet did you base that on? Did you 
conduct any surveys? 

x. I'm basing it on exactly what Joel Cohen 
based it on in his statement, which is his 25 
years o£ experience in the field. We are both 
basing it on the saae data. 

Q. Page 278. 

X. "Reminds people it is dangerous." This 

continues along with the previous co&nent that the 
advertising of these low tar cigarettes and 
nentioning of the tar and nicotine content of 
cigarettes just keeps reminding people this is a 
dangerous product. X think that those ads have 
that very specific aessage in thea that the 
product is dangerous. 

Q. There’s underlining on this page. Xs 

that of any significance? 

x. xlaost always neans X couldn't understand 
the long paragraph that Joel talks in. No, X just 
went very slowly and tried to understand what the 
stateaent was. 

Q. Page 279. 

X. Ny stateaent is, "Too specific. Not how 
average consumer behaves." X’a reacting to, "What 
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Z guess la called a dose-response function, 
meaning the relationship between the amount of 
cigarettes saoked and tha likelihood of particular 
problem* arising. That would halp har and paopla 
Ilka her daeida on tha dagraa of riak they wera 
aubjacting thaaaalvaa to by a particular anount of 
aaoking." 

If X underatand thla, if X raaaabar it 
correctly, Joal la aaking for aora inforaation on 
how aarioua and what haalth riaks thara are 
related to tha anount you aaoka, ao if you aaoka 
only threa or four eigarettaa a day, how tarrlbla 
is that. Ba is aaking for that kind of 
information beeausa than tha consuaer could taka 
the risks and could take the negative parts of • 
sacking, tha risks, and tha positive parts of 
sacking, the high you gat or whatever people who 
aaoka say they got and balance then and cone to a 
conclusion and ay feeling is that Mrs. Cohan or 
other paopla do not aaka these kind of decisions. 

X know Joan fairly wall, quite wall, and she 
saokas cigarettes onca in a while and she doesn't 
go around saying negative 16 points, positive is 
points, therefore, X 
shall . . . ae don't do that. 
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2 A. 


Q. Pag* 281. 

My conaent, th* question, "too specific. 


3 Talk nolar but answer Molecular." That's all 

4 jargon, folks. That's all plain undiluted argot 

5 and jargon. Molar is a technical tore leaning the 

6 big picture, the solar view of things. Molecular 

7 is jargon aeaning th* tiny, teeny weeny pietur*. 

8 What I’a saying her* is that Joel is being such 

9 too specific. I know what he believes about these 

10 kinds of things and he talks about these nolar big 

11 pictures and narrows it down to a tiny little 

12 thing and foeuses in on that and that's all Z mean 

13 there. 


14 Q. You don't think that that can be done 

15 in the area of consuner behavior? 

16 A. You can do your processing, your analysis at 

17 th* eolar level or at th* eoleeular level. You 

18 prefer th* eolar although see* answers cob* free 

19 th* teensy weensy atoaistic level. 

20 Q. Why do you say it's too specific, sir? 

21 A. X don't know. Balt a Binut*. Let Be read 

22 this. (Ixaeining doeuaent.) X'b having a 

23 terrible tie* understanding what this page says. 

24 Xt's these long convoluted sentences and X don't 

25 know what what X was thinking about. X haven't 
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get the vaguest idea of what the page said'. 


177 


2 

3 

4 

5 

6 
7 



8 

9 

10 

11 

12 

13 

14 

15 

16 
17 


18 

19 

20 
21 
22 

23 

24 

25 



Q. Page 288? 

A. Question mark arrow, "Is there a survey? 

I'm not well informed," arrow, "Narrow answer to 
Cohen.” Let's see. (Examining document.) 
Apparently there was about four or five pages of 
arguaent between Mr. Edell and Mr. Bleakley which 
I just threw out because X wasn't about to carry 
it. X lost the question. X simply don't know 
what the question is now. That was several pages 
before and like a jerk, x threw it out but the 
answer is, "Let ae illustrate the point." Somehow 
he is talking about a survey or doing a survey and 
asking people if it's hazardous to their health 
and I was asking myself is there sueh a survey, X 
don't know anything about it. I'm not well 
informed of these kinds of surveys and that’s in 
there so X'a asking myself a question is there a 
survey or is it a narrow answer that Cohen is 
trying to give about something that he knows or is 
it a broader question but other than that, X don't 
know. 

Q, what surveys are you not well informed 
of, sir? 

MR. PARRISH t Object to the fora of 


i 

j 

i 


i 

i 

1 
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i 
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the question. 

X. Let ae illustrate the point. X think if you 
carry out a survey and you ask people is saoking 
hazardous to your health or you ask people does 
cigarette smoking cause eaneer and then it 
continues, X don't know if this is a hypothetical 
answer or whether he is talking about a survey 
that really exists and that's what ay eoaaent is. 
Is there such a survey, is it a real thing you're 
talking about or is it hypothetical like you are 
aaking it sound. That’s what that consent on the 
page is about. 

Q. You don't know of any such survey. Is 
that what you are saying? 
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MR. BLEXKLEY s Objection to the form 


of the question. 

x. x don't know of any such survey. 

Q. Now you know why we have four pages of 
eolloquy. Page 290. 

X. X don't know what that is but X do reaeaber 
that soaewhere in the Cohen thing, you are not 
supposed to do that. 

Q. Colloquy? You %re right. Page 290. 

X. My eoaaent, "Saoker do net do this type of 
analysis. Only information processing researchers 
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do >ueh things..* Answer* *My testimony is that 


2 people think About positive and negative reasons 

3 Cor angaging in a bahavior as ona of tha things 



thay do in loading up to tha aet of continuing or 

5 caasing a bahavior. to tha extent that paopla 

fi hava a battar understanding of not only potential 
and, hence, not necessarily iaaadiate or 
personally relevant outeoaes but oC sore iaaadiate 
9 effects, you increase tha likelihood that thay 
would aaka a decision either not to start sacking 
in tha first plaea or to discontinue saoking.” 

2 what Joel is saying hare is that if people 

3 have enough inforaation, they will do an analysis, 
X don't know what it's called, a eost benefit 

. 

15 analysis, a positive-negative analysis or 

6 something and make a decision if they have enough 
inforaation. X'a saying the average consuaer does 
not behave that way. X appreciate that 

19 inforaation processing models elaia they behave 
that way but X claim they do not. Feople make 
decisions, Beriod. Do it and then find the 


reason why, 


How do they aake decisions? 


24 A. They make then. 


Based on what? 
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MR.,BLEXKLEYi Objection to the for* 
of the question. 

A. Based on whatever they've got. People do 
not sit down. X’a willing to bet that you do not 
sit down, even when you buy a aajor thing like a 
car, and sake a big long list that says good 
things about the Ford, bad things about the Ford. 

X 1 a willing to bet that you don't say this is 
worth three points and this is worth four points 
and X totaled it up and get 82 here and 78 here 
and you go out and buy this car because it's a 
four-point difference. I don't believe you buy a 
car that way. 

Q. X understand that. But let ■ • ask you 

this. Do you think that people sake a decision 1 
looking at seat of the pros and soae of the eons 
of that decision? 

MR. BtEAKLEYt objection to the fora 
of the question. 

A. They aake decisions. *Soae sake thea one 
way, soae aake then another way but they aake 
decisions. All we know is that they do not go 
through this kind of analysis. 

Q. you aean actually put it down on a 
piece of paper or going through the pros and cons 
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In their Bind? 

A. X don't eare whether thty writ* it down or 
not. That's not tho important point. Tho 
important point is, positive and negative raatent 
for engaging in a behavior, X don't think that a 
parson sits down who doesn't neka and decides on 
all positive and negative reasons to start smoking 
and smokes. X don't believe a person sits down 
who is a smoker and says on the next cigarette, 
let’s see now, shall X smoke this cigarette, let 
me think of all the positive reasons and let me 
think of all the negative reasons and then based 
on those numbers, lights the cigarette or doesn't. 

Q. What do they take into consideratlen? 
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MR. PARRISHt Object to the form of 
the question. 

A. whatever but they don't go through that 
analysis. 

Q. How do you know that? 

A. Rased on my 25 years of experience in the 
field. 

Q, You don’t know what process they go 
through but you are sure that they don't go 
through a process of weighing the pros and the 
cons, xs that right? 
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MR. BLEAKLEYi Objection to tho Cora 
of tho question. 

A. Can you toll >e an instance, except aaybe 
the purchase of a hone, where you did that? Do 
you do that when you think about crossing a 
street? X wonder if X should cross. The pro is X 
want to get across the street but the con is that 
X could get killed by a taxicab. That's not 
nice. But if X get hit by the taxicab, X sight 
sue and sake a aint but X night break a leg but 
that isn't nice; therefore, X shall eross. of 
course not. You cross the street. That's all 
I'll say. You don't go through this process on 
•very decision. 

Q. For whieh decisions does one go 
through a weighing of the pros and the cons? 

MR. BLEAKLEYi Objection to the fora 
of the question. 

A. Maybe none. Xf any at all, only very aajor 
decisions like switching a job to another city, 
buying abig hone, soaething very iaportant and 
very aajor. 

Q. Are your thoughts on the subject 
accepted by other colleagues in your field? 
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MR. BLEAKLEYi' Objection to the fora 
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&. X believe so. 

Q. ly whoa? 

HR. BLEAKLEYt objection to the fora 
of the question. 

A. 8y whoa? 

Q. yes. Are there colleagues in the 

field of consueer behavior who have written on 
this subject in which they agree with your 
eoBaents? 

A. I would suggest you take a look at any of 
the textbooks and then try to decide whether X'a 

out in left field or not. 

Q. Direct ne to one textbook thet would 


\ 

I 

I 

I 


i 

i 


j 

i 

i 

i 


15 

Id 

17 

18 

19 

20 
21 
22 

23 

24 

25 


substantiate what you just said. 

A. No. X will direct you to textbooks that 
will talk about consumer behavior but X doubt if 
there's a single textbook that talks about the 
decision-aaking process in crossing the street. 

Q. The decision-making process period, 
sir. You are the one that used the exaaple of 
crossing the street, not ae. 

MR. BLEAKLEYi Objection to the fora 
of the question. 

A. Almost any textbook will have that kind of 
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information. You want me to list a few? 

fl. Yt*. 

A. William Wllkm callad Consumer lehavior. 

Q. It that a good book? 

A. Good book. 

Q. Any othar bookt? 

A. Thomas Robartson antitlad Consumar Behavior, 
good book. 

g. faga 301. 

A. My comment, "Giving impression thara is a 

logical decision hara. Do not bahava lika a 
conputar. Maka decisions period - on next 
cigaratta - until tiaa to quit whan tha negatives 
outdo tha positives." It's exactly tha same 
consents, exactly tha same topic. Ha arm talking 
about how people maka decisions, whether they 
bahava lika computer and I'm saying they do not. 
They maka tha decision and than if you push them 
for reasons, they concoct reasons or give you 
reasons but tha decision is-made. It's a gestalt 
decision that's made at once. 

Q. When you say a gestalt decision, what 
do you mean? 

A. All the little vectors coming into it and 
mixing them up and that's what causes the 
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Q. Hhen you toy til the vectors, you tro 
ttIking about til tho interaction that t person it 
exposed to. Correct? 

A. Not txpottd to. All tht information they 
chooie to utt or not utt. 
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S. Mow do you know what inCorattion t 
eontuatr ^chooses to utt or not utt? 

A. That’* tn individual dteition. How do wt 
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know? Thtt't t rttttrch atudy I tuppott that ont 
could coneoct. 

Q. Htvt you tvtr dont tueh rttttrch? 

A. No. 

Q. Htt tnyont? 

A. X don't know. • 

g. Ptgt 310. 

A. Poor Jotl. Ht htt gottan trappad into 
cltiaing ht could predict tht behavior of a tingle 
individual and ay coaaant it that, ’In general,* 
you alght be able to explain why people behave at 
they do, "but you can't ever do that for the 
apecific perton. That'i all. 

Q. Page 313. 

A. My wordt on top, "Don't and can't," whatever 

that it. Later X tay, "Exaggeration, don't think 


I 
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i 

I 
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the tools for a.specific person, don’t know *11 
the available vectors." It’s the seme coesent. 

The issue is whether our science is so edv&need 
th*t we e*n predict whet * single individuel is 
going to do end X just feel thet no, we cennot, we 
do not end thet this wes e bit of e exaggeration, 
kind of en edvocecy exeggeretion. 

Q. As opposed to predicting whet e 
consumer will do in the future, is your reseereh 
in consueer behevior such thet you cen, by looking 
beck et e person's life, drew conclusions es to 
whet they would heve done? 

MR. ILEAKLXYi Objection to the form 
of the question, 

A. Not for the single individuel. H* cen telk, 

^ efter the behevior, the ect heppened, then we try 
to telk ebout why people in generel eight beheve 
thet wey but X think thet eny tiae you t*l,k ebout 
the single individuel, you get into trouble. 

Cen X give en exaaple? Suppose we ere 
looking et the behevior of individuel*,leaving e 
football geae. The football gee* just ends. He 
ere in e helicopter wetehlng. He predict thet 
everyone will walk away free the arena toward the 
perking lot end sure enough, we photograph end 
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■or* likely thin not, overwhelaing nuabers' of 
people *r* wilking to th* parking lot. Theories 
ir* proven. After gases, p*opl* go to parking 
lot. 

But wh*n hi look i littl* closer, 
there’s occasionally i p*r>on who, rather thin 
walking fro* th* ar*ni to th* parking lot, is 
walking fro* th* parking lot to th* arena. 

There’s no way w* ean prediet that unless we kn*w 
everything. They *ay have forgotten their 
u*br*lla, they aay have gotten the day wrong and 
they think there’s son* other gas* that’s going to 
go on the next tia*. They aay be so daan drunk 
they don’t know what direction they are going. Hi 

don’t know. 

Unless you take that individual and 
subject hi* to th* aost thorough exaaination, 
which w* just can’t do, w* don’t have th* tools to 
do it, we can’t aak* a prediction on the 
Individual, a* can talk until wo ar* blue in th* 
fae* that people will leave the arena and go to 
th* ear but w* can’t predict on th* person who 
will go th* other way. 

Q. He can try to assess the probability 
that a person will walk to th* parking lot, can’t 
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MS. BLEAKLEY t Objection to the fora 
oC the question. 

A. When you talk about probabilities, you are 
not talking about the probability of a single 
individual. You have to be careful. The 
probability data coats froa the aggregate. 

g. I understand that. Can you establish 
the probability that an individual will walk to 
the parking lot after the gaae? 

MX. BLEAKLEY< Objection to the fore 
of the question. 

A. Can I actually put a nu’.ter on it? is that 
whet you are melting? 

g. Probability, aore probably than not 
the person will walk to the parking lot. Can you 
draw that conclusion froa the exaaple that you 
gave us? 

A. X would sake a prediction that people should 
be walking to the parking lot, yes. 

Q, And aore likely than that -• 

A. X don't want to use the words. Does that 
aean 51 percent or does it aean 82 percent? 

g. 51 percent, aore probably than not. 

A. X won't draw that conclusion. Xf you want 


l 


I 


i 

* 

) 

i 

i 

i 

i 

i 

t 

j 

i 

i 

i 

i 

i 


waga and spinelli 

certified shorthand reporters ' 


401 NennfWW A»mu» 
Win Or»ftf«. N. J, 070S2 
20V731-ISIS 


2G17006S28 






18 9 


10 



11 

12 

13 

14 

15 

16 


17 


18 

19 

20 
21 


22 

23 

24 

25 



Kimrjlin - direet 

to say will lost likely walk, I'll aecept It. The 
ninut* you talk about nuab«r* lik* 51 p*re*nt or 
17 percent, why 1* it 51 and not 32 percent or 97 
parcent? 

q. You ar* willing to aay that Best 
likely tenon* leaving th* gaa* will walk to th* 
parking lot, how«v*r. Correct? 

MR. BLEAKLEYt Objection to th* torn 
ot the question. 

A. Y*«. 

q, (that do you base that on? 

&, 25 years ot experience in the tield. Also 

there’s a lot of literature on this by th* way. 

Q. What literature is that, sir? 

A. Just a whole lot of literature in the 

nodeling literature, stochastic aodellng ot 
aggregate behavior, a* are talking aggregate 
behavior now. the whole area of aatheiatical 
aodels inconsumer behavior is in this ballpark. 

Q. 314. 

A. My eoaaent, "Don’t know how can be don* for 
single individual. Berhaps clinical psychology 
can sake a hypothesis but that is all." Later I 
say, "No way to aeasure extent of influence. 

Total lnfor*ation environaent, totality of facts 
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has affeet. What part is Advertising And 

1 

proiotion. Net aeasurable.” (Examining 
doeuBAnt.) Shat Joel is saying is that the 
principles used to Avaluat* th« impact of 
advertising on aggregates, on bunehas of people ! 

can be used to evaluate the iapact of advertising 

j 

on any given person. j 

I 

fl. Tou disagree with that? 

A. I disagree with that. j 

Q. Is there any literature that supports 

» 

* i 

that statement? j 

i 

k. I have as such literature that supports that i 

statenent as Joel has that supports the opposite 

i 

stateaont. Neither oC us have any in other words. 


Q. Let's continue with the consents. 1 
A. nhat Z'n saying here is that naybe, just 
aaybe an individual trained in clinical psychology 
who tests the patient on the coueh and goes 
through some kind of an analysis here can sake 
sose hypotheses. Not factsbut seta hypotheses, 
assumptions, stateaents about how a single 
individual night react. Maybe he can sake 
hypotheses but in eonsuaer behavior with the tools 
we've got, I don't believe that's possible. X 
think there's no way to asasure the extent of 
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influence th4t advertising has on 4 single 
2 individual. We don't do thot. a* novor do th4t. 
when we talk of effects of advertising, wo or* not 
tolking about effects of advertising on Mrs. 

Jonos. no *r« tolking of about offsets of 
advertising on women, on yuppies but never Mrs. 
Jones. That's all. 

Q. Page 316. 

A. My comment, "Cannot know speeifie body. 

Only rough approximation of what was available, 

11 eg., Follay study. DK," that is, don't know, 

"what she read or was exposed to. Perhaps only 
movie glamour magazines.” 

Now let's see. (Examining document.) 

5 Poor Joel, he makes the elalm in here that he 

6 knows what specific body of advertising Mrs. 
Cipollone was exposed to and he knows because she 

18 says so somewhere so somebody told him and makes 
9 statements that he knew what speeifie body of 
20 advertising she was exposed to 45 years earlier or 
whatever earlier and Z feel there's no way of 


22 knowing that. There’s no way that Mrs. Cipollone 

23 could have known what she was exposed to or could 

24 possibly remember 45 years ago. I think even very 

25 drastic techniques, interviewing techniques would 
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not be able to draw that out. Thera is no way of 
knowing what sha was exposed to at th* tia*. 

Q. Evan in a hostila deposition 

proceeding? 

A. Evan that. Z was thinking aora and than X 
figured don't open that can of worms of drug 
interviewing with -- 

HR. BLEAKLEYt McDonald's worts? 

THE WITNESS f Yes . 
fl. rage 317. 

A. Especially by the way hostile deposition 

proceedings. "Doubt that she ean re member. 
(Perhaps prompted) This is questionable." Rosa 
Cipollone, according to this deposition, X got th* 
impression Rose Clpollone shewed some ads or was 
shown soma ads and sha said sha remembered seeing 
those ads and then Joel Cohen said having seen 
those ads, da da da da da da. 

What I'm saying is X have a great deal 
of difficulty believing that any Individual can 
remember the totality of th* ads they ware exposed 
to 45 years earlier or 40 years earlier or 20 

aw 

years earlier. She may remember an occasional 
ad. More likely she was shown some ads and then 
was told sha remembered them or thought she 
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I 
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1 remembered them- and than that became fact, Z knew 

2 myself deep in ay gut X believe X remember aeeing 

3 the original Ronald Reagan ad puahing Chesterfield 

4 cigarettes x think it was but X don't know if X 

5 really saw it or I've seen It since several tlaes 

6 and think X saw it. A person cannot give that 

7 kind of a sure statement of what they did dozens 

8 of years earlier. 

9 Q. Is it your testimony that Rose 

10 Cipollone could not accurately state that she saw 

11 an ad twenty years ago or thirty years ago? 

12 HR. BLEAKLEYi Objection to the form 

13 of the question. 

14 K, X won't argue about one ad. 

15 Q. it what point in time would you start 

1 € arguing about her ability to recall specific ads? 
17 Twenty, thirty, fifteen, five, six, one? 


18 A. 


24 hours. 


I'm sorry? 


20 A. 


24 hours. 


21 Q. In other words, if she testified X 

22 recall seeing a specific ad or ten specific ads 24 

23 hours ago, you would put some credence in that? 

24 A. No. Let me point out something. If X ask 

25 you how many ads were you exposed to yesterday. 


waga and spinalli 

certified shorthand reporters 


405 NefTtlfWW 

W*ft N. J. 07051 

201-731 ms 


eC89GG£TQ y. 




K 


jlan - direct 


194 


2 

3 

I 

S 


9 


yesterday, not 45 year.s ago, yesterday, you eight 
say newspapers, you listened to a bit of 
television, maybe you had a radio on, you might 
say 100, 200, 300. These studies have been done. 
The average Individual on an average day is 
exposed to 2,000 ads. X defy you to remember more 
than a hundred of those 2,000. That was 
yesterday, not 45 years ago. 

Q. That's what I'm trying to find out. 

Xn your opinion how many ads eould Rose Clpollone 
be able to identify that she saw thirty or forty 
years ago? 


HR. SLEAKLEYt Objection to the fora 


18 

20 

21 

22 

23 

24 

25 


of the question. 

A. X don’t have any idea. She will Identify 
some ads. X don’t even know if that 
identification is credible or not. X don’t'know 
if she really saw them or thinks she saw them. X 
feel there is no way to answer that question or to 
test that question of what she was exposed to 45 
years ago, 20 years ago, yesterday even. 

Q. Do you believe that people can recall 
advertising campaigns whieh occurred twenty, 
thirty, forty years ago? 

A. Perhaps. 
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* 

Q. Lit# Winston tastes good like e 
cigarette should, LSMFT. You reaeaber those, 
don't you? 

A. I also reaeaber thea because X use thea in 
ay class all the tine, I also reaeaber a little 
song for Fepsi-Cola. Do you want ae to sing it to 
you? 

Q. No, Those are advertising campaigns 
and theses. Correct, sir? 

A. The'reason X'a avoiding your answer is that 
that's a very specific word to what a campaign 
is. It's advertising jargon and X don't know 
exactly what the word caapaign aeans but if you 
mean something like do you reaeaber the jingle 
Uinston tastes good like a cigarette should, do 
you reaeaber Lueky Strike green went to war, that 
kind of thing -- 

NR, BLEAXLEYi Yes. 

THE WITNESSi Boy, you are old. That 
was world war XX ads. Lucky'Strike green went to 
war. 

A. If you seen that, then if we can reaeaber 
that kind of aeaningful phrase or jingle for a 
long, long tiae and I've written to that effect, 
a. Can people reaeaber a series of ads 
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with similar thaiti for the same product? 

2 HR. BLEAKLEXi Objection to the fora 

3 of tho question. 

A. I don't know what a series of ada ara. Can 

5 they raaaabar individualizad in a bunch? 

6 Q. An ad campaign which they variad tha 
pictorial aapact of tha advartiaaaant only 
slightly but tha basic thaaa of tha ad raaalntd 

9 tha taia, 

A. Possibly. X impact that paopla raaaabar, X 
would rathar awitch -- no, X got it wrong. I’d 
2 rathar awitch than fight. X'd rathar fight than 


3 awitch. X did a graat job of 


ibaring it. 


Q. Xt waa a littla Freudian. 

5 A. X would rathar awitch than fight. that kihd 

of thing can ba reaeabarad and wa can vaguely 
raaaabar that there ware aavaral ada on that aaaa 
jingle or whatever that'a called but beyond that, 

X don't think ao. Xa that what a caapaign aeana, 

20 a whole aarlaa of ada using'tha aaaa phraae? 

21 Q. X never had that auch faailiarity with 

22 tha advartiaing that you probably have. Page 320. 

23 A. "can't know thia” and than tha word 

21 exaggeration. Joel aaya that It is hia position 
25 that advertising ia very important in creating a 
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great d•& 1 of t£e social influence that existed at 
tha tiaa which was transmitted In othar ways to 
Rosa Cipollone. There's no way ha can know how 
important advertising was a bunch of yaars ago in 
craatlng tha social influence that Rose Cipollona 
was exposed to, that is, tha friands she had, tha 
naighbors sha had. How can you probably know what 
the influence of advertising was on that. 

Q. Page 321, 

a. "Whet about pot, cocaine, heroin?" Ha must 
be saying, ha is telling us how iaportant 
advertising is in taking up smoking and X just 
commented to myself how do you explain people 
smoking pot, snorting eoeaine or shooting heroin 
when there's no advertising at all. 

Q. Do you think it would be more likely 
if there was advertising of tha volume similar to 
eigaratta advertising that more people would use 
pot, cteaine and heroin? 

MR. BLEAKLEXt objection to tha form 
of tha question. 

A. X have no idea. 

Q. Could you continue with your comments? 
A. "Ho advertising. Can't know vhat would have 
been. Advertising nay have had some effect.” 
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1 Soaebody asked poor Joel Cohen the itit kind of 

2 question you just asked at, if that and this and 

3 this and that, than what. Ha said, “Is it your 

4 opinion that it is aora probably than net that 

5 Rosa Cipoliona would not hava begun sacking if 
€ there had never bean any advertising of 

7 cigarettes?* And soaebody objected to the fora of 

8 the question and then he answered it and ay 

9 reaction to it was that there's no way that ha 

10 could have known that. That's all. 

11 Q. There's a question there. Whet docs 

12 that lean, your handwritten note? There is a yes 

13 there, y-e-s. 

14 A. Let's see. 

15 fi. Right after you have the 

16 underlining -- 

17 MR. BLEAKLETi On 321. 

18 A. It continues. Soaehow I got the iapression 

19 that if he is saying that the huge nuabers of 

20 people she knew cut back to'seoklng would not have 

21 an lapaet on her, X felt yes. X felt that other 

22 people ere * critical, an iaportant factor in 

23 seeking. Next page X say exaggeration but X don't 

24 know what that was. 

25 j Q. 324. 


waga and spinalli 

certmed shorthand reporters 


401 NonMWW Avtnwi 
W*it Qrtngr H. A 07082 
201-71MIII 




librarv.ucsf.efl^d/atzhitf^gyQ^wtf.industrydocuments.ucsf.edu/docs/nqhlOOOl 


6838 







Kassarjian - direct 

* 

A. "Cross ajtaggaration. ■ Thai* ara ay sun 

2 words. I don't loan to iapaaeh Cohan with any of 

3 thasa phrasas. 

Q. Taras of andaaraant. 

A. Taras of andaaraant, yas. X don't know if 
you'va talkad to hia but wa ara old friands. Did 
X raad what this said? Xt says, "Cross 
axaggaratien. Must hava knowladga of antire 
9 gastalt, tiaes or inforaation anvironaant." Tha 
quaation was, "Xn your opinion ara you coapatant 
to axprass an opinion conearning tha bahavior, tha 
conduct, tha actions that a particular consuaar is 
13 going to taka as a rasult of baing axposad to 

particular advartising," and ha says yas. "Bava 

5 you avar dona that bafora" and ha says, "as x told 

6 you in rasponsa to a ralatad quastion aarliar, tha 
unit of analysis and rasaarch earriad out by 

18 psopla lika aysalf and in particular aa as an 
axpart in consular bahavior is navar tha 

20 individual froa tha standpoint of tasting thaorlas 

21 and publishing papars in scholarly journals." X 

22 said yas, of coursa." X agraa. That's what X'va 

*h» 

23 baan saying. It's axactly what ha says. Our 

24 flaid is not tha individual. That’s tha fiald of 

25 clinical psychology. 
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Q. Fag* 325. 

A. X thought that Tool was trying to outwit th« 
Xawyar her*. Whatever it was, X just had this 
kind of fooling, this bantering apd oach ono was 
playing gaaos with tho othor. 

Q. Mot liko this? 

A. Mo, it wouldn't bo liko this at all. It's 
just a eoRBont to myself that ho is trying to 
outwit tho lawyor. Than X said to myself that's a 
mistake as if X would ovir do anything like^ that. 
Th«n lator X havo,. "Okay, do it but reliability 
and validity suffors. Small poreontago of 
variance can be accounted for.” 

Q. what are you referring to? 

A. What ho is saying is that in our field, wo 
do not study tho individual but wo study 
aggregates, bunehas. Then he is saying, however, 
tho me principles, in studying a bunch, can bo 
applied to studying the individual and, therefore, 
X can aak* claims about individual behavior and 
X'> saying go ahead, sake all tho claims you want 
but the validity and the reliability of any claims 
you make are going to suffer a great deal. 

When you mako claims about an 
individual, there's a large error term, that is. 
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you can only gups* 4 little bit b«tt*r th4n 
2 ehane*. That's what Z ii4n by only 4 *«4ll 

percentage. Variance C4n bo accounted for. You 
c4n *4y 4nythlng you Mint but don't expect it to 
bo r«ll4bl«, v411d or credible. 

0 . 331 . 

4. There's th« third doy. It's 4 not* to 
nystlf that w* are starting ov*r again. "Point*! 

9 out thtt product net safe! frobl*Bs-did that 

nuch." i haven't got th* vagu*st id«a what that 
scans. (Examining document,) Soaething about the 
risks of sioking and I guess I'm saying that if 
13 soa*thing *ls*, th* advertising pointed out 

probleas but X don't know where ay thoughts were 
at th* tla*. 

Q. Pag* 334? 

A. My consent, "True but that is not th* 

16 goAl--s**at to reaind eonsuitrs at point of 
consuaptlon of health risks." His answer to a 
question was, "As Z look at'that warning in 


21 conjunction with th* intonation available to 

22 consuaers and the aabiguity of that intonation, 

23 ay opinion is that it is not adequate to alert 
consuaers to the nature and severity of the risks 

25 they incur in sacking cigarettes." 
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Z£ X resesber correctly, this pert of 

2 tht deposition is talking shout the health warning 

3 that's on tho cigarette pseksgts snd on all 
advertising snd h« is saying ho doss not feel thst 

5 thst was sdsgusts to slsrt eonsueers thst this is 
s dsngsrous product. Ho doesn't feel thst heslth 
wsrning wss adequate snd X ssid true, it asy or 
■sy not hsve been sdeguste but thst wss not the 
9 gosl. Whet it did do in ay opinion, whst thst 
heslth wsrning did do very well wss reaind 
consumers st the point of consumption thst there 
is s heslth risk. Xt esy not hsve been the best 
possible wsrning but it wss s good wsrning beesuse 
it reminded the consumer every tine he resched for 
5 the cigsrette, every tine he lit it, whst stored 
hia in the fsce wss thst this is s risky product 
snd unlike aost of the FTC snd Joel, X think thst 
18 wsrning wss s good wsrning. 

p. You didn't write here "True"? 
i, "True but thst is not the gosl.” 

MX. IDlLLi Would you resd bsek his 


22 snswer, pleese, 


X thought thst you sdded another word 


24 there when you gsve us your snswer, 

25 (Answer resd.) 
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Kassarjian - direct 

Q. Tour consent wasn't true, that'aay or 

2 Bay not hava been adequate. Tour eoaaent was 

3 sleply true. Isn't that right, sir? 

MX. BLEAKLEYt Objection to the fora 

of the question. 

&. Those are the notes I wrote down. Are you 
asking 11 what I intended when X wrote it down or 
are you asking ae precisely what the words were I 


9 wrote? 


Q. The words that you wrote were, "True 
but that is not the goal" and you were referencing 
Dr. Cohen's opinion that the warning is not 
adequate to alert eonsuaers as to the nature and 
severity of the risks they incur in saoking 
cigarettes, correct? 

MX. SttAKLEYi Objection to the fora 
| of the question. 

18 A. True. All that is saying is that cigarette 
9 saoking is dangerous to your health and it isn't 

20 listing all the things that-eould go wrong with 

21 you. It's true that it's, not listing everything. 

22 I think it's fulfilling a very iaportant function 

23 personally but it's not listing all the possible 

24 things that could go wrong with you. 

25 Q. Are you aware'of anybody else who 
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agrees with you; sir? 

MX. BLEAKLCYt Objection to the tors 
o£ tht question. 

A. I would guess half tha field. 

Q. Half tho fiald In consuaor bohavior? 

A. Y#«. 

Q. Pago 373. 

A. "Harold doas not hava avidanca," Harold, aa, 

"does not hava avidanea.” Howavar, doasn't hava 
avidanca? X think I’va wrlttan, "Harold doas not 
hava avidanea” and latar, "No avidanca Cor this 
that X hava scan.” Further down, "Okay. Implies 
sha knew of tha dangers of sacking and did net or 
could not stop." 

What is this about? (Examining 
doeuaent.) Okay. Joel is saying hare that Rosa 
Cipollona was in tha category oC people who would 
ba likely to switch.to a safer cigarette and 1C 
tha falladlua cigarette in Caet is a saCar 
cigarette, than people in that category would ba 
■ora likely than that to switch to it. Ha doasn't 
hava avidanca Cor that claim. That's all X'a 
saying. 

Q. what did you aaan by "Harold doas not 
hava avidanea"? 
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A. I don't know. X don’t knew if that's 

t 

Harold, however, or whet thet word it. X don't j 

i 

know. X cen't reed it. It doean't eeke any 
time. 

Q. Your coeeent on the bottos of the 

page? 

A. "Okay." He is saying that the Palladium 
cigarettes were safer and that inferaation was 
eonveyed to her and there were no other obstacles 
in her way of purchasing Palladium cigarettes that 
she night buy it and X said, "Okay" but it's 
important on this word more likely than not, X 

i 

don't believe when that phrase is used it aeam a ! 

) 

t 

percentage nuaber like 51 percent or 28 percent or j 

i 

39 percent. X don’t believe that Cohen believes 
or intended that to eean 51 percent or 19 
percent. X think it’s a turn of a phrase and so X 
want to aake that very point very clear. He are 
not talking about a majority or 51 percent, x 
don't think he is and X know I'm not. 

Q. You are talking about less than 51 
percent, is that correct? 

*• i 

A. HO. 

Q. It could be sore or less? 

A. Xt could be oore or less. He don't know. 
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It's a turn of * phrase and it dost not iaply a 
statistic. 

Q. Pago 378. 

A. My eoaaant, "For aoit products, consuaer not 
a eeaputer. Makaa a daemon. * 

Q. Xs it ilailar to your eoaaants 

previously? 

A. The aarliar eoaaants. 

Q. Pago 402. 

A. My eoaaant, "influence of the variables 

other than advertising." This is very nieo 
because here X agree with Joel. He agrees with 
■a. On page 402, ay eoaaant states, "Influence of 
the variables other than advertising.* Joel Cohen 
is talking about what it would take to get a new 
cigarette accepted and he talks about free 
publicity on the evening news, talk shows, noise 
about the produet, a staapede of eonsuaers running 
out to buy the product. Under those conditions, 
the product could be successful and we agree. 
Advertising, too, but in addition to advertising, 
it's a lot aore. Advertising alone is not enough. 
Q, Page 415. 

A. Just a circle. X don't know. x was just 
kind of aaazed, wondered who the hell was paying 
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the bill. 



Me, too. Page. 4(0. 


3 A. 


“Crap." Oh, dear. Oh, this is where ha 


has gotten hiasaif out on a liab. Na talks about 
S a autual colleague, Bart Waltz, and thay play a 
€ basaball playar gaaa and ha pradictad that Bart 
Waltz would draft Manny Mota or soaathing and tha 
guastlon thara, tha question that tha lawyar 
9 statad was "Xaaarkabla" and X thought boy, is that 
sareastle. Isn't it ramarkabla you could pradlet 
in soaa gaaa. That was all. X was just -- latar 
X say, “Yesl But that's a mouthful." Ha said, 

“You naad to understand tha parson's naads and 
wants, soaathing of their situation, soaathing of 
tha assortment of options presented to than." How 
do you pradlet? You naad to understand all thara 
is about a parson and ay coaaant was, "Yes, but 
18 that's a aouthful.* If you know everything, you 
can pradlet. Fine. 

20 Q. Faga 4(5. 

21 A. Haro I say, “Okay, got off the hook." Joel 

22 had gottan hiasaif way out on a liab and on this 

a* 

23 page ha wiggles right back off tha liab and is 

24 baek on hard ground. That's all. Page 488 -- 

25 fl. And X have a blank page in hare that 
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has handwriting.on it. 

2 A. X have something on tht back. "Opinion of 

3 cohon and Follay, CA,” contont analyaia, "Opinion 
of cohon and Follay, contont analyaia cannot bo 

5 used to offoet of contont analyaia on p-o-s-e of 

6 consumer. "Cauaod" and an arrow. X don't havo 
tho vaguest idoa what that ia. It waa obvioualy 
brilliant and it'a geno forovor. 

Q. Fago 486. 

A. "Koy point, dooa ho havo onough. X OK," 

11 that is, X don't know, "what ho knows or has. 
Question! "You've tostifiod ovor tho last fow 

days that you fool you know about Roso Cipollone 
and that you would know onough about her to 

prodiet hor bohavior. Doscribo for no based on 
that understanding of Roso Cipollone her 
personality. Froa a personality standpoint, what 
18 kind of woman waa Rose Cipollone?" 

At this point X thought fool, do you 
havo onough inforaation to aake that statement, 
got out of that, don't answer it, X can't laagino 

22 you havo onough inforaation but X don't know what 

23 you know. X don't know how auch inforaation you 
havo and so that's what tho comment said. 


Q. How auch inforaation would you need? 


waga and spinelli 

certified shorthand reporters 


401 NemrtWH Avfftut 
W«tt 0w««. N. J. 070S2 
201-731 »«*« 


2017006848 





Kassarjian - direct 


209 


1 

2 

3 

4 

5 

6 
7 



8 

9 

10 

XI 

12 

13 

14 


15 

14 

17 

18 


19 

20 
21 
22 

23 

24 

25 



MR.'BLEAKLEYt Objeetlon to the Cor* 

i 

I 

of th« question. ; 

i 

A. A whole lot to prediet the personality of * 
person, three, four years of psychoanalysis aaybe. 

MR. BLSAKLEY t X need e break. 

MR. EDSLLt Anything to aeeoaaodate 

you. 

(Short break.) 

Q. Let’s start with the suaaer 1987 I 

version, the revised version you have there. 

A. Revised July 1987. 

(Kassarjian Exhibit 3 aarked for 
identification.) 

q. X show you what has been aarked 
Kassarjian Exhibit 3. That’s Professor Pollay's 
suaaer 1987 content analysis. On the first page 
it says, "Put on stand." . 

A. X was auabllng to ayself. (that the hell j 

l 

does a curator mean and Bayba if you put hia on ! 

* i 

the stand, you’ll find out what a curator of j 

I 

history archives aeans. j 

i 

q. Rave you seen his eurrieulua vitae, ! 

i 

sir? 

i. Yes. 

Q. when were you showed his eurrieulua 
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Kassarjlan - direct 
of the questions 


2 A. No, not siailar to that. 

Q. This is more (racist? 

MX. BLEAKLEYi Objection to the fo^B 
5 of the question. 

Q. Sir? 

A. No, it's not aore precise. 

Q. Do you Know whether they were Canadian 
9 or whether they just attended school in Canada? 

10 A. I have no idea who the judqes are. Hhat Z'a 
saying is that it is net clear enough for us to 
find out who they are. 

q. In the left-hand column you have seme 

notes which I can't read on the copy X've been 
furnished. 

A. Too bad. I didn't intend to have this -- 

these are notes to ayself intended to be read only 
by ae. That just kind of says fiddle. 

Q. riddle with respeet to what? 

20 a. All of this detail on how he got judges and 

21 how he did this and how he did that and so I just 

22 kind of got bored of reading it and said fiddle, 

23 you are trying to impress your client. 

^ Q. It wasn't iaportant? 

25 A. It wasn't to >e. 
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Q. Page five? 

2 A. I w4a concerned on this page that the 

3 doctoral students h# used Cor judgta uiri not 
mivt, Aa it turned out l4t«r with th« new 

5 version, I S4W thi instructions he gavt ths judges 

6 whieh were bad new*. He do not have nalva 
subjacts hara and that bothers aa a lot. 

Also all of this detailin 9 on what 
9 kind of jobs these people had, I thought was, 
again X just kind of thought that this was 
foolishness to put this In a report and if all of 
these are so damn important, if this kind of thing 
really, really is important, then why don't you 
tell us the really, really important stuff on the 

5 average age of your, although he hints at it, of 

6 your subjects and whether, and the fact that the 
Canadian and very possibly Cast Indian because he 

18 is asking.them to make assumptions about how the 
world was in different eras of time, the twenties, 

20 thirties, forties, but when'you've got a 22-year 

21 old kid who was not yet born when the surgeon 

22 general's report came out who then has to worry 

23 about the moral climate of the 1920s, 10 years 

24 before he was born, X worry about that', and then 

25 if it’s the moral climate of the united States, 
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1 which is % foreign country to e Canadian and very 

2 foreign to an test Indian, X worry about that. 

3 Q. Didn't you. tell us that you can do a 

4 content analysis with regard to editorials back in 

5 the early part of the development of our country? 

6 MR. PARRISH t Object to the fora of 

7 the guestion. 

8 A. Yes, but you don't tell judges laagine that 

9 you're living in the year 1776 and judge this as 

10 if you were living in 1774. What you say is 

11 according to today's standards, what do you say 

12 and that was a mistake he made. If it's important 

13 to have all this detail about judges, let's talk 

14 about really what's important. Xf it isn't 

15 important, it isn't important. Then we don't need 

16 all the detail. 

17 q. Do you think that there was some 

18 cultural bias that existed in this content 


19 analysis? 


MR. BLEAKLEYi Objection to the fora 


21 of the guestion. 

22 A. Pollay is concerned about that. He is 

23 concerned about impressing the reader about how 

24 closely his panel of judges imitates a jury. It 

25 is almost like a shadow jury. Xf that's 
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Q. Let's turn to page six. 

A. "Probably conducted in Canada." it wasn’t 
•van clear in this paper where this study was 
conducted and so Z was assuming that it was 
probably conducted in Canada, which was a good 
assumption as appeared later. 

Q. It says, "Blacks and Jews study." 

A. Just to remind me oC a couple of studies 
that are out there showing what you were calling 
cultural bias or interviewer bias. 

Q. Whet studies are those? 

A. I don’t remember the authors, there's one 
study that asked people -- there are two of 
them. One o£ them asked blacks during World War 
II, do you think it’s more important to beat the 1 
Nails or make democracy work at home. 

Just a few of us remember "Hake 
democracy work at home" was the code word for 
prejudice, today it's civil rights. In those 
days It was make democracy work. So blacks were 
asked whether it's more important to beat the 
Germans or make democracy work at home and they 
used black interviewers and white interviewers on 
black respondents and the results showed, if I 
remember correctly, with black interviewers, 79 
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percent said it'was more important to males 
democracy work at home than beat the German*. 

With white interviewer*, 30 percent said it was 
more important to make democracy work at home than 
beat -- just Slip-flop. 

Q. There were no interviewers, were 

there? 
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A. No. It's just an example of the kind of 
bias that goes into a study and you have judges 
instead of interviewers. That's all. It's not an 
important point. It wasn't intended for you. It 
was just Intended to remind me of a study. 

Q. There's a statement, "I doubt it.." 

What is that? 

A. "I doubt it in papers," meaning I doubt it 
in papers. He claims the judges were blind to the 
allegations and what it's all about and yet in his 
instructions, it turns out later he told them 
exactly what it was about and the judges were not 
blind. 

At the time that the study was being 
done, at least in the Los Angeles papers, there 
were all kinds of articles about the smoking 
lawsuits, some kind of a lawsuit in Santa Barbara 
that one side or another had won and there was all 
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* 

X kinds of discussion about what the iaplieatiens 

2 were so Z just doubt tho judges wort blind. 

3 Tho rest of it soys, "Flow, ages oro 

4 young.* I ooy hovo discussed thot before. It’s 

5 tolking obout the egos of these judges, eost of 
5 thee being born before the surgeon general’s 


7 report. 

B Q. Where is it indicated thot they were 

9 osked to judge the ods by attempting to evaluate 

10 thea with regard to the standards of the 

11 particular tiae in which the ads appeared? 

12 a. Right at this point although it's also in 

13 the instruetions. They were cautioned as well 

14 about not judging actions in history by today's 

15 regulatory, legal or aoral standards because 

16 aedleal knowledge and laws aay have changed. How 

17 can you possibly judge anything except according 

18 to your present standards? How can you judge thee 

19 by standards you don't have? 


What's this little bell curve over 


21 here? 


22 A. I was trying to, using his figures, since 

23 there was no work product here, beck-analyze his 


24 data and guess the average age because he wouldn't 

25 tell us, and free that X guessed it was 25, 25. 
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It was just ay -statement to baek-analyse his data. 

Next page, X say, "Not the way ads are ever j 

read." 

Q. How are ads read? 

A. Be is asking thee in one place, very 
confusing, here he tells us he wants these people 
to read ads carefully, including all the fine 
print that say well provide clarity of i 

i 

understanding but they need not hunt for hidden j 

clues. Later on he says don't read the fine 

print, that's not the way ads are read, so X don't 

know what he did except that he contradicts 

hisself and X said people do not sit there and j 

take an ad and read all the fine print. They look j 

I 

at the ad. Later he says that he told thee to do ‘ j 

i 

that and X don't know what he did. He eontradiets 
hisself in the two reports. 

Q. On page seven you have coaaents at the 
right-hand coluan that you crossed out. 
k. Yes. 

Q, Hhat are those? 

I 

a. Because last night when X got the new j 

version, X had then together to see what the 
differences were and X was writing a consent on 
the new version, X thought. It turned out X had 
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1 written it on the old veraion so I quickly wrote j 

I 

2 it on the new version because Z reeetbered that j 

J 

3 this had been Xeroxed and I figured if ay copy j 

4 looks any different than your copy, you will juap 

5 down ay throat so I better get rid of it off this 
€ version and put it on this version and then I 

7 couldn't get rid of it and you caught it. 

8 q. i didn't jump down your throat, j 

9 though. i 

10 HR. BLEAKLEYi Not yet anyway. 

11 A. So that's what that is. 

1 i 

12 Q. Turn to page eight. j 

13 A. Nothing. Just blah. Nothing, page nine, j 

14 there’s nothing. j 

I 

15 Q. Whst does the 95 percent aean, sir? 

16 a. He is talking about his reliability figures 

17 of BO percent or higher and Z just thought to 

18 ays elf the deao better be better than 85 percent. 

19 His data is better than 85 percent. 

* i 

20 Q. Then there's a consent, "Not Error in j 

21 logic. - , 

j 

22 A. That's just a duab st^teaent here, "in these 

23 files, any inter-judge differences, whether due to 

24 coding errors or true (and hence to be tolerated) 


25 


differences.- »hat he is saying is there are two 
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kind of «rror, bad anas and the kind you ean j 

i 

tolerate, and X thought eoae on, error is error, ! 

i 

what do you atan by tolarata *o*a and tolarato 
other*. Cut tha bullshit is what X was saying, 
fl. Page tan. 

A. X couldn't figure out what his brackats 
aaant. I couldn't understand his writing style. 

i 

Xn tha new version, X figured it out. Kara X say, ; 

"Oat all tha data workshaats, at catara." Thoaa 

are important. Because in any kind of scientific 

research, one must save your aaterlal so that it 

can be looked over by other people. Otherwise 

it's not just, not good science so X want to get 

those. 

( 

Q. You've dona a number of content 

analyses, have you not? 
a. Yes. 

Q. Hava you ever dona a content analysis 
of inforaation that appeared soae number of years 
ago? j 

l 

A. Surely. j 

Q. Hhat instructions did you give the 
judges who perforaed the content analysis? 

A. One of them concerned blacks and X have to 

define what a black was and one of the questions 
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1 was it there a black in this picture, what it tha 

2 tax, by aala I aaan wearing pantt and looking 

3 aaseuline, by feaale I aaan aayba waaring a dratt 

4 but aayba long hair but looking feminine, parhapt 

5 having breasts, that typa of thing, trying to 

6 dafina what faaala is in an ad, what thair aga is 

7 and gava toaa rangas and than wantad to knew what 

8 thair occupation was and gava toaa choicat and so 

9 on. Noraal stuff. X didn't ask thaa to imagine 

10 what thay thought blacks ware in 1946. X askad 

11 than to talk about what blacks ara. Hera is what 

12 X aaan by black, today's definition. Ha it asking 

13 these people, of course, he can do whatever he 

14 wants. But ha it asking people to not use 

15 standards of today but to use standards as they 

16 were 60 years ago of people who ara only 25 years 


17 old. 


Does ha say that? 


19 A. 


Yes. 


Q. Where does ha say that? 


21 A. 


X road it to you. 


22 Q. X know but X didn't sea "use the 

23 standards of forty years ago.* 

24 A. Ha says thay ware cautioned about not 

25 judging actions in history by today's regulatory. 
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idea he has brought in. Ha gives the 

t 

impression -- as X supposed to shut up or go on? 

So you want details on this stuff? 

Q. Please. 

x. He has 17 judges. Then he talks about these 

judges ranged in age free such and such to such 

and sueh and they had those occupations, giving ] 

i 

ispression to you that there's this wide spread of j 

people, that it's a representative sample of 

people, but eaeh ad was only seen by two judges. j 

I 

Evtry 4d vii only inn by two judgti. H« doosn’t j 

toll ut who thtto two judgtf in. For «x4»plo, w« ; 

i 

i 

don't know that the people who called produet j 

glaaour, luxury, only 2 people saw these ads, net ! 

i 

17, 2. They say have been 48 years old; they cay i 

i 

have been Cast Indian. He know nothing about j 

thee. It doesn't give us data. That's why X J 

wanted to see the work product. I 

Q. How sany judges should he have used? \ 

* I 

is two not onough? i 

i 

i 

A. There's nothing wrong with two. X would j 

I 

have done it slightly differently. X would have 
had all judges rate across categories. He had 
only two judges per category but X think the two 
judges per ad is fine. X'a not objecting to 

401 NwmfWt. Avtnu. 
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that. It's just different than X would have done 
it. That's all. 

Q. Fag* 13. 

a. These things on tha side aro aerely 
repeating what's aerosa tha top because ha has 
this Sunny way oC laying things out. 1938 to 1942 
X kind of daeidad was bafora World War XX typa of 
advartising. 1943 to 1947 was aftar tha war, 1948 
to 1953, sacking, whatever X was thinking of, 
soaathing about stoking, 19S4 to 1959 a lot of 
studios wara baing dona. Tha surgaon ganaral ease 
out in '64, 1945. X don't raaaabar what R aaant 
in 1944. Stronger H in '70. Xt aust aaan 
health. Thera was a period hare where I've called 
and aayba other people have called tha 
self-destruet era where cigarette advartising did 
nothing but tall you how horrible tha product was 
but giving all these health elaits in it and aayba 
that's what X aaant, these self-doetruet health 
ads. That's all. 

Q. at the bottoa it says negative. What 
is that? 

a. "Negative N plus health." Be did a funny 
thing, whan ha is talking about health ads, ha 
has defined two kinds of health ads. Ha has 
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W*ft Oftflft. N. J. 07012 
2Q1-721-IIII 


waga and spinolli 
cartrfied shorthand rtportars 




http//lpgacvJihrarvjjcsf.ea^Dl/atzhitf6^[0 f Q/|aBtf.industrydocumentS.ucsf.edu/docs/nqhl0001 


S9S9GCiI0: 








1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 

' 22 
23 
' 24 
25 


226 

Kassarjian - direct 

* 

combined those kinds of ads that Bight imply saoke 
our brand and you will become macho, sexy, healthy 
end wealthy. You know, if you saoke our 
cigarettes, wonderful, it's better than vitaain 
pills. He is eoabining the kind of ad which is 
very negative, which says cigarette saoking is bad 
for you but if you aust saoke, saoke our brand 
rather than the eoapetitor's brand, with needed 
aoney. anything that had anything to do with 
health he is combining but health, there's two 
things. X would have divided these ads that laply 
healthy condition if you saoke versus those ads 
that imply you are going to drop dead, baby, if 
you amoke and he is combining them together and 

I 

calling then health ads. 

Q. You think that's incorrect? 

A. X would have separated thea. .X would like 
to see what the differences are. 

Q. It is your opinion that that is a 
serious flaw in this content analysis? 

A. Xt depends on how that's to be interpreted. 
Pollay does not interpret his data. He never has 
an interpretation. 

fl. Do you know whether or not Dr. Cohen 
has interpreted Professor Follay's data? 
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X. X don't remember enough on that because •• X 

had (tin tho study. X was watching for it and 

‘ i 

units* I'a wrong, Cohan tartly says it's ona of 

tht things ha raad and dots not interpret it. 

Thay art throwing tha data out and net 

intarprating it and as long as thay don't 

intarprat it, it doasn't aattar. So thay art 

coablning than. No hara in combining than. Tha 

! 

hara is in what intarpratation you giva that. 

This is just a eross-eorralation. Tabla 3 is 
nothing. 

i 

Q. Do you find any fault in tha i 

eatagorias in which Dr. Pollay grouped thasa ads? 

MR. SLEAKLETi object to tha fora of ! 

I 

I 

tha guastion. | 

X. X don't know if X would have dona the saaa 
or not. X don't know. 

Q. faga IS. 

l. Xt this point, X didn't know yat whether ha 

l 

was going to intarprat his rasults particularly or ! 

i 

what was coalng of it and in the '72 to '83 ara, X ; 
put in "nagatlva haalth claims." Xt appaars as * 

if, Pollay doasn't do this, but you look at these 
figures and it appaars as if tho number of haalth 
claims ara increasing between '70 and '83. Sea 
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how th« nu&bers'are dotting bigger? 

Q. Tes. 

A. Tho problea i« if you think About tho «ds 
thAt woro running At thoso tiaes, th«»# voro All 
nogotivo Ada. These woro All Ada that said our 
crappy product is bottor than thoir crappy product 
bocauao wo aro lowor tar, uso oura. That's 
basically tho iaaga thoao cigarotto Ada waa 
giving, it was thoao self-destruct ads. 

Q. what ada? 

A. Tho cigarotto ada at tho tine. 

Q. Old you aoo tho ads? 

A. No. I can ronoabor tho ada of tho 

•ovontios. 
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Q. 

Toll 

BO 

the 

spec 

if ie 

ads. 

What 

bran 

ds? 








A. 

Lower 

in tar 

and 

nicot 

ine, 

sseko 

Carlton, 

and 

then a 

list 0 

f 

bran 

ds A, 

c. 

0 and 

there’s an 

ad f 

or you. 









Q. 

dive 

BO 

all 

tho 

ads 

that you are 


roforring to. 

A. Thoro woro soio liko that for a product 
eallod lolairo. Thoro was period whoro all of tho 
ads listod tar and nicotine eontont. 

Q, I want to know all tho ads you ean 
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A. X have. I've just given all tha ads X can 
raeall. 

i 

Q. That was Cor tan, fifteen yaars ago? 

A. *72 to *83. As it turns out, slnea Follay 

doas not Intarprat those, doas not glva it any 

i 

meaning, tha eouant Is irralavant. \ 

t 

Q. Thar# art no eoaaants with regard to ■ 

pages 16 through 19. 

A. No, no problem. : 

i 

Q. Tou hiv« tht rtviftd vtr*ion? 

! 

A. Right. ! 

{ 

MR. EDELL t Mirk this, please. j 

(Kassarjian Exhibit 4 marked for 

t 

identification.) j 

Q. X show you what has bean marked 
Kassarjian 4. Turn to page five, please, j 

left-hand column. Hhat doas it say? | 

. i 

A. X wrote on tha edge, "Sloppy-usa libraries j 

I 

• I 

and color Xerox or 35 millimeter slides or color 

j 

photos.” on tha bottom, "Sloppy but okay.” j 

Q, Hhat doas that mean? 

ap 

A. Hhat ha did was to go running around and try 
to buy magazines. Ha chose two things. Life and 
Look because ha wanted tha actual magazine. Had 
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he gone to libraries and used color Xeroxing which 
dots 4 beautiful job or 30 ailiaeter slid#*, ht 
could htvt h4d 4 bottor S4aplt than two Magazines 
which stopped publication in tht Biddle of his 
study and two publications wart vary spaeifiie 
■iddla elass publications, Ha had nothing like 
Cosaopolitan, nothing lika Naw Yorkar in thara so j 

. I 

if z wara doing it, z would hava baan acre j 

concarnad about having a distribution of j 

i 

Magazines, a good distribution of magazines, and 
if X couldn't buy than, than X would just aithar 
color Xerox them or nakt color photographs of tha 

i 

slidts and usa those. Ha fait it was aora j 

important to hav* tha actual Magazines and risk 
tha stapling, getting a good staple of ads. j 

Q. Xs that a serious flaw? j 

MR. SLIAKLEY > Object to tha fora of ! 

i 

tha question. j 

A. Xt depends on what one dots with it. It ! 

depends what elaias you will aaka for tha I 

I 

results. Otherwise not. 

t 

I 

g. What types of elaias would you believe ) 
render this stapling to be flawed? 

A. Any tiaa yov are talking or iaplying that 
this stapling is a representative staple of 
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aagazinas, that-this Is what th« lnforaation 
environaant was raally Ilka, no, no, no. This is 

i 

what Look and Lifo wars lika whila thay 

i 

publishad. I£ you want to talk about a sample of j 

all tha magazine ads In tha world and if that's ! 

what you imply you'va got hara, than It's a ; 

problem. If you don't do that, than no problem j 

and thay don't do that. Thay aaka no | 

i 

j 

intcrpratation or elaias about tha study. Thay 
ara lotting you do that. 

i 

f 

Q. What wara tha daaographies oC Life and j 

Look during this tiaa pariod? 

* I 

A. X don't know. It was just main lint Biddle I 

. I 

elass. ! 

\ 

Q. What was Xese Cipollona? | 

I 

k • X hav« no id** who Rot* Cipollon* is. j 

I 

Q. You don't know whathar sha was aain i 

line aiddla elass or not? 

A. X don't avan know what stata sha livad in. 

Q. Faga six. 

A. Just piddling around with tha data hara. "50 

i 

to 60 ads aissing.” That’s 50 to 60 ads aissing. j 

Soaahow ha shippad all thasa things to Canada and 
tha customs official* wouldn't lat it through and 
a big hunk of his ads disappeared in eustoas and X 
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1 guess it was in- there that they war# Bissing. 

2 "Ceased publication,” X thought that 

3 waa a poor choiea. of all tha aagazines to uaa, 

4 uaa two of thaa that eaaaad publication during 

5 your study. Uaa Tiaa. Hara X aaid tha aaaa thing 
d aa I said before, hara is a distribution of 

7 aagazinas, for exaaple, that was a little widar, 

9 eovarad aora paopla. Ha covarad about 182 issuas 
9 with 31 aiaaing ealls. That is, thara wara soaa 

10 yaara ha eouldn't find tha aaga 2 inas and uaad 

11 aagazine daalars and navar thought of going to tha 

12 library and photographing than or didn't. That's 

13 all. Just piddling with his data. 


Q. Ira you 


of any contant analysis 


15 of advertising during tha period of 193t to '83 
Id that included a larger stapling of ads than this 

17 study? 

18 A. Any conceivable contant analyses? 


20 A. 


Q. There aay be dozens of thaa? 


Q. Hava you aver reviewed an artiela 


22 which was written as a result of a survey of ads 

23 during tha pariod 1938 through 1983? 

24 A. Your question was do X know of any survey 

25 that used a larger nuaber of ads. 
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Q. Largest stapling of ads. 

i 

i 

A. Spas it aaan ads or -- 
Q. Advertiseaents. 

! 

A. There were a nuabar of studies, aany studies J 
out thara. You ara asking aa if X can raaanbar j 

how aany ads in aach study wara saan and If any of ! 

J 

thosa wara graatar than this ona. X don't know. j 

t 

Q. Do you know whathar or not tha j 

advertising that appeared in Life and took was the , 

t 

saaa advertising carried by tha Haw Yorker, j 

i 

Cosaopolitan and these other aagaxinas or whathar i 

j 

it was different? 

X. Xf it's tha saaa, then that helps ay ! 

concern. Xf it's different, then ay concern it ; 

serious. X don't know that. X will know it when j 

X sea his worksheets, if X aver sea his j 

worksheets. ' 

Q. Did you inquire of any of tha j 

I 

defendants whathar or not their advertising 
differed froa Life and took as it coaparad to 

I 

these other aagaxinas that you listed? 

M*. BtXXKtEYt Object to tha fora of 
tha question? 

A. X have asked tha defendants nothing about 
their advertising. 
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Q. Did-they turn furnish you eny 
inforaation with regard to their advertising? 

A. X have seen nothing free the defendants 

regarding their advertising. X have listed to you 
everything that I’ve seen already. 

Q. the only advertising that you were 
furnished by the defendants were these ads here, 
right? 

A. Yes. 

hr. EDELii Let's nark this as 
Kassarjian Exhibit 5. 

(Kassarjian Exhibit 5 narked for 
identification.) 

Q. these ads that we aarked as Kassarjian 
Exhibit 5, do you know how they were chosen? 

A. X have no idea. All of a sudden X had them 

and X figured soeebody is going to say bring 
everything you ever saw so X brought the*. X 
don't know where they cane free, why X got thee or 
what they aean. 

Q, You don't know what they are 

representative of? 

A. HO. 

Q. fage seven. 

A. Page seven, "What happened to duplicate 


I 

\ 


i 

i 
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ada," I wonder whet he did whan an ad appeared 
twice. Later he explains it. The next coaaent is 
"Canadian and probably Indians," probably *#■• 
Indians when he it talking about graduate students 
and I've discussed that. I felt at this point 
that I began to worry about was he prejudicing his 
judges free the way he recruited thee and the way 
he instructed thee and the way he sorted thee out 
and that's what these eosaents are. 

at one point he says, for example, 
"Entirely educated in English" but Indian students 
would be entirely educated in English. 

Q. It says "Key bias of topic." What 
does that mean? 

a. I don't reaeeber what that teens. I mention 
that. It's where I began to worry about was he 
biasing his judges. That’s all. 

q. In what way was he biasing his judges? 
a. By all the instructions, by telling thee 
what it's about, telling thee it's about eajor 
court proceedings, it's open to seekers. He gave 
an enormous amount of sorting out. They had to be 
over 21, they had to do this, they had to do 
that. 


you think that's not proper? 
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MR.-BLEAKLEYt Object to the fora of 
the question. 

A. Z would not have done It that way. 

Q. My question is do you think that in 
your opinion was iaproper? 

MR. BLEAKLETt Object to the fora of 
the question. 

A. Z don't know what iaproper aeans. X don't 
know if there's bias there. X answered that 
before by saying X don't know if there's bias. 

Q. Froa the instructions and the 
inforaation that you've seen> you can't deteralne 
whether or not there is bias? 

A. it'a a problea that X worry about. X hope 
that sonatina we can sort that out if this is 
going to go any further. 

Q. Do you have an opinion as to whether 
or not the study was biased? 

A. Yes, there's biases in the study. How 
important those biases are, X don't have an 
opinion on yet. 

Q. (that biases are in the study? 
a. There's all types of biases, froa the way 
you instruct your judges to who the judges are, 
the faet that only two judges were used for a 
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1 product, not the nit judges judged health end 

2 judged vitality and judged aale*feaale. These 

3 were not the saae judges judging those 

4 characteristics so I don't know IS there’s 

5 interjudge disagreement across categories. The 

6 potential for bias is there. Whether it’s biased 

7 or not to the point of being a fatal flaw, X don't 


8 know. 


Q. X*a not asking you about the 


10 potentials for bias. What biases are you aware of 

11 in this study as we sit here today? 

12 MR. BLCXKLCTt Object to the fora of 

13 the question. 

14 a. I * ■ telling you x think there's the 

15 potential for bias here and there. X don’t know 

16 what biases exist today. 

17 q. Tag* eight. 

18 A. coaaent, "Irrelevant, gloss for layman." 

19 Just some comment he made that X thought, he threw 

20 someone out because their mother died of 

21 secondhand smoke In the workplace. Oh, come on. 

22 That may impress the client but it isn't 

23 impressing me. The judges used were not peers in 

24 the sense of peer. He makes it appear that he 

25 tried very hard to get a jury of judges that are 
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peers. They weTe net peers of these people. They 

2 were not peers ©£ Res* Cipollone. These ere 

3 Canadian students end on the average In the aid 
twenties of age and that is not a peer for these 

5 products. That's all. 

Q. Is it your testiaony that the only way 
to perfora this content analysis was to have 


gotten judges siailar to Rose Cipollone? 


9 a. 


Absolutely not. Exactly the opposite. 

Q. Is it your testiaony that the study is 


flawed because of the judges who were used in the 


s tudy? 


mr. bleakley> Object to the fora of 


the guestion, 


S A. 


It is not flawed because of that reason. 


16 However, it is Mr. follay that Bakes a big issue 
of how his judges are representative and I'a 
claiaing his judges are not representative. I'a 
not saying they should be. He's saying they 


20 should be. 


22 the page. 


Read the rest of the handwriting on 


23 A. On the side X have, "Thinks he is pretty 

24 inportent." Xt sounds like he thinks he is pretty 

25 iaportant. Trying to be a lawyer arguing a case 
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rather thin acting like an impartial scientist." 

X picked that all up on a phrase. 'This panol o£ 

17 Judges, Ilka aany jurist, it an interesting and 
divaraa assertnent of Individuals." X don't know 
what lawyers eali it but it aounda Ilka that 
argument they hava at tha and o£ tha eaaa whan 
thay rant and rava to tha Jury and aaila at than 
and giggle at than and to on. Ha it acting lika a 
lawyar. Act Ilka a seiantist. 

Q. Mould you contlnua reading what's on 
tha paga. 

A. "Not paars in education.” These people are 

all graduate students. If being a pear is 
important -- X don't know claim it is -- but 1£ it 
is important, than ha should hava bean worried 
about tha fact that hit judges ware not tha saaa 
education at tha average parson. Mhat X'l again 
trying to find out Is tha age, how old thay would 
hava bean at tha tiaa of tha surgeon general's 
report. 

On tha bottoa I've written, "If all 
this it important," and again X'a not saying it it 
important, but i£ it's important, than tha age 
biases and tha cultural biases are severe 
probleas. Next paga X have judges ware not blind 

waga and spinelli 
certified shorthand reporters 


40S NortMMd A»»au« 
Wmi Onnai. N. J. 07052 
101-731-MIS 


httD://leaacv.library.ucsf.eflM>tiDl/atzhi|l[^0 f Q/|a6tf.industrydocuments.ucsf.edu/docs/nqhl0001 


2017006879 









1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 
17 
IB 

19 

20 
21 
22 

23 

24 

25 


240 

Kassarjian * diraet 

to tha purpose ot the study. 

i 

Q. You don't know that, though* do you? 

i 

A. No. X*a assuaing that. Halt a alnuta. No, 

X do know that. X hava tha Instructions raad to 
tha judgas and it's pratty strong, pratty daan 
strong. Ha tails thaa what it's about. Ha tails 
thaa that thay ara going to ba draggad in £ront of 
a high court, that thay ara going eross-axaainad 
and horribla things ara going to happan to you, 
now do tha job. 

Q. You think that flaws tha study, sir? 

MX. BLEAKLEY t Objact to tha fora of 
tha guastlon. j 

i 

A. X think it is a flaw in tha study. Hhathar J 

it's a fatal flaw or not, X don’t know. ; 

I 

Q. You don't hava an opinion? j 

I 

A. Not with tha data X hava. ! 

| 

g. Hhat would you naad to look at in 
ordar to dataraina whathar or not it was a fatal 
flaw? ! 

t 

MR. BLEAKLEYi Object to tha fora of j 

tha guastlon. ! 

i 

A. To do anything with a study, ona Bust laa 
tha total package of goods, X want to see tha 
guastionnalras, X want to'saa what tha judgas 
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filled out, X want to-see his early Analysts, X 

2 want to sat tha oases that want baek and forth on 

• • 

3 what ha was supposed to look for and so on. You 
have to sat tha whola package, not something 

5 that's been prepared and carefully culled for 
presentation. 

Q. whan you review articles on content 
analysis in journals, are all these prelieinary 
9 worksheet information contained in the journals? 
A. X want to give you an answer to that 
question and it will go off on a tangent and X 
don’t know if you want me to. do that. 


All X want you to do is answer the 


question. 


A. There are two approaches.to truth, one is 
€ what we call the scientific aethod. Tha other is 
what we call the advocacy method. In the advocacy 
18 aethod, the philosophy is that two biased 

representatives will present data with bias, eaeh 

20 trying to sake the strongest ease for their side 

21 to a third party, a judge or a jury, and the judge 

22 hearing both biased eases, designed to be 

23 one-sided, will be able to approach and touch the 

24 truth. That's advocacy research. 

25 Xn scientific research, the assumption is 
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Q. Tour work in thi« east, la that 

i 

idvoctcy work? 

* 

• 

A. Yes, of course. j 

i 

Q. Therefore, wt hav« to leek at 
everythin? that you've done because you are 
biased# Is that eorreet? 

i 

MX. BLEAKLEYt Object to the fora of j 

i 

the question. i 

i 

A. That's why you'll be eross-examining ae. 

Q. Is that correct? i 

i 

MX. BLEAKLEYt Objeet to the fora of I 

! 

the question. 

A. That’s why you'll be cross-examining ae. j 

That's the purpose of advocacy procedures. Both j 

sides present their sides. The expert witness a* 

scientist, which X'a trying to be, does his ; 

i 

damnedest to present it as he sees it to be true. 

) 

xt is your job in advocacy research to try to tear , 

ae apart and it is Mr. Bleakley's job to tear your J 

i 

witness apart because we are playing with a 
different set of rules when we are on your 
territory than when we are on ay territory. 

g. where did you eoae to this 
inforaation, sir? 

MX. BLEAKLEYt objeet to the fora of 
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tho question. 

A. You want ay opinion? X gavo it to you. ! 

Q. whoro did you coao up with this 
inforaatlon? Old you loarn it from tho scientific 
journals or £roa tho lawyors you work with? 

MR. BLEAKLSYt Object to tho fora of 
tho question. 

X. That is ay opinion on tho dlfforoneos 
botwoon advoeacy research and seiontifie rosoareh. 

Q. What do you baso that on? 

X. X baso that on ay own knowlodgo of both 
typos of rosoareh. 

fi. Of boing an expert in litigation j 

I 

aattors ovor tho last tan, fiftoon yoars? j 

MR. BLEAKLSYt ObjOOt to tho fora of 
tho question. 

A. Yos. 

q. working with lawyors In easos? 

MB. BLEXKLEY t Objoet to tho fora Of 
tho guostlon. 

\ 

g. Is that eorroet? 

• 1 

i 

X. Wo aro talking about a philosophical 

position. That's all X’a prosonting to you. Taka 
it or loava it. 

g. What loads you to eoneludo that tho 
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work perforned by Professor Pollay la not 

2 scientific work? 

3 &. It'* paid for and signed, seeled and 
dalivarad to an attorney on ona alda o£ this eaaa. 

Q. Therefore, it's not scientific? 

MR. ILEAKLEYt Object to tha fora of 
tha quaation. 

A. X didn't aay that. X aald it waa advocacy 


9 raaaarch. 


What do you baaa your atataaant on 


that it'* not scientific? 

A. It waa paid for, signed, aaalad and 
dalivarad to an intaraatad party. 

Q. And, tharafora, it's not aeiantific? 

A. X didn't say that. X said tharafora, it's 
advocacy raaaarch. 

Q. X understand that. Can it atill be 
scientific if it's advocacy work? 


19 A. X don’t know unless X can sea tha nan's 

20 workshaata. That's why X want to sea tha 

21 worksheets. X don't know if this stuff has bean 

22 padded or not. X just don't know. 

23 Q, Ara you aware that tha defendants have 

24 in thoir possession copies of all of tha 


25 I advertising that 


riawad in this natter? 
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A. X hav* no id** whs h*s what. X don’t hav* 
any of it. 

Q. Could you atteapt to replicate th* 
work don* by Vrefassor Pollay? 

A. X would not do it. 

Q. Hhy? 

A. l*ciui* X don’t lik* th* approach h* us*d. 

X pr*C*r ay own approach. 

Q. Did you atteapt to conduct any contant 
analysis with r*sp*et to th* advertising that was 
us*d by Professor Pollay? 

A. X just told you X don’t hav* it. You hav* 
it. 

Q. X told you th* defendants hav* it 

also. 

A. X don't know who has it. X don't hav* it. 

Q. Her* you asked to perfora a content 
analysis? 

A. Ho. 

Q. Mould it b* important to *tt*apt to 
s*« whether or not Professor Pollay'* work is 
valid by performing a sillier contant analysis for 
ads during th* sa*« period?*- 

MX. BLEAKLEYi Object to th* fori Of 
the question. 
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k. X would not recoaaend it. 

Q. ahy'is that? 

k, X think it’s a watt* of money. There's not 
enough data that haa coaa out o£ it to ba 
worthwhile. 

Q. Xn other word*, you said that 

financially it'* not worth it but would an attempt 
to perfora a content analyst* on ads, cigarette 
ads for the same period of tiae give you a better 
insight as to the validity of Professor Polley's 
work? 

MR. BLEAKLEYi Object to the fora of 
the guestion. 

a. X would not conduct it in the saao way so X 

would not replicate it this way. X would do it 
differently. 

Q. How would you do it? 

l. I can’t ereate an ad under these 
conditions. X can't create an experimental design 
under these conditions. 

Q. You had a lot of tiae to think about 
it. You went through two reports by Professor 
Pollay which detailed a consent analysis. You 
spent a lifetime doing work in eonsuasr behavior 
including content analysis and you can't tell us 
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how you would devise a content analysis ©£ the ad* 
which it tha tubjact aattar o£ thi* litigation? 

X. But ba caraful. I don't know what tha 
subject aattar o£ thi* study is. (that is it you 
want to know? I don't knew that. Thasa things 
taka a long tine to davalop and you want na to do 
it in £i£taan ainutas. I can't. 

Q. Tou'va had aora than fiftaan ainutas 
to think about tha content analysis in this easa, 
haven't you? 

X. I'va had about a ainuta to think about what 
study X would design. Up to now X've bean reading 
the study, aostly trying to understand it and than 
trying to tit if X have any objection to it. Not 
how X would redesign It. 

* 

Q. Is there anything that was dona right' 
in this study? 

X. Lots o£ things. This is a good study. X'a 
not bitching about this study. It's okay. Nhat 
wa are doing is we are playing with piddly little 
details about what ha writes. X don't know what 
ha says. Xt doesn't ad a daan thing to either 
side X don't think. X have_no problea with tha 
study. 


I 

i 

i 

i 

i 

! 


j 


i 


i 

i 

i 

I 

! 


Q* F*g« It. 
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A. "Color or black and white." He used. 35 

i 

Xeroxed ads. I don't know if they are eolor or 

black and white xeroxing. J 

i 

g, Here you aware that Processor Policy's j 

deposition was taken? ! 

! 

A. X think X heard that but X wasn't sure. j 

■ i 

Q. po you know whether or not any o£ i 

l 

these details that you are talking about here were ! 
given by Processor Pollay during his deposition? j 

MR. BLSAKLETt Object to the Core e£ j 

the question. 

A. I don't know. 

fl. Did you ask to see the deposition , 

transcript? 

A. X wasn't even sure there was one. 

I 

g. But the lawyers didn't give it .to you, 

did they? j 

i 

A. No, they did not. j 

g. Page 13. ' 

I 

A. "Reearkable. Used a coeputer." He said he 
took his data and put it on a coeputer. X said, 
"Reearkable, used a coeputer." on the right-hand 
side, "Scary detail.” 

g. Too detailed? 

A. Coee on. Don’t bother wasting ey tiee 
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giving all this detail. You funchad it-into 
the coaputer twica. Who carat. If you ara a 
scientist, I assuaa you did it right. If you ara 

doing advocacy research, than I want to taa what 

* 

you actually did. Don't uaita ay tiaa. That's 
all that it. 

Q. Fage 14. 

a. It says, "It is assantial that wa saa all 
tha data, workshaat, praliainary drafts, 
interpretations, at eatara." I’va alraady 
answarad that. 

g. Faga IS. 

A. 15, this stuff is not intandad for Follay 

who i also know quit* wall. It's just notas I 
wrota to aysalf and X say hart ha talks about tha 
eolneidanea of eontant so I wrota, "Coaa on!" 

That's jargon sguarad. 

Q. You know Frofasser Follay? 

A. Sura. 

fl. You didn't know ha was a curator of 

Arehivas of Advartlsing? 

A. Sura, Z know. I don't know what curator 
aaans. I don't know what ha doas but X know ha 
callad hiasalf the curator. 

Q. Do you know what Frofassor Follays 
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1 reputation if with respect to content analysis? 

2 A. Ha has don* iei«; in fact, aayba *v*n 

3 published on* of his pap*rs in ay journal. His 

4 work is okay. As I said, this work is okay, too. 

5 It's different than I would do it but it's okay. 

« It's all right. 

7 Q. whan was th* th* last tia* you did a 

6 content analysis? 

9 A. I, a*? 

10 Q. Y*S. 

11 A. X just finished on* now. I presented it? 

12 June of 1967. 

13 Q. Regarding what aaterial? 

14 A. Th* iapaet of regulation on the content of 

15 advertising, how regulation iapaeted on what was 

16 being said In ads. 

17 Q. That was done for scientific purposes? 

18 A. It was don* to g*t a publication so I could 

19 get a raise and get proaoted and beeoa* faaous. 

20 Q. Can you continue on page 15? 

21 A. I said wonderful. "This is a full attribute 

22 by attribute aatrix." X thought isn't that a 

23 wonderful aouthful of jargojk. wonderful. That's 


24 I all. 


There's aore on th* page. 
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A. Later on I said, "So what, what Is the 

2 interpretation." Here he is talking tbout 

3 soaethlng, whatever it is, but he dossn't 
interpret his results at oil so you are giving us 

5 all of this detail on what Table 3 aeans and how 

6 to interpret Table 3, what's in what eoluan, so ay 
eoaasnt is isn't that wonderful, a whola tab!# 
full of nuabers, so what, what do th« numbers 

9 Bean. Intsrprst th* data. Toil us what th« 
nuibtri naan. Mo earofulXy avoids that. 

Q. Fags 16? 

A. "So what doss this show about influents of 

ads." Again on Tablo 4 ho is talking about tho 
easos, tho nuabor of tisos that soao kinds of ads 
appear, that is, positive health ads, negative 
heads ads, what he calls positive and negative 
17 health ads, liveliness ads, that is, that's tho 
16 aaeho type ads, and the pure scene, which is a 
9 picture of a lountain. He eoablnes those four 

20 into a single category in Table 4, says he did 

21 that on page 16, never tells us what he leans. 

22 Shy did you coiblne thee, what does 

23 the coebination lean, what Is it all about. He 

24 never interprets and ay suspicion is he was told 

25 not to interpret because this is what you aean by 


waga and spinalli 
certified shorthand reporters 


401 MwrftfWW Svtmw 
Wtwt Orwta*. N. A 07012 
lovrivlill 


http://leqacy.library.ucsf.eflm>tiDl/atzhitl[l3^[0 f Q^actf.industrydocuments.ucsf.edu/docs/nqhl0001 


201700S8S2 








1 

2 

3 

« 

5 

< 

7 

8 
9 

10 

u 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 


25 
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advocacy type research. You never tell the other 

- I 

aide Anything, you make thee streteh for it, get 

i 

it theeielvea, whereas in a scientific paper, you 
interpret your data, you tell us what it aeons so 
we can look it over. 

Q. Bow do you know that? 

A. Row do I know what? 

Q. Bow do you know that that's the way 

I 

experts conduct themselves in litigation? | 

i 

0. X have experience both as a editor and as an j 

author of scientific research. Z probably j 

examined, over the last twenty years I've seen j 

many, many studies that were done for purposes of 
edvoeaey. j 

Q. In th* journals? 

A. Not in the journals, no. 

Q. In what? Involved in litigation in 
which you've acted as an expert? 

A. Sometimes when X'm an expert and sometimes j 

i 

when I'm not. 

! 

Q. is that how you prepare your 

J 

information when you are acting as an expert j 

* 

witness? 

MX. BLEAKLEYi Object to the form of 
the question. 
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A. Wt Art not talking About export witness. Ut 

2 Art talking about research. Bo Art not talking of 

3 ay opinion. Bo art talking of rtsoareh. Lot'a 
not eonfust those two faets because they art quite 


5 difftrtnt. 


Did you prtpart a raport in this 


aattor? 


X did not. 


Q. You know a rtport was prtpartd which 
aaaorialists your opinions. Corrtet? 

A. X have no idta if soitent wrott a rtport •- 


12 a rtport on ay opinion? 


A. X hava ntv«r lueh a thing. Thtrt is a 

5 stataaant, a ont-pagt stattaont, that says what I 
an going to ttstify to. Xf you art calling that 
ont-pagt stattaont a rtport, fint. Xf thtrt's 
18 anything tlst, X don't havt tha vaguast idta what 
you art talking about. 


21 pltast. 


MR. EOELLi Mould you nark this. 


(Kassarjlan Exhibit 6 aarkad for 


23 identification.) 

24 Q. Havt you tvar soon Rassarjlan Exhibit 

25 < for identification btfort, tha first pagt 
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Kassarjian - direct 
1 specifically? 


2 A. 


(Examining document.) Yes. This is not a 


3 report. This is what I meant by a one-page 

4 stataaant. 

5 fi. Did you advis* tha lawyers Cor the 
€ defendants in this setter of other opinions not 


7 contained in Ki 


■jian Exhibit 6? 


hr. BLEAKLEYi Object to the fora of 


9 the question. 


10 I A. 


I didn't understand what you said. 


11 Q. Trior to seating with the lawyers in 

12 this case in preparation for this deposition, did 

13 you advise any of the lawyers of any opinions 

14 which are not contained in Kasserjian Exhibit € 

15 for identification? 


16 A. 


Did X say anything else besides these 150 


17 words? X aust have. 


Express any opinions 


19 A. 


X probably talked to the various attorneys 


20 for several hours. Xn those several hours, X 

21 probably used up, at the rate X talk, 50,000 

22 words. Is there anything that was In those 50,000 

23 words that is not represented here? I'll be 

24 j denned if X know. 

■ I 

25 i g. Oo you think that Kassarjlan Exhibit 6 
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feirly end oeeurotely represents »11 of the 

2 opinions thot you hove with regerd to this netter 

3 end tho foetuol bssis dor thoso opinions? 

4 MX. BLEAKLEY t Objoet to tho Corn of 

5 tho question. 

A. I don't undorstond whot you ore esklng. X* 
sorry. Does this represent every opinion x hove 
obout everything? Hell, no. 

9 Q. Thot isn’t whot X sold. Does 

10 Kossorjlon 6 foirly ond oeeurotely reflect those 

11 opinions ond the foetuol bosis for the opinions 
thot you hove with regord to this sottir? 

MR. BLEAKLEYt Object to the fore of 
the question. 

A. I don’t know whot foetuol bosis neons. Thi 
oeeurotely does represent ny opinion. X hove no 
idee whot o foetuol bosis neons, 

fi, Are there ony opinions thot you hove 
concerning this eose thot ore not eontoined in 
Kossorjlon 6? 

MX. BLEAKLEY i Object to the form of 
the question. 

23 A. X don't know. X heve_opinions on lots of 

24 things, if people osk ne. I'll tell then. 

25 Q. He hove to pull it out of you? 
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1 MR. 8LEAKLEYi Object to th* fora of 

2 th* question. 

3 A. Yes. If you want ay opinion on Fr*sid*nt 

4 ;Reagan, I'll tall you. 

5 Q. X hav* to pull it out of you with 

6 regard to this litigation, w* hav* to go through 

7 this advocacy proeadur*. Right? 


MR. BLEAKLEY t Objact to th* fora Of 


9 the question, 


Q. Correct? 


MR. BLEAKLEY t Object to th* fora of 


12 the question, 


13 A. I don't understand. 


Q. You don't understand what we are 


IS talking about? 


MR. RLEAKLEYi Is that a question? 

Q. Do you understand what I mean by this 


18 advoeaey proceeding? 

19 MR. BLEAKLEYt Object to the fora of 

20 th* question. 

21 A. You are up in th* upper ataospher*. Let's 

22 bring it down to ay level, what is it you want a* 

23 to answer? 

24 Q, All X wanted you to do was be truthful 

25 and responsive. 


waoa and spinelli 

certified shorthand reporters 


*05 NonnrwM Avtftu* 
Wtlt Or«n«». N. J. 0?0S2 
201-731-SSII 


//legacyJibrary.ucsf.efi^d/jwzkifl^OO/iwstf.industrydocuments.ucsf.edu/docs/nqhl0001 


2017006SS7 


Kassarjian - direct 


2S8 


1 

2 


MR. BLEAKLEYi Is that 4 question? 
MR.'EDELL t No. He esked at end X 


3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


responded to his question, Mr. Bleakley. 

MR. BLEAKLEYi Z just vented to aekt 
sure you weren't expecting en answer. 

MR. EDEl.Lt Z’a sure you could have 

heard it. 

Q. Turn to page 17 of Kassarjian Exhibit 
4 . 

A. Yes. 

Q• Could you reed your consents, sir? 

A. "Good numbers." X like the looks of those 

reliability figures. They are niee high numbers, 
very, very good stuff. On the bottom Z said, "A 
bit inflated. Duplicate ads are counted but 

4 

effect is miniaized." Then Z try to show that 
there were about 57 duplicate ads and that would 
kick up and inflate the numbers but later he said 
he threw those duplicate ads out and so Z crossed 
off the consent. 

Q. Turn to page 18. 

A. Yes. 

Q. Give us your comments that are 
contained on page 18. 

A. 1938 to 42, Z just wrote the word prewar 
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in. That leant advertising before World War XI. 

For the 1953 to 1959, X wrote self>destruct er», 
so that's what X aeant as the aelf-destruet area 
where there was an awful lot of health claias that 
were pointing out to people that cigarettes were 
so hot. 

Q. Tell ae about the ads. 

HR. BLEAKLEY t Object to the fora of 
the question. 


A. X already did. 

Q. Do you recall any of the specific ads 
other than those that you’ve given to us so far? 

A. There were aany ads at this tiae that in one 

way or the other talked about either -- this is 
before tar and nicotine -- that talked about not a 
cough in the carload, T-17, constantly talking 
about the fact that their product was less 
irritating than a competitor's produet. When you 
say alne is less irritating than the competitor's 
product, the aessage that you are giving is they 
are all irritating and alne is less so. 

Q. You recall these ads? 

HR. BLEAKLEYt Object to the fora of 
the question. 

A. X don't recall all of the ads that were 
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Kassarjian - direct 

developed, all 500 or whatever ade Hr. polity 

i 

has. I’ve not seen those ads. X don't reeall 

i 

\ t 

then. j 

1 

Q. You reeall the ads you just related to 
us, the T-xone ad? 

A Yes. 

Q. You recall not a cough In the earload? j 

A. Yes. 

Q. How aany years ago were those ads? 

A. X don't know when they were run but it was | 

about this period. j 

! 

Q. On page, not nunbered. Table 3, you 

circled two numbers. j 

A. X was just trying to understand what the j 

hellthoseare. nothing. j 

i 

Q. Page 20, would you read to us your 

| 

consents. j 

A. Yes. "Filter, tar* next to the years 1970 J 

I 

through 1983 and then X went baek and added in 

I 

i 

1948. X believe this was the period, X believe j 

this was the period when the filter and tar ads j 

appeared, saoke our product because it's filtered j 

or the listing of the tars and X feel these ads 
again helped warn people of the dangers of smoking 
cigarettes. 
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Q. This i« based upon your general 
impression of th* 4d»; no scientific conttnt 
analysis. Is that correct? 

HR. 1LEAKLEY t Objeet to the for* o£ 
the guestion. 

A. That’s eerreet. 

Q. Can you r«4d your coaaents on the 
bottoa of page 20? 

A. This is where z was trying to understand 
wh4t th* nuabers mean. What Dr. Pollay did was to 
talc* health, that is, positive health, where it 
claias it’s healthy to snok* cigarettes, reduces 
tension, the negative ads which say cigarette 
saoking will kill you but your product is better 
than e competing product, whet he called lively, 

that is, these are the athletic, via, aaeho ads 
and he coabined with thea th* pure scene ads, th* 
picture o£ a aountain or fresh air, coabined thea 
altogether, added then up and listed thea and X 
was trying to understand what th* coabination 
eould possibly aean and he never told us, never 
interpreted it. 

Q. You're assuming that there were some 
of these negative ads in this content analysis. 

Zs that correct? 
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Kassarjian - direct 

A. No. It isn't X'b assuaing. That’s his 
instructions. It eoaes frei his instructions. 

Q. XC thoro is a nogativt statooont with 
regard to health, that was to be included? 

A. As a health ad. Any stateaent that involved 
health in any fora or Banner was to be included. 

Q, Do you have any other opinions with 
respect to Professor Follay's content analysis 
that you haven't conveyed to us? 

A. Not that 1 can think of at this point. 

Q. Do you have any opinions with respect 
to Dr. Cohen's opinions that you haven't told us 
about? 

A. Not that X can reaeaber at this tine. 

q. Did you review Dr. Cohen’s notes? 

A. X don’t have any idea what Dr. Cohen's notes 
are. Xn his deposition he talks about he has 
several hundred pages of notes he prepared for his 
attorney. Maybe that's you. X've never seen 
those notes. X don't know what they are, if 
that's what you are talking about. 

Q. Did you review any opinion surveys? 

A. No, X did not. 

Q. What effects do advertising ads have? 

MR. BLEAKLEXt object to the fora of 

SOI Nonftfiws Axnu* 
W#*t Oftnu. H. J. 07012 
20V731-MII ' 
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th« question. 

HR.'sDELti Maybe it's getting 1st* In 
th* day. I'll try again. 

Q. What effect dots sdvtrtisinq have on 
consumers? 

HR. bleakley t Object to the form ofi 
th* question. 

A. That's too aueh question. That's too broad 
a question to be answerable. 

Q. What effect does cigarette advertising 
have on consuaers of cigarettes? 

MR. BLEAKLEY: Object to the fora Of 
the question. 

A. It's siaply too broad for at to aanage 
that. Ask a specific question. 

4 

Q. Do cigarette advertiseaents have the 
ability to persuade consuaers with regard to any 
attributes of cigarette sacking? 

MR. BLEAKLEY t Object to th* fora Of 
th* question. 

A. X can't handle a question like that. It's 
too broad. Any attributes? Have you seen any 
opinion surveys with regard.to the public’s 
iapresslon of cigarette advertising Insofar as it 
relates to health? 

waga and spinalli 
certified shorthand reporters 


401 NonMitM Av*nu« 
Wtn Ounfi. N. J. 070S2 
20V7IMIM 


n 


httD://leaacv.library.ucsf.eflM>tiDl/atzhij!l43^[0 f Q^a6tf.industrydocuments.ucsf.edu/docs/nqhl0001 


01700S903 








Kassarjian - direct 


264 


1 

2 

2 

4 

5 
< 
7 
S 
9 

10 

11 

12 

13 


HR. BLEXKLEYi Object to the fpra of 
the question. 

x. I have been presented with no public opinion 
surveys Cor those hearings. X£ they aey have 
appeared in the paper e bunch of years ago under a 
Callup poll or something, X aay have seen it but X 
don't reaeaber. 

Q. Do you have an opinion as to whether 
or not warnings would have contributed to the 
in£oraation environment regarding cigarette 
saolcing and health had they been provided by 
cigarette manufacturers in the 1940s? 

MR. BLEXKLEY; Object to the fora o£ 
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the question. 

A. z don't know what that question means. Too 

aany ifs in it. 

Q. Have you had any doetoral students? 

X. Yes. 

Q. Have you had any doetoral students who 
have written papers in the area of cognitive 
dissonance? 
x. Joel Cohen. 

Q. other than Joel„Cohen? 

X. Not that X reeall. 

Q. Can inforaation affeet behavior? 
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MR. BLtAKLEYt Object to the lore of 
the question. 

A. Can information effect behavior? Of 
course. Xf X tell you thet Tylenol is going to 
kill you deed, you ere going to stop using it. 


Xn whet waV does information effect 


behavior? 


A. X just told you. X gave you an example. 

Q. You gave ae an exaeple but you didn't 
tell ae how in scientific teras it affects 
behavior. 

A. X have no idea. X don't think that that's 
known. X don't think it will be known for many 


years 


MR. EDELL> Let's take a short break. 
(Short break.) 

(Deposition concluded at S>20 p.a.) 
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